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And  Almost  2  Million  Other  Doors 
Throughout  New  York  &  New  Jersey... 

NevfpwtMe^ 

^  We're  so  big  because  we  can  get  so  small. 

Newport  Media’s  diverse  menu  of  near-100%  saturation  products  not  only  produce  big-time 
results  for  local  mom  and  pop  merchants  but  also  afford  major  retailers  the  opportunity  to 
saturate  large  vast  regions  or  small  neighborhoods.  Throughout  New  York  and  New  Jersey, 
retailers  large  and  small  are  becoming  more  and  more  aware  that  every  home  counts  and  that 
target  marketing  is  the  key  to  opening  the  doors  to  new  prospects. 

In  1997  we  look  forward  to  providing  an  extremely  high  level  of  customer  service,  access 
to  major  research,  mapping  and  database  services,  in  addition  to  our  full  line  of  products  that 
include  results  oriented  ROP,  free-standing  inserts,  print  and  deliver  capabilities,  mailed 
coupon  booklets  and  customized  direct  mail  programs. 

Hey,  starting  out  as  the  east  coast’s  largest  shopper  publishing  group  offering  saturation 
to  nearly  2  million  homes  is  a  great  beginning...  but  it’s  only  the  beginning. 

If  you'd  like  to  know  more  about  our  company,  please  call  Tom  Reilly,  our  Vice  President 
of  Marketing  at  516-393-9251. 

Newport  Media,  250  Miller  Place  Hicksville,  New  York  11801-1826 
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In  a  world  of  fakes  and  forgeries,  there’s  one  expression  of  versatility,  convenience,  and  value, 
original  no  one  has  been  able  to  copy — And  Jeep  Wrangler.  The  legendary  fun  and 
Jeep,  you  see,  is  a  registered  trademark  of  freedom  machine  that  encompasses  all  that  is  Jeep. 
Chrysler  Corporation.  And  a  trademark  is  a  word  So,  the  next  time  you  see  our  name,  remember 

or  name  used  to  identify  the  source  of  a  product.  this;  There  may  be  a  lot  of  sport  utility  vehicles  on 

Which  means  the  word  Jeep  can  indicate  only  the  road  today,  but  there’s  only  one  Jeep?., 

our  brand.  Simply  put,  a  sport  utility  vehicle  by  For  more  information,  call  1-800-925-JEEP,  or 

any  other  name  isn’t  a  Jeep  vehicle.  visit  our  Web  site  at  http://www.jeepunpaved.com 

Take  Jeep  Grand  Cherokee.  A  vehicle  specifically 
designed  for  individuals  who  desire  the  best  of  both 
worlds — sophisticated  luxury  and  proven  Jeep 

capability.  There’s  also  Jeep  Cherokee,  the  classic  T  H  E  R 

Always  wear  your  seat  belt.  Jeep  is  a  registered  trademark  of  Chrysler  Corporation. 
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CALENDAR 


JANUARY 

16-18  SNA  1997  Editors’  Conference,  Hotel  Inter¬ 
Continental,  Chicago 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

1- 5  Southern  Classified  Advertising  Managers  Association 

Telemarketing  Conference  and  Sales  and  Education 
Conference,  Francis  Marion  Hotel,  Charleston,  S.C. 

4- 7  World  Meeting  of  Newspaper  Organizations,  Hotel 

Plaza  Sao  Rafael,  Porto  Alegre,  Brazil 

5- 8  National  Association  of  Hispanic  Publications 

Convention,  Fairmont  Hotel,  San  Jose,  Calif. 

12-14  Ohio  Newspaper  Association  Annual  Convention, 
Hyatt  on  Capitol  Square,  Columbus 

12- 15  E&P  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

20- 22  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Embassy  Suites,  Phoenix 
North.  Phoenix,  Ariz. 

21- 23  Great  Lakes  Newspaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 
23-26  Inland  Press  Association  Key  Executives  Conference, 
Pointe  Hilton  Resort  atTapatio  Cliffs,  Phoenix,  Ariz. 
26-3/1  American  Newspaper  Layout  Managers  Association 
Annual  Convention,  Menger  Hotel,  San  Antonio,Texas 

MARCH 

2- 5  SNA  1997  Spring  Publishers’  Conference,The  Buttes 

Resort,Tempe,Ariz. 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 

Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 
19-22  National  Newspaper  Association  Annual  Government 
Affairs  Conference,  Hyatt  Regency  Washington  on 
Capitol  Hill,  Washington,  D.C. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

26-30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 
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STOCK  TABLES 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/14/97 

1/7/97 

1/15/96 

A.H.  Belo  Corp.  (NY) 

35.250 

34.625 

32.375 

American  Media  Inc.  (NY) 

5.750 

5.875 

3.750 

Central  Newspapers  Inc.  (NY) 

45.750 

44.375 

31.750 

Dow  Jones  &  Co.  Inc.  (NY) 

39.375 

36.000 

39.750 

Gannett  Co.  Inc.  (NY) 

73.125 

73.000 

68.875 

Gray  Comm.  Sys.  (NY) 

19.375 

19.375 

17.375 

Harte-Hanks  Comm.  (NY) 

26.125 

26.000 

22.500 

Hollinger  International  (NY) 

11.500 

11.250 

10.750 

Knight-Ridder  Inc.  (NY)## 

38.750 

38.625 

33.063 

Lee  Enterprises  Inc.  (NY) 

22.875 

22.625 

20.000 

McClatchy  Newspapers  Inc.  (NY)***  26.625 

27.375 

17.600 

Media  General  Inc.  (AM) 

31.000 

29.625 

30.500 

New  York  Times  Co.  (AM) 

37.875 

37.625 

29.000 

Providence  Journal  (NY)# 

30.750 

30.375 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

46.875 

45.375 

35.156 

E.W.  Scripps  Co.  (NY) 

34.125* 

34.500* 

35.715 

Times  Mirror  Co.  (NY) 

49.875 

50.375 

38.875 

Tribune  Co.  (NY) 

78.750 

77.125 

60.250 

Washington  Post  Co.  (NY) 

338.250 

331.000 

279.750 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 
'**  Adjusted  for  5  for  4  stock  split 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/14/97 

1/7/96 

1/16/96 

Hollinger  Inc.  (a) 

12.900 

12.450 

11.250 

News  Corp.  Ltd.  (c) 

21.375 

21.375 

21.625 

Pearson  Ltd.  (b) 

7.550 

7.300 

6.300 

Quebecor  Inc.  Class  A  (a) 

25.000 

23.250 

21.125 

Reuters  Holdings,  ADR  (c) 

68.500 

74.500 

57.375 

Southam  Inc.  (a) 

19.600 

19.150 

13.750 

Thomson  Corp.  (a) 

29.400 

29.900 

18.875 

Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

13.375 

Torstar  Corp.  (a) 

32.500 

32.950 

22.375 

(a)  Quotes  are  in  Canadian  dollars 
|b)  Quotes  are  in  British  pounds 
(c)  Quotes  are  in  U.S.  dollars 
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ABOUT  AWARDS 


CPJ  Press  Freedom  Awards.  Four  international 
journalists  who  have  survived  assassination  and  censorship 
attempts  against  them  were  named  the  recipients  of  the 
Committee  to  Protect  Journalists’  Sixth  Annual  International 
Press  Freedom  Awards. 

The  international  award  recipients  are:  J.  Jesus 
Blancomelas,  co-founder  and  editor  of  the  weekly  news¬ 
paper  Zeta  in  Tijuana,  Mexico;  Yusuf  Jameel,  a  reporter  for 
the  daily  Asian  Age  in  Delhi,  India;  Daoud  Kuttab,  project 
director  of  Arabic  Media  Internet  Network  and  president  of 
the  Palestinian  Audio-Visual  Union;  and  Ocak  IsikYurten, 
the  imprisoned  former  editor  in  chief  of  Ozgur  Gundem,  a 
Turkish  daily  closed  by  pressure  received  from  the  gover- 
ment. 


IN  BRIEF 


Patterson 
fellowship 
winners  named 

Recipients  of  the  32nd  annual  Alicia  Patterson 
Journalism  Fellowships  have  been  chosen.The  eight 
journalists  selected  will  spend  their  fellowship  year  traveling, 
researching  and  writing  articles  on  their  chosen  projects  for 
the  APF  Reporter,  a  quarterly  magazine  published  by  the 
foundation. 

Following  is  a  list  of  the  recipients  along  with  their 
research  topic: 

Miriam  Davidson,  correspondent,  the  Arizona  Republic, 
Tucson,  Ariz.;“Ambos  Nogales:  Border  Town  at  the  Breaking 
Point.” 

Donna  DeCesare,  freelance  photographer,  New  York; 
“Shadow  Dreams:  Youth  Identity  and  Gang  Violence  in  the 
Americas.” 

Martha  Fay,  freelance  writer.  New  York;  “Deepest  Roots:The 
Catholic  Sister  in  American  Society.” 

James  Lardner,  freelance  writer.  New  York;  “Work  Life  in  the 
Age  of  Downsizing  and  Deregulation.” 

Lawrence  Lifschultz,  freelance  writer.  Stony  Creek,  Conn.; 
“Averting  Armageddon:  Confronting  Proliferation  in  South 
Asia.” 

Kenneth  Noble,  national  correspondent,  the  New  York 
Times,  Los  Angeles;  “The  Liberian  Civil  War.” 

Fred  Schulte,  editor,  the  Ft.  Lauderdale  Sun-Sentinel, 
“Medicare  and  Medicaid  Shift  to  Managed  Care.” 

Steve  Weinberg,  freelance  writer,  Columbia,  Mo;  “The 
Lessons  of  Ida  Tarbell.” 

The  fellowships  are  made  possible  through  a  bequest  by 
the  late  Alicia  Patterson,  who  was  the  editor  and  publisher  of 
Newsday  for  23  years  before  her  death  in  1963. 

Dividend 

A.H.  BELO  declared  a  quarterly  cash  dividend  of  1 1< 
for  each  outstanding  share  of  Series  A  stock  and  Series  B 
stock  to  be  paid  March  7, 1997,  to  shareholders  of  record 
Jan.  15, 1997. 


WRITERS  WORKSHOP  in  .ia(  k  hak  r 


Common  Sense 
About  Infinitives 

Most  old-timers  rememher  the  commandment 
against  splitting  infinitives.  But  that  was  the  law 
back  in  the  days  when  grammar  schools  actually 
taught  grammar,  long  before  “to  boldly  go”  had  been  repeated 
10,000  times  in  Star  Trek  syndication. 

Nowadays,  nobody  loses  much  sleep  over  the  tendency’  to 
occasionally  split  an  infinitive  with  an  adverb  or  two.  Modem 
grammarians  sometimes  even  encourage  the  practice,  point¬ 
ing  out  that  sentences  sometimes  flow  better  with  a  split 
infinitive  and  that  there  never  was  any  good  reason  for  the 
rule  against  splitting  infinitives.  It  came  from  Latin,  they  note, 
a  language  in  which  infinitives  appear  as  one  word. 

Because  you  couldn’t  —  physically  —  split  an  infinitive  in 
Latin,  somebody  decided  that  you  shouldn’t  —  grammatically 
—  split  one  in  English. 

That  tortured  logic  deserved  discard.  And  now  few  writers 
seem  to  worry  about  infinitives  for  any  reason.  But  in  one 
sense,  that’s  too  bad. A  few  infinitives  rattling  around  loose  in 
a  sentence  can  do  a  lot  of  damage. 

The  problem  is  that  infinitives  are  self-contained  little 
units.They  sit  in  the  middle  of  a  sentence  like  bricks.  If  a  sen¬ 
tence  contains  more  than  one  or  two,  they  break  up  the 
flow,  creating  a  sentence  that  lurches  along  in  fits  and  starts. 
Note  these  examples: 

♦  “  . . .  said  his  group  wants  chiropractors  to  continue  to 
have  the  right  to  authorize  temporary  disability  payments  for 
injured  workers  and  to  rate  whether  they  have  been  perma¬ 
nently  disabled.” 

♦  “The  Sweet  Home  school  board  says  Bible  teachers  may 
no  longer  go  into  local  public  schools  to  hand  out  slips  seek¬ 
ing  parents’  permission  for  schoolchildren  to  skip  classes  to 
attend  Christian  education  classes.” 

When  you  see  infinitives  piling  up  in  a  sentence,  consider 
one  of  these  alternatives: 

♦  Subordinate  clauses  —  “to  skip  classes  so  that  they  can 
attend.” 

♦  Gerunds  —  “having  the  right,” “authorizing  temporary  dis¬ 
ability  payments,”  “handing  out  slips.” 

♦  Substituting  one  infinitive  for  two  —  “to  keep  the  right,” 
“to  substitute  Christian  education  classes  for  regular  classes.” 

Of  course,  you  don’t  want  to  pile  up  the  subordinate  claus¬ 
es  or  gerunds,  either.  Variety  is  the  key. 

Here  are  two  more  examples,  both  of  them  vulnerable  to 
one  or  the  other  of  the  alternative  treatments: 

♦  “The  Beaverton  City  Council  agreed  informally  Monday 
night  to  ask  the  voters  to  amend  a  city  charter  restriction  on 
the  establishment  of  urban  renewal  districts.”  (How  about, 
“The  City  Council  agreed  to  ask  voters  about  amending  a  city 
charter  restriction  on  establishing  urban  renewal  districts”?) 

♦  “The  Supreme  Court  decided  defense  attorneys  don’t 
have  to  be  allowed  to  interview  children  who  may  have  wit¬ 
nessed  the  death.”  (“The  Supreme  Court  decided  defense 
attorneys  don’t  have  the  right  to  interview  children  . . .  ”) 


Hart  is  the  senior  editor  for  uniting  and  staff  demlopment 
at  the  Portland  Oregonian. 
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Covering  Cuba 

IT  IS  COMPLETELY  out  of  character  for  the  government  of  the  United 
States  to  attempt  to  control  news  coverage  of  a  foreign  country  by 
U.S.  media.  It  is  probably  also  unconstitutional. 

Some  newspapers,  wire  services  and  television  networks  have  been 
trying  to  get  Cuban  permission  to  open  permanent  offices  there  to 
cover  the  Cuban  scene.  CNN  has  reported  that  it  was  granted  permission 
more  than  two  months  ago  by  the  Castro  government  to  begin  opera¬ 
tions  in  Havana,  but  it  is  required  to  obtain  a  U.S.  government  “license” 
to  do  so  because  of  the  economic  embargo  under  the  Helms-Burton  Act. 

If  the  Clinton  administration  truly  believed  in  world  press  freedom  of 
information,  it  would  do  everything  in  its  power  to  facilitate  news  cover¬ 
age  of  Cuba  and  all  other  nations  by  all  U.S.  media.  If  Castro  decides  to 
play  favorites  with  the  media  —  picking  and  choosing  those  to  be 
admitted  —  then  the  press  agencies  can  decide  whether  they  want  to 
be  ased  in  such  a  game.  But,  the  right  of  the  press  to  cover  news  abroad 
without  interference  by  our  own  government  should  transcend  interna¬ 
tional  politics. 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  \SS4;  Neu'spapeniom,  March  1892;  The  Rmrth  Estate,  March  1, 
1894;  Editors  Publisher,  ]\me  29, 1901,  Adrertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  ion  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  ion  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  inaiisi 

Executive  Editor  John  P.  Consoli  ica  22S| 

Senior  Editor  George  Garneau  icn  22.SI 

Associate  Editors  David  Astor  icn  2261 
Jodi  B.  Cohen  ion  2291 
Stacy  Jones  loa  228I 
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Jim  Rosenberg  icn  2241 
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West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  icxi  2301 
Art  Director  Hector  W.  Marrero  ion  2211 
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Betsy  Maloney  ion  IS9| 

Sales  Representatives  Anthony  R.  George 
(Chicago)  Richard  H.  Henrichs 


Flag  Amendment 

The  AMERICAN  SOCIETY  of  Newspaper  Editors  reminds  us  all  that 
one  of  the  first  actions  of  the  105  th  Congress  may  be  a  vote  on 
the  flag  amendment,  which  would  enable  Congress  and  the  state 
legislatures  to  prohibit  flag  desecration  as  a  form  of  protected  free  expres- 
sion.The  amendment  was  passed  overwhelmingly  in  the  House  in  1995 
and  was  only  three  votes  snort  of  the  two-thirds  required  in  the  Senate. 

Flag  burning  is  a  hateful  and  outrageous  act  and  should  be  con¬ 
demned.  But  the  Supreme  Court  has  ruled  that  it  is  a  form  of  free 
expression  protected  by  the  First  Amendment.The  proposed  amend¬ 
ment  is  an  unnecessary  limitation  that  would  set  a  precedent  for  tinker¬ 
ing  with  the  Bill  of  Rights.  It  should  be  opposed. 


The  Fourth  Estate  By  Steve  Greenberg 
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Marketing  Director  David  Williams  icn  zsoi 
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Denniston  Brown,  As.sLstant  icn  isii 
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General:  1 1  W.  19th  St.,  New  York,  NY  10011;  (212)  675-4380;  fax: 
Editorial  (212)  691-7287;  Advertising  (212)  929-1259;  Circulation 
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LETTERS  TO  THE  EDITOR 


Watch  out 
for  licensing 

A  MOST  DISTURBING  and  alarming 
implication  lurks  in  two  sentences 
of  Dorothy  Giobbe’s  pregnant  article, 
“On  the  Record,”  in  the  Dec.  14  E&P. 

“In  New  Jersey,”  she  writes,  “access  to 
DMV  records  is  quasi-restricted,  though 
properly  credentialed  journalists  qualify 
for  use.”  Several  paragraphs  later  she 
assures  us,  “The  New  Jersey  state  legis¬ 
lature  is  woridng  on  a  bill  that  would 
prohibit  the  DMV  from  giving  that 
information  to  anyone  except  law 
enforcement,  car  insurance  agencies, 
and  properly  credentialed  reporters.” 

Wow!  First  off,  there’s  no  reason 
under  the  sun  that  DMV  records,  nor, 
for  that  matter,  much  other  information 
sown  and  harvested  by  public  agencies, 
should  be  provided  —  or  even  made 
available  —  to  anyone  at  all  other  than 
the  agencies  and  victims  themselves. 
Fuzz  and  press  included. 

Yikes!  and  more  to  the  point,  the 
very  phrase  “properly  credentialed  jour¬ 
nalist”  should  set  off  an  alarm  that  even 
the  most  arrogant  and  smug  reporters, 

Newspaperdom* 


50  YEARS  AGO  . . .  Two  Gannett 
Newspapers  in  Rochester,  N.Y.,  contin¬ 
ued  to  be  shut  down  by  a  strike  enter¬ 
ing  its  third  month.  A  settlement 
appeared  imminent  when  wage  agree¬ 
ments  were  signed  with  the  typ)ogra- 
phers  and  the  guild  contingent  on 
agreements  with  other  unions.  Other 
mechanical  unions  stalled  further 
negotiations  with  demands  for  back 
pay  for  the  strike  period  claiming  they 
were  “locked  out.”The  pressmen, 
stereotypers  and  mailmen  refused  an 
offer  to  return  to  work. 

From  Editor  &  Pubusher 
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columnists,  editors,  and  publishers  must 
not  ignore.  For  what  we’re  looking  at 
here  is  quite  simply  the  specter  of  a 
licensed  press.  Defining,  issuing,  and 
recognizing  proper  and  acceptable 
press  credentials  is  the  thin  end  of  the 
wedge  of  government  control  and 
clearly  flies  in  the  face  of  the  First 
Amendment. What  comes  after  that? 

Paul  Mordecai  Rosenberg 
Litchfield,  Conn. 

Master's  degree 
in  management 

After  pitching  my  umpteenth 
snazzy  four-color  brochure  sug¬ 
gesting  mid<areer  fellowships  for  jour¬ 
nalists,  the  same  thought  recurs. 

Given  the  number  of  small  daily 
and  weekly  newspapers  in  the  nation, 
there  ought  to  be  a  market  for  a  savvy 
journalism  school  to  offer,  instead  of 
a  “pause  that  refreshes”  by  providing  a 
break  for  unrelated  course  work,  a 
true  meat-and-potatoes  course:  a  mas¬ 
ter’s  degree  in  newsroom  manage¬ 
ment. 

At  nonmetro  newspapers,  the  best 
reporters  are  often  tapped  to  fill  edit¬ 
ing  vacancies.  Then  the  best  copy  edi¬ 
tors  are  tapped  to  fill  managing  editor 
vacancies  such  as  assigning  editors  in 
news,  sports  and  features.  It’s  a  classic 
warp  of  the  Peter  Principle,  since  the 
requisite  skills  are  dissimilar  and,  on 
occasion,  conflicting.  (Ever  wonder 
why  story  planning  meetings  are  con¬ 
tentious?  Could  it  be  the  reportorial 
instinct  for  argumentation  hasn’t  been 
supplanted  by  the  managerial  tactic  of 
consensus  building?) 

Such  a  master’s  degree  could  com¬ 
bine  some  courses  from  traditional 
post-graduate  journalism  studies  with 
some  courses  normally  associated  with 
a  master’s  program  in  business  adnun- 
istration.  The  major  fellowships  serve 
our  craft  well.  But  because  undergradu¬ 
ate  studies  of  journalism  and  business 
are,  de  facto,  almost  mutually  exclusive, 
the  ranks  of  newsroom  managers  at 
non-metro  newspapers  are  replete 
with  people  whose  journalism  skills 
are  seasoned  —  and  whose  managerial 
skills  are  nonexistent  or  of  the  hand- 
me-down  variety.  (I  reach  this  conclu¬ 
sion  on  the  basis  of  gentle  hints 


thrown  my  way  by  my  staff.) 

Denny  Bonavita 
Bonavita  is  the  managing 
editor  of  the  Courier-Express/ 
Tri-County  in  DuBois,  Pa. 


Corrections 

The  1997  E&P  Journalism  Awards 
and  Fellowship  Directory  incorrect¬ 
ly  stated  the  PAHO  Excellence  in 
International  Public  Health  Reporting 
Award  cash  prize  amount.The  listing  on 
page  29J  actually  carries  a  $1,500  prize 
per  category,  not  a  $3,500  first  prize  and 
a  $1,500  second  prize.  For  more  infor¬ 
mation,  contact  Ana  Gooch,  Pan 
American  Health  Organization,  525  23rd 
St.,  N.W,  Washington,  D.C.  20037. 

The  ’VEAR-IN-REVIEW  article  in  the 
Jan.  4  issue  of  Editor  &  Publisher 
gave  the  incorrect  first  name  of  the  edi¬ 
tor  in  chief  of  the  Chicago  Sun-Times. 
His  name  is  Nigel  Wade. 

IN  THE  DEC.  28  issue.  Jack  Fuller  was 
misidentified  as  editor  of  the  Chicago 
Tribune.  Fuller  is  publisher,  president 
and  CEO. 


Online  judging 
is  underway 

A  PANEL  OF  19  judges  from  12  coun¬ 
tries  are  examining  entries  from 
160  newspaper  companies  around  the 
world  who  entered  Editor  &  Publisher 
Co.’s  second  annual  Best  Online  News¬ 
paper  Services  Awards  competition.  Win¬ 
ners  in  19  categories  will  be  announced 
during  the  Interacdve  Newspapers  ’97 
conference  in  Houston,  Feb.  12-1 5.  The 
number  of  entries  is  nearly  three  times 
those  received  for  last  year’s  contest. 

“The  contest  has  changed  a  lot  since 
last  year,”  said  Steve  Outing,  who  orga¬ 
nized  the  awards  selection  process. 
“It  was  the  intention  to  make  this  year’s 
contest  much  less  U.S.-centric.  We  want¬ 
ed  it  to  be  a  truly  global  competition 
that  took  into  serious  account  the 
rapidly  growing  number  of  non-English 
language  newspapers  now  on  the  Web.” 

Judges  for  the  competition  are  fluent 
in  17  languages. 
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Profile  Of  The 
News  Consumer 


The  broad  audi¬ 
ence,  long  tar¬ 
geted  by  mass 
media,  may  no 
longer  be  a  real¬ 
ity,  as  a  new  stud)’ 
shows  wide  disparity  in  news 
interest  and  consumption 
among  demographic  groups. 

“Although  keeping  up  with 
the  news  is  at  least  somewhat 
important  to  almost  all  Ameri¬ 
cans,  people  diverge  radically  in  what  interests 
them,  which  media  they  use,  and  how  often  they  fol¬ 
low  the  news,”  the  Radio  and  Television  News  Direc¬ 
tors  Foundation  reported  in  its  latest  study,  “Profile 
of  the  American  News  Consumer,”  part  of  its  News 
in  the  Next  Century  project. 

With  news  preferences  differing  by  “gender,  gen¬ 
eration,  education,  socioeconomic  status  and  access 
to  technology,”  RTNDF  concluded  that  the  “interac¬ 
tion  among  all  these  differences  means  that  not 
everyone  will  be  satisfied  with  all  the  programming 
now  available,  which  produces  a  great  opportunity 

for  the  news  pro¬ 
ducer  of  the  future 
to  explore  new 
media  and  new 
methods  to  deliver 
the  news.” 

While  more 
than  half  (54%)  of 
Americans  said 
that  keeping  up 
with  the  news  was 
very  important  to 
them,  a  schism  can 
be  seen  between 
those  under  30 
who  believe  that 
(40%),  and  those 
over  50,  to  whom 
keeping  up  with 
the  news  is  very 
important  (65%). 

Nevertheless, 
just  over  half 
(51%)  of  respon¬ 
dents  under  age  30 
said  keeping  up 
with  the  news  was 
somewhat  impor¬ 


tant.  Thirty-seven  percent  of 
the  general  public  answered 
similarly. 

When  it  comes  to  following 
news  of  public  affairs  and  gov¬ 
ernment,  two-thirds  of  the 
public  said  they  do  so  most  of 
the  time  (34%)  or  some  of  the 
time  (34%),  while  17%  do  so 
daily  now  and  then  and  15% 
said  they  follow  it  hardly’  at  all. 
Significant  differences 
were  found  by  RTNDF  when  it  looked  at  the 
specifics  of  who  was  following  public  affairs/gov- 
emment  news  most  of  the  time:  41%  of  men 
reported  doing  so,  compared  to  only  28%  of 
women;  more  older  Americans  fell  into  this  category 
(51%  of  those  over  50),  compared  to  younger  (19% 
of  those  under  30);  and  nearly  half  of  the  college 
graduates  (49%)  responded  similarly. 

In  addition,  nearly  half  of  those  who  go  online 
(47%)  or  subscribe  to  America  Online  (48%)  said 
they  follow  public  affeirs/govemment  news  most  of 
the  time. 

But  following  the  news  and  retaining  it  do  not 
necessarily  go  hand  in  hand,  as  the  RTNDF  discov¬ 
ered. 

Among  the  general  public,  fiilly  60%  knew  that 
there  was  a  Republican  majority  in  the  House  of 
Representatives,  and  nearly  half  (49%)  could  name 
Newt  Gingrich  as  the  Speaker  of  the  House  at  the 
time  the  survey  was  conducted,  but  only  6%  knew 
that  William  H.  Rehnquist  was  chief  justice  of  the 
U.S.  Supreme  Court. 

Less  than  half  (41%)  of  the  public  answered  two 
or  more  of  those  questions  correctly. 

As  with  earlier  figures,  the  survey  found  great  dis¬ 
parities  between  gender,  age  and  education  when 
political/social  knowledge  was  tested. 

Half  of  the  men  surveyed  (50%)  answered  two  or 
more  of  the  political  questions  correctly’,  compared 
to  only  a  third  (32%)  of  women.  Similar  splits  were 
seen  in  age,  where  49%  of  those  over  50  answered 
two  or  more  questions  correctly,  but  only  31%  of 
those  under  30  did  the  same.  Almost  two-thirds 
(64%)  of  college  graduates  proffered  two  or  more 
correct  answers,  compared  to  just  over  a  quarter 
(28%)  of  those  with  a  high  school  diploma  or  less. 

Interestingly,  those  who  go  online  or  subscribe  to 
AOL  scored  well  in  their  social/political  knowledge: 
62%  of  online  users  and  60%  of  AOL  subscribers 
answered  two  or  more  of  the  political  questions  cor- 


Radio  and  Television 
News  Directors 
Foundation  issues  its 
latest  study 

BY  DEBRA  GERSH 
HERNANDEZ 


PUBLIC  INTEREST 

frequency  that  people  follow 
news  of  gov’t  &  public  affairs 

^17% 

Most  times  -  j  34% 

Sometimes  34% 

Harenali^P  15% 


GENDER  INTEREST 

gender  of  people  who  follow  news  of 
gov’t  &  public  affairs  most  of  the  time 


Under  50 

UnOt^m  11% 

College  Gradestes 
Online  Users 

Source:  RTNDF 
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rectly,  and  they  scored  higher 
than  any  other  group  in  per¬ 
centages  answering  each  cor¬ 
rectly. 

Newspaper  readers  — 
those  who  said  newspapers 
were  their  primary  source  of 
most  information  —  also 
answered  more  questions  cor¬ 
rectly  than  those  who  used 
other  media. 

For  example,  nearly  half  ' 
(49%)  of  those  who  turn  pri¬ 
marily  to  newspapers 
answered  two  or  more  ques¬ 
tions  correctly,  compared  to 
39%  for  radio  and  37%  for  tele- 


Newspaper  readers 
—  those  who  said 
]  newspapers  were 
their  primary  source 
of  most 

information  —  also 
answered  more 
questions  correctly 
than  those  who  used 
other  media 


Nevertheless,  the  highest  per 
centages  for  correct  answers  were  seen  among 
those  who  paid  attention  to  politics  most  of  the 
time,  and  who  said  keeping  up  with  the  news  is 
very  important  (62%  and  46%,  respectively, 
answered  two  or  more  questions  correctly). 

Thus,  the  RTNDF  survey  concluded  that,“People’s 
level  of  political  knowledge  is  powerfully  related  to 
how  interested  they  are  in  news  and  public  affairs, 
and  is  less  strongly  related  to  which  dominant  media 
source  they  use.” 

Overall,  television  remained  the  primary  source 
of  information  for  most  of  the  general  public  (56%), 
followed  by  newspapers  (24%),  radio  (14%),  maga¬ 
zines  (1%)  and  online  (1%). 

Online  users  and  AOL  subscribers  rely  on  online 
services  as  their  primary  source  of  information 
more  frequently  than  other  demographic  groups, 
but  the  percentages  are  low;  6%  of  online  users  and 
3%  of  AOL  subscribers  say  they  go  online  for  their 
primary  source  of  information. 

Among  those  respondents  who  regularly  read  a 
daily  newspaper,  64%  go  online  and  66%  are  AOL 
subscribers. 

When  asked  about  news  consumption  yesterday, 
television  remained  the  leader  (59%  said  they 
watched  the  news  on  television  yesterday),  although 
newspapers  and  radio  news/talk  radio  fared  well 
(48%  and  41%,  respectively). 

The  proportional  dominance  of  older  newspaper 


that  two-thirds  said  they  were 
very  interested  in  news  about 
their  own  towns  and  com¬ 
munities. 

That  was  followed  by  news 
about  their  state  or  part  of  the 
state  in  which  they  live  (59%), 
the  country  as  a  whole  (56%) 
and  the  weather  (53%). 

Following  those  categories, 
RTNDF  reported  a  sharp  drop 
to  the  next  category,  health 
and  fitness,  which  was  very 
interesting  to  only  a  third  of 
the  public. 

“This  is  followed  by  a  clus¬ 
ter  of  five  items,  each  of  which 
greatly  interests  between  one- 
quarter  and  one-fifth  of  the  public: 
news  about  consumer  products,  politics  and 
government,  sports,  other  countries  (news  about 
the  world),  and  religion,”  the  report  stated. 

“There  is  another  drop  to  the  final  three  items, 
where  about  15%  reported  being  very  interested  in 
news  about  computers  and  technology,  entertain¬ 
ment  (movies,  TV,  celebrities),  and  business  and  the 

stock  market,”  the  _ 

report  explained.  PEOPLE  ARE  DEFINITELY 

Not  surpnsmgly,  INTERESTED  IN: 

the  survey  found 

that  people  with  Skipping  pM.d.H  Hortw 
the  most  interest 
in  “hard  news”  — 
politics  and  gov-  Ciicking  lor 

ernment  the 
U.S.  and  other 

countries,  business  ownnjjtmh^^^ 

and  the  stock  mar- 
ket  —  have  little 

interest  in  local  Instnrt  .Mmtojnynjj* 

news  and  enter- 
tainment  news. 

Most  of  them  arc  Cr..tingprogrjMlr«n^^ 

multiple  media 
users,  men,  older, 

better  educated  source  rtndf  _ 

and  online  users. 

Conversely,  those  who  report  a  high  level  of 


Skipping  past  diii  ttorias 


Ciicking  lor  mors  info 


Picking  own  nows  mil 


Instant  access  to  any  nows 


Creating  programs  from  story  indos 


readers  also  is  interest  in  local  news  show  little  interest  in  infor- 
rcflected  in  net-  mation  about  the  larger  world.  These  people  tend 
work  evening  to  rely  on  newspapers  and  television,  gender  and 

newscasts,  which  generational  differences  arc  less  severe,  and  college 

RTNDF  said  could  graduates  and  online  users  express  little  interest, 
leave  TV  netwoA  People  with  an  interest  in  features  news  include  a 
news  “in  danger  of  greater  percentage  of  women,  particularly  those 
becoming  an  under  age  30,  but  arc  otherwise  indistinct  in  educa- 
anachronism  in  tion  and  online  use. 

the  next  century.”  Sports  news  interest  tends  to  be  male  and  youth 
The  RTNDF  sur-  dominated,  although,  again,  education  and  online 
vey  also  asked  peo-  usage  show  little  influence. 

pie  what  kind  of  Although  people  arc  rather  specific  in  their  news 
news  interested  likes  and  dislikes,  the  RTNDF  found  a  significant 
them  and  found  (See  Profile  on  page  19) 
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among  demographie  groups, 
"Although  keeping  u|i  w  ith 
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eans.  people  di\erge  radiealK 
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in  what  interests  were  found  b\ 


tant.  rhirt\-se\en  pereent  of 
the  general  publie  answered 
similarK. 

W  hen  it  eomes  to  follow  ing 
new  s  of  publie  affairs  and  gov¬ 
ernment,  two-thirds  of  the 
publie  said  the\  do  so  most  of 
the  time  (.^  fn)  or  some  of  the 
time  (.st"o).  while  \~'%  do  so 
dail\  now  and  then  and  IS",, 
said  the\  follow  it  hardh  at  all. 
Signifieant  differences 
RINDI-  when  it  looked  at  the 


them,  w  hich  media  the\  use,  and  howoften  the\  fol-  specifies  of  w  ho  was  follow  ing  publie  affairs/gov- 


low  the  news,"  the  Radio  and  Television  News  I  )iree-  ernment  news  most  of  the  time:  -tl",.  of  men 


tors  Toundation  reiiorted  in  its  latest  stuch,  "l^rotile  reported  doing  so,  compared  to  onl\  2S%  of 
of  the  American  News  (lonsumer,”  part  ol  its  News  w()men:more  older  Americans  fell  into  this  category 
in  the  ,Next  (Antur)  project.  (Sl"„  of  those  over  SO),  compared  to  younger  ( iy"« 

W  ith  news  preferences  differing  b\  "gender,  gen-  of  those  under  .SO);  and  nearh  half  of  the  college 
eration,  education,  soeioeeonomic  status  and  access  graduates  ( tO",.)  responded  similarh. 
to  teehnolog\,"  R  TNDT  concluded  that  the  "interac-  In  addition,  nearly  lialf  of  those  w  ho  go  online 
tion  among  all  these  differences  means  that  not  (  or  subscribe  to  America  Online  ( tS",.)  said 
everxone  w  ill  be  satisfied  w  ith  ;ill  the  |irogramming  the\  follow  public  affairs/government  news  most  of 
now  available,  w  hich  produces  a  great  opportunitx  the  time, 

for  the  news  pro-  but  following  the  news  and  retaining  it  do  not 
ducerof  the  future  necessarily  go  hand  in  hand,  as  the  R  TNDT  discov- 
to  explore  new  ered. 

media  and  new  Among  the  general  public,  fully  60%  knew  that 
methods  to  deliver  there  was  a  Republican  majority  in  the  House  of 
the  news.”  Representati\es,  and  nearh  half  (-iy’n)  could  name 

W  hile  more  New  t  (lingrich  as  the  Speaker  of  the  Mouse  at  tlie 

than  half  (S  i",.)  of  time  the  sur\e\  was  conducted,  but  onh  6%  knew 

Americans  said  that  William  11.  Rehnc|uist  was  chief  justice  of  the 

that  keeping  up  U.S.  Suiireme  (xiurt. 

with  the  news  was  Less  than  half  ( 1 1",.)  of  the  public  answered  two 
ver\  important  to  or  more  of  those  ciuestions  correcth. 
them,  a  schism  can  As  w  ith  earlier  figures,  the  sur\e\  found  great  clis- 

be  seen  between  parities  between  gender,  age  and  education  when 

those  under  30  political/social  knowledge  was  tested, 
w  ho  believe  that  Half  of  the  men  sur\e\ecl  (SO'X.)  answered  two  or 
( tO",.).  and  those  more  of  the  political  c|uestions  correctly,  compared 

over  SO.  to  w  hom  to  onh  a  third  (32",.)  of  women.  Similar  splits  were 

keeping  up  w  ith  seen  in  age.  w  here  lO",.  of  those  o\  er  SO  answered 

the  news  is  \er\  two  or  more  ciuestions  correcth.  but  onh  .31%  of 

important  (6S%).  those  under  3()  did  the  same.  Almost  two-thirds 

Nevertheless,  (6i%)  of  college  graduates  proffered  two  or  more- 

just  o\er  half  correct  answers,  compared  to  just  over  a  t|uarter 

(Sl%)  of  respon-  (28%)  of  those  with  a  high  school  diploma  or  less, 
dents  under  age  3()  Interestingh.  those  w  ho  go  online  or  subscribe  to 
said  keeping  up  AOl.  scored  well  in  their  social/political  know  ledge: 
w  ith  the  new  s  was  62",.  of  online  users  and  60",.  of  AOl.  subscribers 
somew  hat  impor-  answ  ered  two  or  more  of  the  political  c|uestions  cor- 
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Nenfspaper  readers 
—  those  who  said 


newspapers  were 
Iheir  primary  source 
of  most 

information  —  also 
answered  more 
questions  correctly 
han  those  who  used 
other  media 


rccth.  and  tlit\  scored  liijihcr 
tlian  an\  otiicr  ^roup  in  per- 
ccntaj’cs  answcriiij’  cacli  cor¬ 
rect  l\. 

Newspaper  readers  — 
those  who  said  newspapers 
were  tlieir  primary  source  of 
most  information  —  also 
answered  more  t|iiestions  eor- 
reeth  tlian  tliose  who  used 
other  media. 

for  example,  nearly  half 
( ty.i)  of  those  who  turn  pri¬ 
marily  to  newspapers 
answered  two  or  more  ques¬ 
tions  correctly,  compared  to 
.W(i  for  radio  and  for  tele- 
\ision. 

Nevertheless,  the  highest  per¬ 
centages  for  correct  answers  were  seen  among 
those  who  paid  attention  to  polities  most  of  the 
time,  and  who  said  keeping  up  with  the  news  is 
ver\  important  (62"n  and  tfV’ii,  respectively, 
answered  two  or  more  t|tiestions  correct  1\  ). 

Thus,  the  R'l'NDl-  survey  eoneluded  that.'  iVople  s 
le\el  of  political  know  ledge  is  pow  erf  iilh  related  to 
how  interested  the\  are  in  new  s  ami  ptiblie  affairs, 
and  is  less  strongh  related  to  w  hieh  dominant  media 
source  the\  use." 

Overall,  telc’.  ision  remained  the  primar\  source 
of  information  for  most  of  the  general  public 
followed  b\  newspapers  (2  i"ci).  radio  (1  i"n).  maga¬ 
zines  (  r'i>)  and  online  ( l"(i). 

Online  tisers  and  AOl.  subscribers  rely  on  online 
ser\iees  as  their  primary  source  of  information 
more  frequently  than  other  demographic  groups, 
but  the  percentages  are  low  ;6"(i  of  online  tisers  and 
3%  of  AOl.  subscribers  sa\  the\  go  online  for  their 
primary  source  of  information. 

Among  those  respondents  who  regtilarh  read  a 
daih  newspaper.  b  t"ii  go  online  and  f>6"»  are  AOl. 
subscribers. 

\X  hen  asked  about  new  s  consumption  \esterda\. 
television  remained  the  leader  (Sy'’c,  said  thee 
watched  the  new  son  teleeision  yesterdae).  although 
newspapers  and  radio  news/talk  radio  fared  well 
( iS'!o  and  tl%,  respeetieely). 

The  proportional  dominance  of  older  newspaper 
readers  also  is 
refleeteel  in  net¬ 
work  evening 
newscast  s,  ee  hieh 
Rl  NDl  saiel  eoulel 
leaee  lA  network 
new  s  "in  danger  of 
becoming  an 
anachronism  in 
the  next  cent  tire  ." 

I  he  R  l  NDl  sur- 
e  ev  also  askeel  peo¬ 
ple  evhat  kind  of 
news  interested 
them  and  found 


PRIMARY  SOURCE 

media  cited  as  primary  information  source 


PEOPLE  ARE  DEFINITELY 
INTERESTED  IN: 

Skipping  past  dull  stories 


that  teeo-thirels  said  thee  eeere 
eere  interested  in  neve  s  aleoiit 
their  oevn  toevns  anel  e»)m- 
numities. 

l  hat  evas  folloeeeel  be  news 
aleout  their  state  or  part  of  the 
state  in  ee  hieh  they  liee  (S9"ii). 
the  country  as  a  evhole  (Sfy’i)) 
anel  the  eeeather  (S3"<>). 

lolloeeing  those  eategories. 
Rl  NDl-  re|eorteel  a  shaqi  drop 
to  the  next  category,  health 
anel  litness,  eehieh  evas  eere 
interesting  to  onle  a  third  of 
the  public. 

■  This  is  folloeeeel  by  a  eliiv 
ter  of  flee  items,  each  of  ee  hieh 
greatle  interests  beteeeen  onc- 
eiuarter  anel  one-tifth  of  the  public: 
news  about  consumer  proeluets.  polities  anel 
goeernment,  sports,  other  eountries  (news  about 
the  eeorlel),  and  religittn."  the  report  stated. 

■  There  is  another  elrop  to  the  final  three  items, 
evhere  about  13'’.p  reported  being  eere  interested  in 
neve  s  about  computers  anel  teehnologe,  entertain¬ 
ment  (movies, "IA;  celebrities),  anel  business  anel  the 

stock  market."  the  ^ _ 

re|eort  explaineel. 

Not  suqerisingly, 
the  siireee  found 
that  people  evith 
the  most  interest 
in  ■'hard  news"  — 
polities  anel  goe¬ 
ernment  in  the 
U.S.  anel  other 
eountries.  business 
anel  the  stock  mar¬ 
ket  —  haee  little 
interest  in  local 
news  anel  enter¬ 
tainment  news. 

Most  of  them  are 
multiple  media 
users,  men.  oleler, 
better  eelueateel 
anel  online  users. 

(amverseh,  those  who  report  a  high  level  of 
interest  in  local  news  show  little  interest  in  infor¬ 
mation  about  the  larger  worlel.  These  people  teiiel 
to  reh  on  new  spapers  anil  telev  ision,  geneler  anel 
generational  elifferenees  are  less  sev  ere,  anel  college 
graeluates  anel  online  users  express  little  interest. 

People  w  ith  an  interest  in  features  new  s  ineluele  a 
greater  percentage  of  women,  partieularh  those- 
uneler  age  30.  but  are  otherw  ise-  inelistinet  in  eeluea- 
tion  anel  online  use-. 

Sports  news  interest  tenels  to  be  male  anel  youth 
ilominated,  although,  again,  edueation  anel  online- 
usage  show  little-  innuenee. 

•Although  people  are  rather  speeifie  in  their  new  s 
likes  anel  dislikes,  the  R'TNDT  found  a  signifieant 
(See  Profile  on  pdfie  I'J) 
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BY  MARK  FITZGERALD 


Ghosts  In 

Denver  Press  Club? 


SN’T  THIS  JUST  like  reporters:  Dead  for  at 
least  80  years,  four  journalists  at  the  Denver 
Press  Club  still  refuse  to  break  up  their 
poker  game  and  go  home. 

And  they’ve  got  another  wraith  stationed 
outside  the  room  to  keep  an  eye  out  for  their 

wives. 

“They  gave  me  a  message  for  (Press  Club  man¬ 
ager)  Patty  Brown:  ‘Do  whatever  you  want  around 
us  —  but  let  us  keep  the  table,’  ”  psychic  Cleo  Briggs 
said.“They  just  said  this  is  all  they’ve  ever  wanted  to 
do  in  life,  continue  to  play  poker.” 

Briggs  and  her  spirit- 
unOStuUStGfS  tind  hunting  partner,  Eshaya, 
turned  up  a  virtual  hive  of 

hive  of  superndturel  ghosts  during  a  “clearing” 

of  the  Denver  Press  Club 

activity  in  club's  building  held  last  Sept.  23. 

“It  was  really  quite  active 
billldinO  compared  to  other  build- 

^  ings  we’ve  cleared,”  said 

Eshaya,  a  professional  “psy¬ 
chic  detective”  who  goes  by  one  name. 

In  addition  to  the  four  poker-playing  journalists 
and  their  lookout,  Briggs  and  Eshaya  say  they  saw 
the  ghost  of  a  woman  they  say  was  murdered  25 
years  ago  and  left  in  the  club’s  Dumpster  trash  bin 
behind  the  building;  an  image  of  a  hanged  bod>';  plus 
three  or  four  ghosts  who  cleared  out  more  or  less 
immediately  after  the  psychics  arrived. 

Rumors  that  the  club  building  was  haunted  have 
been  around  for  decades,  club  manager  Patty  Brown 
said.  Through  the  years,  club  members  have 
reported  unexplained  happenings:  conversations 
coming  from  apparently  empty  rooms,  strange 
knocking  sounds  and  even,  in  Brown’s  own  office,  a 
disquieting  sense  of  sadness  and  depression  that  the 
psychics  say  came  from  the  ghost  of  the  murdered 
woman. 

One  of  the  more  persistent  phenomena  was  the 
unexplained  sudden  flushing  of  a  toilet  in  the  base¬ 
ment. 

That,  apparently,  is  simply  the  incorporeal  answer¬ 
ing  nature’s  caU. 

Eshaya  said  she  sensed  the  card  players  as  soon  as 
she  entered  the  basement. 

“I  felt  their  cigar  smoke.  I  said, ‘My  eyes  ate  burn¬ 
ing,’  ”  Eshaya  recalled  in  a  telephone  interview. 
“They  ate  hard  to  see  because  it  is  very  smoky  in 
there,”  Briggs  added  in  a  separate  interview. 

Nothing,  apparently,  is  going  to  break  up  this  post- 

Denver  Press  Club's  "Spirits  and  Ghosts"  page 
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deadline  game:  When  the  club  moved  from  its  old 
Victorian-style  building  to  its  present  site,  the  ink- 
stained  wraiths  went  into  the  moving  van  with  their 
beloved  table,  Briggs  says. 

Upstairs,  the  psychics  say,  they  also  met  another 
journalist  —  who  has  been  standing  guard  over  the 
poker  game  since  perhaps  the  turn  of  the  century. 

“When  gambling  became  illegal,  he  would  stay  at 
the  top  of  the  stairs  and  watch  for  cops,”  Briggs  said. 
“Then,  when  gambling  became  legal  again,  he 
stayed  there  and  he  would  watch  out  for  the  play¬ 
ers’  wives.” 

Like  his  colleagues  happily  anteing  up  in  the 
afterlife,  this  journalist  refuses  to  leave  the  club, 
Briggs  said. 

“He  just  feels  this  is  what  he  is  supposed  to  do  as 
long  as  the  game  is  going  on,”  she  said. 

Club  manager  Patty  Brown  said  this  ghost  — 
whom  members  have  dubbed  the  Watchman  — 
was  seen  not  only  by  Briggs  and  Eshaya,  but  also  by 
club  member  Alan  Kania. 

All  three  describe  a  tall,  gaunt,  mustachioed  man 
wearing  clothing  from  around  the  turn  of  the  cen¬ 
tury. 

“His  clothing  is  not  of  modem  times,”  Eshaya  said. 
“He  has  a  big  waistcoat  and  he’s  carrying  a  hat.” 

The  club  recently  posted  on  its  Web  site  photos 
the  psychics  say  show  the  Watchman.  (Denver  Press 


Club’s  Web  site  is  www.pressclub.org)  The  so<alled 
“clearing”  was  filmed  by  documentary  filmmaker 
and  club  member  Jeff  Ravage  and  Denver  television 
viewers  got  a  taste  of  the  ghosts’  powers  when  a 
local  talk  show  broadcast  from  the  club  on  the  eve 
of  Halloween. 

With  the  Watchman  mingling  in  the  audience, 
Briggs  says,  the  poker  players  apparently  became 
upset  at  spectators  crowding  their  table,  so  they  dis¬ 
rupted  —  and  finally  cut  —  electrical  power  during 
the  show. 

Briggs  and  Eshaya,  who  together  run  a  business 
in  suburban  Edgewater  called  Spirit  Clearing,  say  it 
is  unusual  for  ghosts  —  or,  to  get  technical  about  it, 
“discamates”  —  to  be  so  adamant  about  staying  in  a 
building. 

“Most  just  don’t  know  they’re  dead.  Most  of  them 
don’t  have  a  clue,”  Briggs  said.“I  talk  to  them,  explain 
that  they  are  not  in  a  physical  body  anymore,  and 
that  they  need  to  go  home;  that  their  time  is  over, 
and  they  have  other  things  to  do.” 

Briggs  says  she  performs  spirit  clearings  by  calling 
in  angels  for  assistance,  beginning  with  Archangel 
Michael.  The  angels,  in  effect,  corral  the  ghosts  — 
and  protect  the  psychics  from  attack,  she  says. 

That  happened  in  the  Denver  Press  Club,  Eshaya 
says,  when  a  “very  negative  spirit”  swooped  into  her 
working  space  during  the  clearing. 

Briggs  and  Eshaya  say  they  also  found  in  club 
manager  Brown’s  office  the  mournful  ghost  of  a 
woman  who  25  years  ago  was  murdered  some¬ 
where  in  Denver  and  then  dumped  in  the  press 
club’s  Dumpster. 

Manager  Brown  said  Dec.  3  that  a  Rocky  Moun¬ 
tain  News  reporter  member  has  determined  that  a 
murdered  woman’s  body  was  indeed  found  in  the 
press  club’s  Dumpster  in  1971,  but  the  reporter  has 
yet  to  locate  tlie  death  certificate. 

Since  that  ghost  was 
sent  “home,”  Brown 
says,  her  office  no 
longer  has  an  oppres¬ 
sive  feel. 

“I  can  actually  stay  in 
my  (rfBce  for  hours  nowf 
she  said.“Before,  I  would 
have  long  periods  of 
feeling  bad  where  I 
would  think,  ‘What’s 
the  deal?  I’m  not  having 
trouble  at  work.  I’m  not 
have  trouble  at  home. 
Why  do  I  feel  this  way?’” 

The  clearing.  Brown 
says,  has  turned  her 
from  an  agnostic  about 
ghosts  to  a  believer. 

“1  never  actually  have 
not  believed  in  ghosts, 
but  I  do  believe.  I  do,” 
she  said.  “I  do  believe 
there  is  something 
there.” 


BY  M.L.  STEIN 

Phoenix 
Gazette 
Shuts  Down 

The  116-YEAR-OLD  Phoenix  Gazette  printed 
its  last  issue  Jan.  18,  the  victim  of  hilling  circu¬ 
lation  in  a  market  that  prefers  a  morning 
newspaper. 

The  afternoon  Gazette,  whose  circulation  was  down 
to  39,000,  is  owned  by  Phoenix  Newspapers  Inc., 
which  also  publishes  the  morning  Arizona  Republic 
and  Arizona  Business  Gazette. 

Fifty-five  editorial  jobs  will  be  lost  on  both  papers, 
which  maintained  a  combined  newsroom,  according  to 
management. 

“While  we  all  feel  nostalgic  about  the  Gazette,  the 
marketplace  is  telling  us  there  is  only  a  limited  appeal 
for  an  afternoon  newspaper,”  said  PNI  publisher  and 
CEO  John  F.  Oppedahl. 

In  addition  to  the  elimination  of  the  55  positions, 
there  will  be  a  reduction  of  30  jobs  in  other  depart¬ 
ments  through  attrition  and  changes  in  production 
schedules. 

The  publisher  said  the  decision  to  fold  the  Gazette 
will  be  followed  by  a  redesign  of  PNI’s  news-gathering 
operation,  which  will  “reflect  our  commitment  to 
respond  to  reader  preferences  so  as  to  remain  the  lead¬ 
ing  provider  of  news  and  informatiom  in  the  valley.” 

For  the  next  several  months.  Gazette  subscribers  will 
receive  afternoon  delivery  of  copies  of  the  Republic. 
Eventually,  he  said,  they  will  be  offered  morning  deliv¬ 
ery  of  the  Republic. 

Republic  managing  editor  Pam  Johnson  said  that 
most  of  the  Gazette’s  circulation  drop  resulted  from  its 
readers  shifting  to  the  Republic,  whose  current  circula¬ 
tion  average  is  380,000  daily  and  580,000  Sunday.  In  the 
mid  1980s,  the  Gazette's  circulation  was  about 
110,000. 

Johnson  noted  there  will  be  a  “skill-based  assess¬ 
ment”  to  determine  who  goes  and  who  stays  in  the 
newsroom. 

Presumably,  plans  could  include  a  further  expansion 
of  the  paper  into  the  so<alled  Valley  of  the  Sun  sur¬ 
rounding  Phoenix. 

The  competition  there  includes  the  Thomson-owned 
Mesa  Tribune  and  Tempe  Daily  News-Tribune  in  the 
Phoenix  suburbs. 

John  Mecklin,  managing  editor  of  the  alternative 
New  Times  in  Phoenix,  which  has  taken  frequent  jabs 
at  PNI,  said  he  did  not  believe  the  Gazette's  demise 
means  much  in  the  city. 

“It’s  been  dying  for  years,”  he  stated.  “The  shame  is 
that  it  had  a  little  bit  of  life  left  and  was  willing  to  take 
on  the  powers  that  be  here.” 

Mecklin  said  New  Times  might  possibly  hire  one  or 
two  PNI  staffers,  who  could  fit  into  an  alternative 
paper. 
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BY  STACY  JONES 


Dow  Jones  Union 
Aligns  With  CWA 


Floundering  AS  AN  autonomous  union, 
the  Independent  Association  of  Publish¬ 
ers  Employees  took  action  by  joining  the 
fold  of  the  Communication  Workers  of 
America. 

The  Jan.  2  vote  was  985  in  fovor  of  the 
affiliation  and  311  opposed. 

Founded  in  1937,  the  lAPE  represents  2,500  Dow 
Jones  employees  in  the  United  States  and  Canada  — 
about  20%  of  all  company  employees.  Union  Presi¬ 
dent  Ron  Chen  doesn’t  mourn  the  loss  of  his  organ¬ 
ization’s  independent  status. 

“For  60  years,  this  union 
Q  I  -yQdr~0lCl  has  been  called  independent, 
but  that  was  another  word  for 

independent  unit  hostage,”  said  Chen,  lAPE  pres¬ 
ident  since  1987.  “The  atmos- 

hopes  to  add  phere  [the  union]  operated  in 

was  weaker  than  most 

muscle  as 

Dow  Jones  management, 

13-month-lona  however,  would  have  pre- 

^  ferred  the  status  quo. 

contract  talks  company  opposes 

afnliation  for  a  vanety  of  rea- 
sons,”  said  company  spokes¬ 
man  Roger  May,  who  declined 
to  detail  the  various  reasons. 
“It  was  something  [lAPE]  chose  to  do.The  company- 
felt  there  wasn’t  a  need  for  affiliation.” 

Historically,  he  said,  the  two  entities  had  “a  good, 
close  working  relationship.” 

Perpetually-  understaffed  and  underfunded,  the 
union  found  itself  “limited  to  what  it  could  do,” 
explained  Chen.  “The  job  was  humongous  and  the 
resources  were  very  slim.” 

Before  the  CWA  affiliation,  lAPE  had  just  one  full¬ 
time  staff  member. 

In  addition,  said  Chen,  it  was  difficult  to  get 
employees  to  take  on  the  union’s  cause  and  serve 
on  its  board  of  directors. 

“It’s  hard  to  keep  a  strong  union  when  people  are 
afraid  to  be  involved,”  he  said. 

The  move,  effective  Feb.  1,  will  make  the  union 
more  efficient,  bring  in  valuable  training  and  legal 
support  and  provide  a  more  legitimate  labor  foun¬ 
dation  —  one  management  will  be  hard  pressed  to 
dismiss  during  contract  negotiations,  said  Chen. 

lAPE  and  Dow  Jones  are  in  the  13th  month  of 
contract  negotiations.  The  union’s  last  contract 
expired  Jan.  31, 1996,  but  has  been  extended  as  bar¬ 
gaining  continues. 

“Even  Dow  Jones  must  understand  that  the  land¬ 


scape  has  changed,”  said  Chen,  regarding  how  the 
company  will  deal  with  the  union.  “No  longer  can 
you  think  if  you  get  rid  of  [key  lAPE  personnel]  you 
will  wipe  out  the  union.” 

Last  August,  the  union  was  notified  by  manage¬ 
ment  that  Ken  Martin,  lAPE  vice  president,  grievance 
chair  and  member  of  the  union  bargaining  commit¬ 
tee,  would  be  laid  off  for  business  reasons.The  com¬ 
pany  did  offer  Martin  another  job  with  the  same 
salary,  but  he  turned  it  down  and  the  case  went  into 
arbitration.  Chen  said  that  although  the  position 
paid  the  same  salary,  it  was  an  entry-level  job. 

Prior  to  arbitration  of  the  case,  a  little  over  a 
month  after  the  layoff 

announcement,  Dow  Jones  “Jt'g  hard  tO  keep 
reversed  its  decision  and  rein-  . 

stated  Martin,  saying  that  ^  StVOTlg  UfttOH 
there  was  work  in  Martin’s  wheTl  people 
area  that  he  could  be  assigned  ^  , 

to  without  reducing  staff.  ufrutd  tO 

The  layoff  “had  nothing  to  he  ItlVOlved,” 
do  with  [contract]  bargain- 

ing,”  said  May,  who  called  the  rrvinutfru 

union’s  charges  “absurd  Ron  Chen  said 

“It  was  a  matter  of  job  func¬ 
tion,”  he  said.  Union  officials  “wear  two  hats.This  had 
to  do  with  his  role  as  an  employee  of  the  company.” 

The  reinstatement  was  granted  because  the  layoff 
“became  an  issue  with  the  union  and  would  have 
interfered  with  the  negotiating  process,”  explained 
May. 

Whatever  the  motivation,  the  incident  angered 
employees  and  made  the  time  ripe  for  union  offi¬ 
cials  to  push  for  affiliation  with  a  large  labor  organi¬ 
zation. 

Although  employees  haven’t  always  been  respon¬ 
sive  to  nudges  toward  affiliation,  Chen  has  pro¬ 
moted  the  idea  for  most  of  his  reign  as  lAPE  presi¬ 
dent. 

Twice  before,  those  represented  by  the  union  had 
vetoed  such  attempts. 

In  1987,  52%  of  members  voted  to  affiliate  with 
the  Graphic  Communications  International  Union. 

The  proposal  was  defeated,  due  to  bylaws  in  effect 
at  the  time  that  required  approval  by  a  two-thirds 
majority.  Again,  in  1S>90,  the  lAPE  board  asked 
employees  to  approve  another  affiliation,  this  time 
with  CWA.  As  before,  it  was  defeated. 

Chen  attributed  the  resistance  to  naivete  —  both 
his  and  Dow  Jones  employees.  This  time,  however, 
union  officials  “adequately  explained  to  our  mem¬ 
bers  the  need  for  affiliation.” 

With  the  affiliation,  lAPE  will  no  longer  have  to 
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pay  its  own  legal  fees;  it  also  can  use  CWA  person¬ 
nel  to  train  employees  interested  in  leadership  posi¬ 
tions. 

“We’ve  looked  at  the  simation  carefully”  said 
Chen.  “And  we  come  out  ahead.” 

During  the  first  four  years  of  the  affiliation,  lAPE 
will  pay  the  CWA  $60,000  annually.  In  the  fifth  year, 
the  union  will  start  “carrying  our  share  of  the 
weight.” 

Then,  40%  of  the  lAPE's  budget  goes  to  the  CWA 
with  the  remaining  60%  left  to  run  the  organization. 
Chen  expected  the  union’s  yearly  budget  of 
$450,000  to  remain  roughly  the  same  for  the  next 
few  years. 

The  agreement  also  comes  with  an  escape  clause. 
Either  side  can  cancel  the  deal  within  the  first  four 
years. 

Chen  doubted  that  would  happen.  “No  one  gets 
married  with  the  idea  of  getting  a  divorce.” 

lAPE  President 
Defines  Wage  Issues 

UNION  OFFICIALS  AT  the  Independent 
Association  of  Publishers  Fanployees  may 
feel  heady  times  are  ahead  following  the 
oiganization’s  alignment  with  the  Com¬ 
munication  Workers  of  America. 

But  that  positive  energy  has  yet  to  permeate  the 
environment  most  important  to  any  union  and  its 
members  —  the  bargaining  table. 

Dow  Jones  management  and  the  LAPE  bargaining 
committee  met  Jan.  6,  four  days  after  the  CWA 
merger  was  approved  by  members.  It  was  business 
as  usual. 

“The  company  said  ‘no’  to  everything,”  com¬ 
mented  lAPE  President  Ron  Chen. 

According  to  Chen,  the  hang-ups  rest  on  four 
wage  issues. 

♦  Pay  Increases.  The  company  is  offering  a  10% 
increase  over  three  years.  lAPE  wants  13.5%  over 
three  years. 

♦  lAPE  wants  the  sales  incentive  plan  for  classified 
sales  personnel  to  be  locked  into  the  new  contract. 
The  company  wants  the  option  of  changing  the 
plan,  with  30  days  notice,  at  any  time.  The  plan 
affects  the  amount  and  matmer  in  which  sales  rep¬ 
resentatives  make  money  above  their  base  pay. 

♦  The  union  wants  to  reduce  the  sales  quota  and 
raise  the  pay  for  subscription  sales  employees.  A 
quota  of  3.2  sales  per  day  is  currently  in  place.  The 
company  doesn’t  want  any  changes. 

♦  LAPE  wants  New  York-based  employees  produc¬ 
ing  the  Wall  Street  Journal  distributed  in  Latin 
America  to  receive  the  title  and  pay  of  regular  Jour¬ 
nal  copy  editors.  Dow  Jones  does  not  view  the 
employees’  work  in  the  same  way,  said  Chen. 

Company  spokesman  Roger  May  would  not  verily 
that  such  issues  were  under  discussion. 

The  company  is  “eager  to  meet  as  often  and  as 
necessary  to  resolve  this,”  he  offered. 


May  said  the  recent  affiliation  would  have  no 
effect  on  the  way  Dow  Jones  approached  the  union 
negotiations. 

“The  issues  are  the  same,"  May  said.  “It’s  not  going 
to  change  the  bargaining  process.” 

—  Stacy  Jones 


Paper  Again 
The  Target  Of 
Letter  Bombs 

wo  MORE  OFFICES  of  the  Arab-language 
newspaper  Al  Hayat  were  targeted  with  letter 
bombs,  one  of  which  went  off  injuring  two  people. 

Five  letter  bombs  were  discovered  in  the  mail  to 
the  Washington.  D.C.,  office  of  the  newspaper 
Jan.  2  iE&P,)3n.  1 1,  p.  5),  though  they  were  discov¬ 
ered  before  they  exploded.Three  more  letter 
bombs,  believed  to  be  from  the  same  source,  were 
sent  to  the  federal  prison  in  Levenworth,  Kan.,  the 
same  week. 

At  the  newspaper’s  headquarters  in  London,  four 
letter  bombs  were  discovered  in  the  mail  room 
Jan.  13.  Alerted  by  a  mail  scanner  instaUed  after  the 
Washington  incident,  a  security  guard  attempting 
to  remove  one  of  the  greeting-card-sized  envelopes 
was  injured  when  it  exploded.  Another  guard 
nearby  was  treated  for  shock  and  hearing  damage. 
The  remaining  three  bombs  were  discovered  later 
by  police. 

After  hearing  of  the  London  explosion,  the 
newspaper’s  United  Nations  correspondent  asked 
officials  there  to  monitor  her  mail  more  closely, 
especially  since  plastic  explosives  such  as  those 
used  in  all  these  bombs  are  difficult  to  detect  with 
the  X-ray  scanners  normally  used  at  the  U.N. 

Three  letter  bombs  were  found  addressed  to  the 
U.N.  correspondent,  prompting  an  evacuation  of 
three  floors  of  the  building,  where  many  press  offices 
are  located,  and  the  cancellation  of  the  noon  news 
briefing.  The  bombs  were  disposed  of  by  police. 

Al  Hc^at  editor  Jihad  Khazen  told  reporters  he 
believes  the  campaign  is  being  conducted  by  a 
well-oiganized  group,  but  said  the  newspaper  will 
continue  publishing. 

—  Debra  Gersh  Hernandez 

Hollinger  Dividend 

HOLUNGER  INTERNATIONAL  INC.  announced 
a  quarterly  dividend  of  10<  per  share  on  the 
issued  and  outstanding  common  stock  of  the  cor¬ 
poration  that  was  payable  Jan.  15  to  stockholders 
of  record  on  Jan.  1. 

A  dividend  of  $0.2377  per  each  of  the  issued 
and  outstanding  PRIDES  (Preferred  Redeemable 
Increased  Dividend  Equity  Securities)  of  the  cor¬ 
poration  is  to  be  payable  Feb.  1  to  stockholders  of 
record  on  Jan.  15. 
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BY  ALLAN  WOLPER 


Suppressed 


The  WHISPERS  BEGAN  circulating  early 
last  fall  at  the  annual  Kappa  Sigma  fra¬ 
ternity  Margaritaville  party  on  a  grassy 
knoll  in  Durant,  Okla. 

Chad  Graham,  one  of  the  revelers, 
told  some  friends  that  his  roommate  had  his 
checks  stolen  and  cashed  by  an  athlete  on  the 
Southeastern  Oklahoma  State  basketball  team. 

“I  told  Chad,  ‘you  better  not  be  lying  to  me,’  ” 
recalls  Tracy  Moore,  then  the  news  editor  of  the 
Southeastern,  the  campus  weekly  newspaper. “I 
kept  talking  to  him  to  make  sure  be  was  telling  me 
the  truth.  He  said  that  if  we  didn’t  do  anything 
about  it,  he  would  take  it  to  the  Democrat? 

Moore,  not  wanting  to  be  scooped  by  the 
Durant  Daily  Democrat,  the  local  newspaper  that 

_ is  part  of  the  Donrey  Media 

Group,  briefed  her  reporters 
the  next  day. 

“I  thought,  wow,  this  is 
going  to  be  a  real  good  story. 
Things  like  that  don’t  happen 
very  much  around  here,  or  at 
least  that  we  hear  about,”  she 
said. 

The  student  journalists 
poked  around,  but  the  news 
trail  dried  up.They  couldn’t 
contact  the  alleged  victim. 

No  one  knew  anything  about 
any  stolen  checks.  It  sesmed 
the  story  was  doomed  for  the  dead  news  file. 

Early  in  December,  the  students  focused  on 
another  journalistic  prf)blem  —  a  belief  that  the 
Durant  Daily  Democrat  was  reprinting  their  sto¬ 
ries  without  credit. 

They  felt  they  couldn’t  complain  because  the 
Democrat  printed  the  student  paper,  and  Harold 
Harmon,  the  sports  information  director  of  the  uni¬ 
versity,  doubled  as  sports  editor  of  the  Donrey 
newspaper. 

Eventually,  the  dispute  reached  the  Internet. 
When  Editor  &  Publisher  inquired  about  it,  the 
students  shared  their  dead  news  pile  notes  about 
the  basketball  player  and  the  stolen  checks.Those 
notes  were  a  key  starting  point  to  focusing  on  the 
news  blackout  of  an  incident  involving  Willie  Carr, 
a  transfer  student  from  Northern  Montana  State 
University  who  is  scheduled  to  begin  his  basketball 
career  at  Southeastern  State  in  the  upcoming 
semester. 

The  situation  sheds  light  on  how  news  is  some- 

Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P. 


Student 

newspaper  has 
hard  time 
tracking  down 
stolen  check 
cashing  incident 
involving 
basketball 
player 


times  handled  in  small,  tight-knit  communities  like 
Durant,  where  the  local  university  is  often  the 
lifeblood  of  the  town.  Durant,  population  13,000,  is 
located  in  Bryan  County,  Okla.,  a  15-minute  car  ride 
from  the  East  Texas  border,  and  an  hour  and  a  half 
away  from  Dallas. 

Carr  admitted  cashing  $600  worth  of  checks 
belonging  to  Jayson  Cunningham  at  a  series  of 
food  and  clothing  stores,  according  to  Southeastern 
basketball  coach  Tony  Robinson. 

“The  young  man  made  a  mistake,”  Robinson  said 
in  an  interview  from  his  home.  “He  is  married  with 
a  young  child.  He  was  in  a  bind.  I  don’t  see  why 
any  of  this  should  be  publicized.  He  paid  back  all 
the  stores.  He  showed  character.” 

Carr  could  not  be  reached  for  comment. 

CONFLICT  OF  INTEREST? 

Harmon,  in  a  telephone  conversation  from  his 
office  at  the  Durant  Democrat,  said  his  position  as 
Southeastern  sports  information  director  had  no 
bearing  on  how  his  paper  would  handle  the  Carr 
story. 

“This  check  cashing  is  news  to  me,”  Harmon 
said.  “I  was  told  he  wasn’t  going  to  play  until  the 
spring  semester  because  he  was  academically  ineli¬ 
gible.” 

Harmon  said  that  if  he  had  been  informed  by 
the  athletic  department  that  such  a  situation  exist¬ 
ed,  he  would  have  turned  it  over  to  the  news 
department. 

“If  a  player  forges  a  check,  or  gets  into  trouble 
like  that,  it  would  be  in  the  news  section,”  Harmon 
said.  “We’ve  run  stories  before  about  problems  at 
the  school.” 

Harmon  defended  his  dual  role  as  sports  publi¬ 
cist  for  the  university  and  sports  editor  of  the  local 
newspaper,  stating  it  posed  no  problems  for  either 
institution. 

“I  started  as  sports  information  director  at 
Southeastern  in  1S)68  and  have  been  doing  both 
jobs  since  1971,”  he  reported. 

Harmon  defended 

of  the  Daily  Record,  believes 

that  Harmon’s  publicity  worit  hiS  CtUCll  VOl6  CIS 

for  Southeastern  works  to  publicist  fOT 

the  paper  s  advantage.  ^ 

“It  probably  helps  us  get  thc  UfliVCVSity  Cmd 
information  we  wouldn  t 

ordmarily  get,  said  Crouch.  ^  '' 

“We  haven’t  had  a  problem  loCUl  TlCWSpClpCT, 

in  the  15  years  that  I  have  stating  it  pOSCd  UO 
been  here.  ^ 

Cunningham,  whose  problems  for  either 

checks  were  stolen,  believes  institution 

the  story  was  kept  under 
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wraps  to  avoid  embarrassing  the  univer¬ 
sity. 

“I  look  at  it  as  that  someone  covered 
it  up  to  keep  Southeastern  from  looking 
bad,”  Cunningham  said  in  an  interview 
from  the  Durant  apartment.  “It’s  not 
right.” 

The  student  journalists  believe 
Southeastern  might  want  to  keep  the 
check  cashing  details  quiet  to  keep  the 
National  Collegiate  Athletic  Athletics 
(NCAA)  from  finding  out  about  it. 

Southeastern  is  in  the  Oklahoma 
Intercollegiate  Conference,  part  of  the 
National  Association  of  Intercollegiate 
Athletics  (NAIA).  It  is  awaiting  approval 
to  be  admitted  to  the  more  prestigious 
NCAA. 

The  biggest  basketball  headlines  at 
Southeastern  are  generated  by  its  most 
famous  sports  alum,  Dennis  Rodman  of 
the  Chicago  Bulls,  who  owns  a  vacation 
home  in  the  area. 

Cunningham  realized  his  checks 
were  missing  early  last  August  after 
driving  home  from  a  summer  job  at  the 
Ardmore  Education  Center  in  Durant. 

He  didn't  think  much  about  it  until 
two  weeks  later  when  he  got  a  tele¬ 
phone  call  from  his  mother,  Alice 
Parish,  in  Weleetka,  Okla.,  with  some 
questions  about  his  checking  account. 

“She  used  to  help  me  in  emergen¬ 
cies,”  Cunningham  said.  “And  she  want¬ 
ed  to  know  why  I  was  suddenly  writing 
so  many  checks.The  bank  had  called 
her.” 

Cunningham  remembered  that  he 
had  given  Willie  Carr  a  ride  to  one  of 
the  counselor’s  cabins  the  day  the 
checks  were  missing. 

He  said  he  and  his  mother  tele¬ 
phoned  the  Br>'an  County  district  attor¬ 
ney’s  office  to  ask  that  Carr  be  prose¬ 
cuted,  but  never  came  in  to  press  for¬ 
mal  charges. 

“We  called  and  then  we  never  heard 
from  them  again,”  Cunningham  said. 

“My  checks  were  cashed  at  Domino 
Pizza.  Winn  Dixie  and  the  Super  H 
Warehouse.  I  figured  the  stores  would 
file  charges,  but  they  never  did.” 

Monty  Montgomery,  the  chief  prose¬ 
cutor  in  Bryan  County,  said  he  searched 
his  files  but  could  not  locate  any  check 
cashing  investigation  involving  Willie 
Carr. 

“I  had  received  information  that 
someone  from  the  media  was  going  to 
call  about  a  Willie  Carr,”  he  said.  “So  I 
looked  it  up.  I  couldn’t  find  any  record 
on  him.” 


Montgomery  said  he  wasn’t  surprised 
that  the  case  was  kept  out  of  the  public 
eye. 

“The  university  doesn’t  want  to  see 
any  of  its  students  arrested  and  I  would 
think  they  would  do  anything  in  their 
power  to  avoid  that,”  Montgomery  said. 
“The  students  pay  good  money  to  the 
school.” 

Montgomery  did  point  out  that  there 
hadn’t  been  any  media  coverage  of 
another  incident,  involving  a 
Southeastern  football  player  who  was 
just  charged  with  signing  about  $1,000 
worth  of  bogus  checks. 

“We  had  a  warrant  out  for  him  and 

“Athletes  are  role 
models.  All  the  kids  in 
Durant  know  who  the 
basketball  players  are. 
Everyone  knows  who 
the  football  players  are. 
They  are  big  at  this 
university!' 

—  Tracy  Moore, 
editor,  the  Southeastern 

the  media  didn’t  come  around  asking 
about  it,”  Montgomery  said.  “He  was 
even  in  jail  for  a  day.  Then  he  was 
released  on  personal  recognizance.  His 
court  date  is  sometime  this  month.” 

Montgomery  said  his  office  has  no 
problem  going  after  any  high-profile 
athlete  who  may  run  afoul  of  the  law. 
“That’s  what  we’re  here  for,”  he  said. 

The  chief  prosecutor  said 
Southeastern  worked  out  an  arrange¬ 
ment  with  the  football  player  to  help 
him  repay  the  stores  which  were 
allegedly  victimized  by  bogus  checks. 

The  basketball  check  situation 
seemed  to  be  handled  much  the  same 
way,  except  that  charges  were  not  filed 
in  the  case. 

Robinson,  the  Southeastern  basket¬ 
ball  coach,  said  the  stores  agreed  to 
drop  the  charges  if  Carr  agreed  to  repay 
them. 

“1  called  Willie  and  discussed  it  with 
him,”  said  Robinson.  “I  told  him  he 
needed  to  pay  for  the  checks  or  go  to 
the  police.  He  called  all  the  stores  and 
paid  everyone  back. 

“Everybody  felt  good  about  the  way 
it  was  handled.  He  has  studied  real  hard 


this  past  semester  and  we  think  he  will 
be  ready  to  play  ball.  He’s  done  well 
academically.  We  have  a  sound  basket¬ 
ball  program  with  good  kids  here.” 

Cunningham  eventually  told  his  story 
to  his  roommates,  a  couple  of  whom 
felt  it  should  be  reported  to  either  the 
campus  newspaper  or  the  local  news 
organization. 

The  lack  of  any  sort  of  public 
announcement  by  the  university  about 
the  alleged  forged  checks  angered  the 
students  who  knew  the  story. 

They  wondered  why  none  of  the 
local  media  seemed  able  to  nail  down 
the  details  of  the  basketball  story  and 
despaired  of  ever  seeing  it  in  print. 

“We  talked  about  it  just  before 
Christmas,”  said  Holly  Walker,  a  close 
friend  of  the  student  journalists.  “We  all 
felt  that  it  was  the  kind  of  thing  that 
made  people  feel  ashamed  about  the 
school.  We  felt  it  was  just  as  wrong  to 
cover  it  up  as  it  was  for  someone  to 
take  the  money.” 

Cunningham  believes  that  Carr 
should  have  received  some  of  kind  pun¬ 
ishment  for  the  check  cashing  inci¬ 
dents. 

“I  don’t  know  who  was  responsible 
for  covering  it  up,”  Cunnigham  said. “If 
this  had  been  any  other  student,  some¬ 
thing  would  have  been  done  about  it.” 

Moore,  who  was  news  editor  when 
she  first  heard  about  the  check  cashing 
case,  has  become  the  student  newspa¬ 
per’s  editor  this  semester  and  seems 
poised  to  reopen  the  story. 

“It  is  important  to  let  people  know 
what  is  going  on  so  it  won’t  happen 
again,”  Moore  said.  “I  want  to  write  an 
editorial  on  how  universities  make  ath¬ 
letes  so  important.  Athletes  are  role 
models.  All  the  kids  in  Durant  know 
who  the  basketball  players  are. 
Everyone  knows  who  the  football  play¬ 
ers  are.They  are  big  at  this  university.” 


Scholarship 

A  SCHOLARSHIP  HAS  been  estab¬ 
lished  at  the  Utica  College  of 
Syracuse  University  in  honor  of  the  man 
who  founded  the  college’s  Journalism 
Studies  program,  said  Utica  College 
President  Michael  Simpson. 

Created  for  Utica  College  journalism 
professor  John  Behrens,  the  $7,500 
annual  scholarship  will  be  awarded  to 
the  outstanding  junior  journalism  major 
who  enters  the  field  of  print  media. 
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COMPILED  BY  IAN  E.  ANDERSON 


EDINGER, 

- retired. 

HOWARD  smroN 

34,  advertising 
director  for  the  Lake  Viyiie  Magazine, 
was  named  classified  advertising  manager. 


GARY  ROW¬ 
LAND,  preprint 
manager  at  the 
New  Hai>en 
Register,  has  been 
promoted  to 
Connecticut 
preprint  manager, 
with  responsibili¬ 
ties  for  all  Journal 
Register  Co.  newspapers  in  the  state. 
TINA  GOODWIN,  research  manager  at 
the  Register,  was  promoted  to 
Connecticut  research  manager. 

ROGER  CAKCVS,  circulation  direc¬ 
tor  at  the  Troy,  N.Y,  Record,  was  appoint¬ 
ed  circulation  director  at  the  Register. 

He  succeeds  LARRY  KING,  who  was 
named  circulation  director  at  the  Bristol 
(Conn.)  Press. 


ROGER  AKINS 


sel,  becomes  vice  president  of  legal  and 
administration. 

ROBERT  SHADRICK,  director  of  op¬ 
erations,  was  promoted  to  vice  president. 

SANDRA  RADCUFFE,  director  of 
finance,  was  named  vice  president  of 
financial. 

DON  ROSS,  director  of  advertising, 
becomes  vice  president  of  advertising. 

NaCHAEL  DOOLEY,  director  of  cir¬ 
culation,  was  named  vice  president  of  cir- 
TRACY  KRASNIEWSKI,  a  senior  |  dilation, 

accountant  with  Financing  for  Science, 

was  appointed  controller  at  the  I  MARIAN  SPITZBERG,  vice  president 

Middletown  iCotm.}  Press.  j  and  assistant  general  counsel  at  A.H.Belo 

I  Corp.,  has  been  promoted  to  deputy  gen- 
The  Providence  Journal  Co.  has  promot-  j  eral  counsel.  She  will  retain  the  tide  of 
ed  eight  senior  managers  in  preparadon  j  vice  president, 
for  the  company  ’s  proposed  sale  to  j 

Dallasfoased  A.H.  Belo  Corp. ,  publisher  of  i  JOHN  L.  PARISH,  projed  manager  for 
the  Dallas  Morning  News.  j  planning  and  fulfillment  services  in  the 

HOWARD  G.  SUTTON,  senior  vice  j  corporate  systems  department  of 

president  and  general  manager,  was  pro-  |  Gannett  Co.  Inc.,  Arlington, Va.,  has  been 
moted  to  president  and  general  manager,  j  appointed  informadon  systems  diredor 
JOEL  RAWSON,  vice  president  and  I  at  the  Statesman  Journal,  Salem,  Ore. 

execudve  editor,  was  named  senior  vice  BRUCE  A.  DEATON,  market  develop- 

president  and  executive  editor.  j  ment  diredor  at  the  Springfield  (Mo.) 

JOEL  STARK,  vice  president  of  pub-  i  News-Leader,  was  named  market  develop- 
lishing  development  and  marketing,  was  \  ment  diredor  at  the  Statesman  Journal. 
appointed  senior  vice  president  of  mar¬ 
keting  and  development.  i  ANDYBASS,  34,  classified  advertising 

MARK  RYAN,  assistant  general  coun-  manager  and  associate  advertising  direc- 


SHAUNA  SULLIVAN,  counsel  in  Cox 
Enterprises’  legal  department,  has  been 
promoted  to  senior  counsel  of  the 
Atlanta-based  company. 


The  International  Press  Club  of  Chicago 
re-eleded  three  of  its  top  officers  and 
named  a  new  secretary. 

Re-elected  include  ARNIE 
MATANKY,  president,  DR.  JERRY  J. 
FIELD,  vice  president;  and  GERA-UND 
KOLARIK,  treasurer. 

Newly  eleded  secretary  JERRY 
MAIZELL,  a  computer  columnist  and 
publisher  of  the  AJrica  Files  for 
Ethiopian  Airlines. 


FRANCES  C.  PIONEGRO,  senior  vice 
president  for  woridwide  administration  at 
Minel  Inc.,  was  named  diredor  of  admin¬ 
istrative  services  for  the  Associated  Press. 

EVA  PARZIALE,  36,  AP  bureau  chief 
in  Portland,  Ore.,  was  appointed  diredor 
of  photo  archives. 

She  succeeds  HAROLD  G.  BUELL, 
who  retired. 

KEVIN  WALSH,  38,  bureau  chief  in 
Hioenix,  was  named  bureau  diief  in  Miami. 

He  succeeds  JAMES  REINDL,  who 
became  bureau  chief  in  Indianapolis. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


BONNIE  BURKS  GRAY,  advertising 
diredor  at  Landmark  (immunity 
Newspapers  Inc.,  Shelbyville,  Ky,  has 
been  promoted  to  vice  president. 


Wie  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non- 
daily  newspaper  groups. 


BETH  HAWKINS,  managing  editor  at 
the  Detroit  Metro  Times,  has  been  named 
associate  editor  at  City  Pages,  an  alterna¬ 
tive  weekly  newspaper  in  Minneapolis. 


TOM  LARIMER,  publisher  at  the 
Nevada  (Mo.)  Daily  Mail,  has  been 
appointed  publisher  at  the  Great  Bend 
(Kan.)  Tribune. 

He  succeeds  BOB  WERNER,  who 
retired. 


Lee  Dirks  Owen  Van  Essen 

119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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NEWSPEOPLE  IN  THE  NEWS 
BY  MARK  FITZGERALD 

New  Editor  At 
Milwaukee  Daily 


Mary  jo  MOSNER  —  the  editor 

who  led  the  wrenching  transition 
of  the  112-year-old  Milwaukee 
Journal  and  157-year-old 
Milwaukee  Sentinel  into  the  sin¬ 
gle  Milwaukee  Journal  Sentinel  —  resigned  effec¬ 
tive  Jan.  10  and  was  replaced  by  vice  president  and 
managing  editor  Martin  Kaiser. 

Meisner  offered  no  explanation  for  the  resigna¬ 
tion,  a  newspaper  spokesman  said,  and  an  article  by 
Journal  Sentinel  reporter  Rick  Romell  said  she  did 
not  attend  a  newsroom  meeting  in  which  Journal 
Sentinel  Inc.  president  and  pub¬ 
lisher  Keith  Spore  announced 
the  resignation  and  several 
other  major  staff  changes. 
Meisner  did  not  return  a 
phone  message  for  comment. 
“She  helped  us  through 
our  merger  and  all  the  challenges  it  entailed,”  Spore 
said  in  a  prepared  statement.  “But  now  she  intends 
to  go  on  to  other  things.” 

When  Meisner  left  as  managing  editor  of  the 
Fort  Worth  Star-Telegram  to  become  editor  of  the 
afternoon  Journal  in  1993,  she  was  the  first  editor 
ever  named  from  outside  the  paper’s  staff. 

She  was  named  editor  and  senior  vice  president 
of  the  new  Journal  Sentinel  in  the  beginning  of 
1S>95  as  the  company  planned  for  the  April  2, 1995 
merger  of  two  newsrooms  that  competed  editorial¬ 
ly  despite  their  common  ownership.  Nearly  100 
newsroom  jobs  were  eliminated  in  the  transition. 

Meisner  is  the  second  key  figure  in  that  transi¬ 
tion  to  leave  Milwaukee.  Former  Journal  Sentinel 
Inc.  president  and  CEO  Jim  Currow  left  the  paper 
in  1995  and  formed  a  consulting  firm  with  former 
Miami  Herald  president  and 
general  manager  Phil  deMont- 
mollin.  New  editor  Kaiser,  46, 
joined  the  old  Milwaukee 
Journal  in  1994  as  managing 
editor  and  was  named  the 
first  managing  editor  of  the 
Journal  Sentinel. 

Newsroom  transitions  are 
old  hat  to  Kaiser,  who  was 
first  sports  editor  and  then 
associate  managing  editor  at 
the  Baltimore  Sun  at  the 
time  the  paper  folded  its 
Evening  Sun  into  the  morn¬ 
ing  paper.  He  also  worked  at 


the  Chicago  Sun-Times  when  its  sister  paper,  the 
Chicago  Daily  News,  was  folded. 

“I  brought  the  perspective  that  it  takes  a  little 
time  to  get  things  rolling,”  Kaiser  said  in  a  tele¬ 
phone  interview.  “It  took  a  couple  of  months  . . . 
[but]  I  think  we’ve  moved  well  beyond  that  now.” 

Kaiser  said  his  goal  is  for  the  Journal  Sentinel 
“to  keep  on  doing  the  great  journalism  the  paper  is 
doing  about  Milwaukee  and  about  Wisconsin.” 

Journal  Sentinel  business  editor  George  Stanley, 
39,  succeeds  Kaiser  as  managing  editor. 

President  and  publisher  Spore  also  announced 
other  management  changes  outside  the  newsroom. 

♦  Astrid  Garcia,  who  was  senior  vice  president  for 
human  resources,  was  named  senior  vice  president 
for  operations  to  replace  Ken  Adams,  who  retired  in 
December.  In  her  new  position,  Garcia,  46,  will  over¬ 
see  the  newspaper 
production  depart¬ 
ment,  as  well  as 
human  resources 
and  labor  relations. 

♦  Rich  Dobson, 

46,  was  promoted 
from  vice  presi¬ 
dent  for  advertis¬ 
ing  to  senior  vice 
president. 

♦  Three  execu¬ 
tives  were  named 
vice  president: 
controller  Claudia 
Booth,  39;  produc¬ 
tion  director  Ken 
Kieck,  52;  and 
director  of  market¬ 
ing  services  Tom 
Pierce,  32. 

Spore  also 
announced 
expanded  duties 
for  senior  vice 
president  and  chief 
financial  officer 
Todd  Adams,  who 
will  now  also 
assume  responsi¬ 
bility  for  newsprint 
purchases  and  will 
oversee  the  infor¬ 
mation  technology 
department. 


Miirtin  Kaiser 
'  replaces 
Ma  ry  Jo  Meisner 


Martin  Kaiser 


Maynard  Institute 

im. 

Training  a  multicuttural  work  force  for  today's  news  media. 

The  best  investment 
you'll  make  this  year. 

Editing  Program 

June  1  -  July  25.  1997 
University  of  Arizona 

Management  Training  Center 

July  27  -  August  30, 1997 
Northwestern  University 


For  information  about  those  and 
other  programs,  contact: 

Maynard  Institute  for  Journalism  Education 
1211  Preservation  Park  Way 
Oakland.  Calif.  94612 
Phone:  510-891-9202 
Fax:  510-891-9565 
E-mail:  maynardije@aol.com 
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BY  MARK  FITZGERALD 


Clustering 

Philosophy 


Media  general 

followed  up  its 
$710  million  cash 
acquisition  of  the 
former  Park  Com¬ 
munications  news¬ 
paper  and  TV  empire  with  a  series  of 
sales  and  swaps  that  focuses  the 
Richmond,  Va.-based  publisher 
squarely  on  the  southeastern 
United  States. 

As  it  closed  the  Paric  sale,  Media 
General  immediately  signed  agree¬ 
ments  to  shed  18  of  the  28  former 
Paric  daily  papers  that  are  located  north  of  the 
Mason-Dixon  line. 

At  the  same  time.  Media  General  announced 
agreements  totaling  more  than  $52  million  to 
acquire  two  more  Southeastern  dailies  and  their 
companion  weeklies:  the  30,300-circulation 
Potomac  News  in  Woodbridge,Va.,  and  the  6,600<ir- 
culation  Reidsville  (N-C.)  Review. 

The  publisher  of  the  flagship  Richmond  Times- 
Dispatch  said  aU  the  transactions  are  set  up  in  “a  tax- 
advantaged  marmer”  so  tltat  “upon  the  completion 
of  these  transactions,  [Media  General]  would  have  a 
significant  remaining  cash  balance  available  for  early 
reinvestment  in  other  Southeastern  media  acquisi¬ 
tions.” 


“The  focus  of  this  company  is 
the  Southeast,”  said  J.  Stewart  Bryan 
III,  Media  General’s  chairman  and 
chief  executive  officer.  “We  believe 
in  our  Southeastern  clustering  phi¬ 
losophy  and  we  wanted  to  dispose 
of  the  Paric  properties  outside  of 
our  region  as  quickly  as  possible  to 
maintain  our  focus.  We  have  done 
exactly  that.  I  am  pleased  to 
announce  that  as  of  (Jan.  7),  we 
have  signed  agreements  in  princi¬ 
ple  to  exchange  or  sell  all  but  one 
of  our  non-Southeast  Paric  proper- 
ties.This  ...  is  the  next  installment  of  our  corporate 
mission  to  be  a  leading  provider  of  news,  informa¬ 
tion  and  entertainment  in  the  Southeast,”  Bryan 
added. 

The  remaining  non-Southeastem  property  is  a 
television  station  in  Utica,  N.Y. 

With  the  completion  of  the  transactions.  Media 
General  will  operate  20  daily  newspapers  and 
numerous  nondailies  and  specialty  publications  in 
the  Southeast. 

“We  are  enthusiastic  about  these  transactions 
which  allow  us  to  exit  the  Northeastern  and  Mid¬ 
western  markets  and  strengthen  our  presence  in  Vir¬ 
ginia  and  North  Carolina,  and  offer  further  possibili- 
(See  Cluster  on  page  33) 


Media  General 
both  expands  and 
retrenches, 
following  its 
acquisition  of  Park 
Communications 


r- 


Eliminate  the  pressure  and  stress  of  producing  your  own  TV  book. 
Use  Print  Marketing  Concepts  instead. 

Our  expertise  in  sales,  layout,  design  and  editorial  content  can  ' 
help  you; 

put  your  editorial  resources  to  better  use; 

gain  contract  customers  without  continued  sales  hassle; 

save  precious  time  and  money. 

Print  Marketing  Concepts  has  proven  results 
with  a  circulation  of  3.S  million. 

Get  fast  relief  from  your 
TV  book.  Call  PMC  today: 


Print  Nlarketing  Concepts  10590  Westoffice  Drive.  Suite  250  Houston.  Texas  77042 
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BY  M.L.  STEIN 


State  Law  Does 
Not  Affect  JOA 


A  STATE  GOVERNMENT  attempt  to 

force  the  Hawaii  Newspaper  Agency’s 
papers  to  submit  annual  income  tax 
returns  to  the  attorney  general  was 
thwarted  by  a  federal  appellate  court 

ruling. 

The  Newspaper  Preservation  Act  (NPA),  which 
enabled  the  creation  of  a  joint  operating  agreement 
for  the  Honolulu  Advertiser  and  Honolulu  Star- 
Bulletin,  pre-empts  a  state  law  that  also  required 
the  newspapers  to  furnish  any  "special  or  supple¬ 
mentary  reports”  to  the  state  attorney  general,  the 
U.S.  Circuit  Court  of  Appeals 
declared.The  reports  would 
have  to  be  handed  over  with¬ 
in  30  days  from  Dec.  31. 

“The  NPA  statute’s  plain 
language  leaves  nothing  for 
the  states  to  regulate,”  the 
court  declared. 

Hawaii’s  legislative  Act 
243,  adopted  in  1S>95,  makes 
normally  private  information 
about  the  JOA  newspapers  a 
public  record.The  measure 
opined  that  the  “justification 
for  the  monopoly”  granted  by  the  NPA,  which  was 
enacted  in  lS>62,“may  no  longer  be  true.” 

The  HNA  sued  Attorney  General  Margery  S. 
Bronster  for  relief  and  was  upheld  by  a  U.S.  District 
Court  judge,  who  said  Act  243  violated  the  First 
Amendment,  as  well  as  the  Constitution’s  Due 
Process  Clause  and  the  Equal  Protection  Clause. 

In  the  decision  upholding  the  lower  court’s 
opinion.  Circuit  Judge  Arthur  Alarcon  noted  Act  243 
requires  the  attorney  general  to  submit  the  news¬ 
paper’s  “confidential”  information  to  the  U.S. 
Department  of  Justice,  thus  allowing  business  com¬ 
petitors  and  others  to  access  it. 

In  response  to  Bronster’s  argument  that 
Congress,  in  passing  the  NPA,  left  room  for  “supple¬ 
mental  regulation”  by  the  states,  Alarcon  wrote  that 
Congress,  to  the  contrary,  intended  to  pre-empt 
state  regulation  of  JOAs  by  shielding  them  from 
antitrust  laws. 

“Congress  adopted  a  comprehensive  solution  to 
the  problems  facing  newspapers  struggling  to  sur¬ 
vive  economically,”  he  added. 

The  judge  pointed  out  that  once  a  JOA  met  the 
NPA’s  requirements,  it  need  not  disclose  financial 
information  or  authorize  the  U.S.  Attorney  General 
to  oversee  its  finances. 


Federal  appeals 
court  rejects 
state 

government's 
attempt  U> 

'  ,  regulate 
Hawaii  joint 
newspaper  pact 


“By  exempting  the  JOAs  from  any  additional 
requirements  that  would  limit  a  newspaper’s 
antitrust  immunity  for  entering  into  a  JOA,  we  can 
infer  that  Congress  did  not  intend  tliat  a  state 
could  pass  laws  imposing  separate  conditions  on 
newspapers  that  receive  antitrust  immunity 
because  they  have  entered  into  a  JOA,”  the  opinion 
stated. 

Hawaii  has  a  long  record  of  attempting  to  scuttle 
the  Honolulu  JOA.  In  1974  and  1979,  measures  to 
regulate  the  agency  as  a  public  utility  were  intro¬ 
duced  in  the  state  legislature,  but  did  not  pass. 

Subsequently,  the  city  and 
county  of  Honolulu  challenged 
the  two  newspapers’  exemption 
from  U.S.  antitrust  laws  in  a  fed¬ 
eral  court  action,  which  also 
failed. 

The  Circuit  Court  said  that 
Hawaii  is  free  to  request 
Congress  to  order  newspapers 
to  submit  financial  data  to  determine  whether  the 
NPA  should  be  amended  or  repealed.  Meanwhile, 
however,  it  cannot  impose  “discriminatory  bur¬ 
dens”  on  JOA  newspapers  by  demanding  confiden¬ 
tial  financial  information,  it  said. 


Hawaii  has  a 
long  record  of 
attempting  to 
scuttle  the 
Honolulu  JOA 


Okla.  Daily 
Battles  For 
City  Records 

Lawyers  for  the  journal  Record  of  Oklahoma 
City  moved  to  dismiss  a  lawsuit  filed  by 
Oklahoma  City  officials  trying  to  deny  the  paper 
access  to  key  records  relating  to  the  $300  million 
Metropolitan  Area  Projects. 

Reporters  at  the  Journal  Record  have  been 
attempting  for  months  to  gain  access  to  “Monday 
Morning  Meeting  Minutes,”  which  describe  in  detail 
the  development  of  MAPS  and  how  the  massive 
public  projects  are  being  designed  and  construct¬ 
ed. 

The  city  maintains  that  the  records  being  sought 
are  “personal  notes”  created  by  a  city  contractor 
and  not  subject  to  disclosure.  The  Journal  Record 
contends  that  the  notes  are  detailed  minutes  of 
regularly  scheduled  meetings  attended  by  city 
staffers. 
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ADVERTISING/PROMdTION 


BY  LAURA  REINA 

Boston  Herald 
Has  Online  Partner 


RECENT  PARTNERSHIP  between  a 
Boston  newspaper  and  an  Internet 
auto  classified  service  goes  to  show 
that  one  paper’s  meat  may  be  anoth¬ 
er’s  poison. 

The  Boston  Herald  recently  joined  hands  with 
PrimeNetiX,  a  company  that  maintains  cablecars. 
com,  an  auto  shopping  site  on  the  World  Wide  Web. 

This  means  that  Boston  Herald's  auto  classified 
advertisers  now  have  the  opportunity  to  run  their 
ads  on  the  Web  site. 

This  partnership  comes  only  a  couple  of  months 
after  the  Boston  Globe 
refu.sed  to  run  an  ad  con¬ 
taining  cablecars.com’s 
Internet  address  in  its  clas¬ 
sified  section  {E&P,  Oct. 

5, 1996). 

The  Globe  had  recently 
adopted  a  policy  not  to 
run  classified  ads  that  list 
Web  addresses  which  take 
up  more  than  10%  of  the 
space  of  the  classified  ad. 
As  a  result,  one  of 
PrimeNetiX’s  clients,  which  ran  a  fuU-color,  quar¬ 
ter-page  ad  containing  the  cablecars.com  address 
in  the  Aug.  10  issue  of  the  Globe,  needed  to  modi¬ 
fy  its  ad  in  order  for  it  to  be  run  in  the  paper 
again.  But  after  PrimNetiX  modified  the  ad  to  fit 
the  paper’s  standards,  the  Globe  refused  to  run  the 
ad  anyway. 

The  Globe  then  told  Neil  Bocian,  president  of 
the  PrimeNetiX  Corp.  and  Prime  Communications, 
the  advertising  agency  that  placed  the  ad,  that  the 
ad  couldn’t  run  because  the  advertiser  must  adver¬ 
tise  specific  cars  with  prices.  And  he  was  told  by 
the  paper  if  he  didn’t  meet  these  regulations,  “he 
would  have  to  run  an  ROP  (run  of  press)  ad  which 
would  cost  him  nearly  three  times  as  much.” 

From  there,  Bocian  went  to  the  Boston  Herald, 
which  ran  the  half-page  ad  in  its  original  form. 

That’s  why  Bocian  felt  comfortable  in  approach¬ 
ing  the  Herald  in  relationship  to  this  partnership. 

“I  felt  they  were  more  of  a  progressive  newspa¬ 
per,”  he  said. 

Bocian  explained  that  for  the  Web  site  to  work 
to  its  fullest  potential,  the  company  needed  to  join 
forces  with  someone  else.  Now  consumers  can  be 
targeted. 

The  Herald  is  offering  private-party  advertisers 
the  opportunity  to  list  their  cars  on  bostonherald. 


Joins  with 
PrimeNetiX  to  sell 
classifieds  on  the 
Web,  after  the 
competing  Boston 
Globe  rejects  that 
firm’s  ads 


com/cablecars  for  $10  —  for  as  long  as  it  takes  the 
car  to  be  sold.  And  for  no  additional  charge,  adver¬ 
tisers  can  send  a  color  or  black-and-white  photo  to 
run  along  with  the  ad. 

Bocian  explained  that  advertisers  can  call  the 
Herald  or  PrimeNetiX  to  place  an  ad.The  compa¬ 
nies  then  split  the  $10.  But,  if  an  advertiser  wants 
to  run  in  the  Herald's  regular  classifieds  along  with 
cablecars.com,  he  must  pay  the  Herald  a  regular 
classified  rate,  which  it  does  not  split  with 
PrimeNetiX.  PrimeNetiX  gets  money  only  when 
advertising  runs  in  cablecars.com. 

Currently,  cablecars.com  contains  listings  of  used 
and  new  vehicles  offered  by  more  than  30  New 
England  auto  dealerships,  as  well  as  by  individual 
sellers.  Users  can  search  an  individual  dealer’s 
inventory,  the  inventories  of  every  dealer,  or  classi¬ 
fieds. 

Pat  Purcell,  publisher  of  the  Herald,  said  it’s 
important  to  move  in  the  direction  of  online  ser¬ 
vices. 

“And  if  we’re  not  in  it,  someone  else  will  be  in 
it,”  he  said. 


San  Antonio 
Daily  Plans 
Shopper 

The  SAN  ANTONIO  Express-Neu's  is  planning  to 
debut  a  new  product,  EZ  Shopper,  early  this 
year. 

The  shopper  is  designed  to  take  advantage  of  an 
opportunity  in  the  marketplace  for  a  publication  tar¬ 
geted  to  smaller  neighborhood  and  strip-mall  adver¬ 
tisers. 

EZ  Shopper  will  be  a  separate  publication  from 
the  Express-News  newspaper. 

Vincent  Fusco,  who  was  vice  president  of  distrib¬ 
ution  at  the  Express-News,  is  now  vice  president  and 
general  manager  of  EZ  Shopper. 

Edward  Prisco,  who  was  advertising  director  at 
the  Express-News,  is  now  senior  vice  president  of 
sales  and  marketing,  and  will  assume  the  responsi¬ 
bility  for  the  distribution  and  circulation  functions 
that  Fusco  headed,  as  well  as  sales  and  marketing 
operations,  and  new  media. 

Other  promotions  at  the  paper  include  the 
appointment  of  Jim  Moss  as  senior  vice  president  of 
news.  Moss  was  previously  executive  editor. 
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proportion,  29%,  “say  that  a  news  editor 
is  in  a  better  position  to  select  what 
might  be  of  interest  to  them.” 

TWo-thirds  (67%),  nevertheless,  said 
they  are  in  the  best  position  to  choose 
what  interests  them,  with  online  and 
AOL  users  less  likely  to  cede  that  control 
to  someone  else. 

When  it  comes  to  news  people  need 
to  know,  however,  45%  of  respondents 
said  an  editor  was  in  the  best  position  to 
make  that  decision,  with  49%  saying  they 
could  best  determine  what  news  they 
need. 

Asked  about  news  on  demand,  20% 
said  they  would  be  very  interested  in 
such  a  service,  but  when  asked  if  they 
still  would  be  interested  in  paying  a  $10 
monthly  fee  for  such  a  service,  interest 
dropped  sharply.  Surprisingly,  interest 
perked  up  again  when  researchers  sug¬ 
gested  a  commercial-supported  product. 

As  RTNDF  explained,  for  the  public,  “ 
‘viewing  commercials’  is  not  viewed  as 
an  onerous  price  to  pay  for  getting  news 
on  demand.” 

In  an  attempt  to  gauge  interest  in  new 


news  products,  RTNDF  asked  respon¬ 
dents  about  various  technologies  and 
found  a  high  level  of  interest  in  all  except 
having  1(X)  or  more  channels  to  choose 
from  (29%  said  they  were  definitely  inter¬ 
ested,  but  43%  said  they  were  not). 

RTNDF  found  people  were  definitely 
or  maybe  interested  in:  being  able  to  skip 
over  television  stories  that  do  not  inter¬ 
est  them,  as  with  a  newspaper  (64%  def¬ 
initely  interested,  19%  maybe);  being  able 
to  get  more  information  on  a  story  by 
clicking  a  button  (54%  definitely,  30% 
maybe);  deciding  their  own  mix  of 
national,  local,  weather  and  sports  news 
(47%  definitely,  36%  maybe);  having  an 
index  of  available  stories  from  which  to 
create  their  own  programs  to  watch 
(41%  definitely,  32%  maybe);  and  having 
instant  access  to  almost  any  type  of  news 
at  any  time  (41%  definitely,  38%  maybe). 

As  might  be  expected,  online  and  AOL 
users  rated  the  highest  percentages  of 
interest  in  new  technologies  for  news 
dissemination. 

Most  people  who  go  online  do  so  to 
send  or  receive  e-mail  —  67%  do  so  at 
least  once  a  week,  up  from  52%  in  1995. 

A  second  area  of  growth  over  the  past 
year  was  in  the  percentage  of  people 


who  use  online  services  to  check  for 
news  at  least  once  a  week,  up  to  47% 
from  31%  in  1995. 

“Given  the  small  percentage  of  the 
general  public  who  go  online  for  news, 
and  given  the  media  habits  of  this  group, 
there  is  no  evidence  to  date  that  the 
Internet  and  online  sources  have 
become  a  significant  diversion  from 
mainstream  news  consumption,”  RTNDF 
reported.  “Even  among  the  vanguard  of 
online  users,  far  more  say  the  bulk  of 
their  news  and  information  comes  from 
traditional  sources.” 


React  Names  West 
Coast  Ad  Manager 

ANJELA  MAURER  IS  now  West  Coast 
manager/advertising  for  react  maga¬ 
zine. 

Before  joining  react,  Maurer  was  an 
account  manager  for  Fitness  magazine 
and  Child  magazine  at  Gruner  &  Jahr  in 
Los  Angeles. 

She  held  the  same  position  for  Ladies’ 
Home  Journal  at  the  Meredith  Corp.  in 
New  York. 


Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention. 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


BY  JIM  ROSENBERG 


Dayton  Builds 


For  Next  Century 


.  Newspaper 
plans  $90 
million  printing 
plant  'outside 
the  city 


Cox  OHIO  PUBUSHING  said  it  will 

spend  $90  million  to  buUd  and  equip 
a  250,000-square-foot  printing  and 
packaging  plant  for  its  Dayton  Daily 
News. 

Construction  is  to  begin  in  spring  at  a  43-acre 
site  near  Interstate  Highway  75  in  Franklin,  about 
20  miles  south  in  Warren  County.  The  site  was 
among  19  that  Cox  evaluated  for  highway  access, 
cost,  topography,  environmental  aspects,  visibility 
and  market  location.  Calling  it  his  company’s  first 
choice,  Cox  Ohio  president  and  CEO  J.  Bradford 

_  Tillson  said  the  Franklin  site 

is  located  “in  the  fastest- 
growing  part  of  our  market” 
and  one  of  the  state’s  fastest- 
growing  counties. 

Even  with  an  expected  tax 
abatement,  Cox  Ohio  said  it 
expects  to  pay  over  the  next 
20  years  $10-$  15  million  in 
new,  local  taxes,  some  of 
which  will  go  toward  site  improvements  by  agree¬ 
ment  with  the  city  of  Franklin. 

The  new  plant,  expected  to  be  fully  operational 
early  in  1999,  will  consolidate  woric  now  per¬ 
formed  at  two  downtown  Dayton  sites.  Business 
and  editorial  offices  will  remain  in  Dayton.  A  fiber 
optic  network  will  link  news  and  advertising  to  the 
production  plant. 

Engineering  consultant  is  Blevins  Harding  Group 
of  Boulder,  Colo.The  architect  is  Celso  R.  Gilberti 
of  Cleveland-based  Gilberti  Spittler  International. 
Construction  manager  isThmer  Construction,  also 
of  Cleveland. 

The  design  calls  for  a  sweeping  roof  and  other 
features  that  suggest  the  area’s  association  with  avi¬ 
ation,  dating  fix)m  the  Wright  Brothers.  Its  ample 
use  of  glass  and  illumination  will  make  production 
processes  and  machinery  visible  from  the  exterior. 

The  plant  will  employ  approximately  250  peo¬ 
ple  in  full-  and  part-time  jobs.The  downtown 
Dayton  sites  now  employ  800  people;  when  the 
new  plant  opens,  450  will  be  employed  down¬ 
town.  Tdlson  said  job  cuts  will  be  made  primarily 
by  attrition  and  voluntary  severance  packages,  with 
any  layoffs  affecting  mostly  part-time  workers. 

Elimination  of  100  positions  was  attributed  to 
the  new  plant’s  high  degree  of  automation,  which, 
besides  printing  and  inserting  equipment,  will 
include  newsprint  handling,  automatic  cart  loading 
of  bundles  and  the  storage,  retrieval  and  insertion 


of  free-standing  ad  inserts  and  preprinted  editorial 
sections. 

One  option  under  consideration,  according  to 
Daily  News  operations  director  Stan  Richmond,  is 
vertical  newsprint  storage.  He  described  a  rack  sys¬ 
tem  that  is  10  rolls  high,  accessible  by  crane  and 
able  to  automatically  load  paper  rolls  onto  press 
reels. 

A  seven-story  press  hall  will  house  three  offset 
presses  using  the  latest  inking  and  drive  technolo¬ 
gies,  according  to  Cox  Ohio.The  distribution  cen¬ 
ter  will  have  the  capacity  to  produce  100,000  com¬ 
pletely  packaged  newspapers 

per  hour.  Printing  and  inser-  The  tl6W  plciflt . 

tion  are  designed  to  be  car-  consolidate 

ned  out  m  a  smgle  proce¬ 
dure.  work  now 


Decisions  on  equipment  performed  Ut 
for  the  new  plant  are  expect-  ^  •' 

two  downtown 


ed  by  March,  according  to 
Richmond. 


,  Dayton  sites 

“We  re  running  a  test  with 
three  of  the  vendors  now,”  he  said,  to  select  the 
press  that  will  replace  the  existing  Lithomatic 
equipment.  Richmond  said  “serious  consideration” 
is  being  given  to  shaftless  offset  presses  with  key¬ 
less  inking. 

Like  those  going  into  Vancouver,  B.C.,  Dayton 
may  use  concrete  “table-top”  press  mounting.  It  also 
may  opt  for  jaw  folders,  according  to  Richmond. 

To  achieve  single-pass  rather  than  batch  opera¬ 
tion,  Richmond  said  Dayton  may  adopt  press-to- 
pocket  or  press-to-hopper  product  flow.  A  buffer¬ 
ing  system  is  under  consideration  to  facilitate  the 
print-and-package  process  and  to  allow  production 
to  continue  in  the  event  of  temporary  press  or 
inserter  failure.The  plan,  said  Richmond,  is  to  ship 
out  complete  newspapers  six  days  a  week,  with 
only  the  Sunday  edition  requiring  hand  assembly  in 
the  field. 

While  noting  that  most  or  all  of  the  teclinologies 
being  considered  for  the  Franklin  plant  are  already 
in  place  at  various  other  newspapers,  Richmond 
said  the  new  facility  may  become  the  first  to  utilize 
so  many  —  perhaps  all  —  at  one  site. 

The  first  paper  in  what  today  is  the  Atlanta-based 
Cox  Newspapers  group,  the  158,295-circulation 
(211,698  Sunday)  Dayton  Daily  News  celebrates 
its  centennial  next  year.  Cox  Ohio  Publishing,  an 
operating  unit  of  Cox  Newspapers,  also  publishes 
the  Springfield  News-Sun,  produces  niche  and 
electronic  publications  and  runs  two  distribution 
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E<S?P  PRODUCTS 


INSERT  WITHOUT  INJURY 

The  EZ  Loader  automatically  raises,  lowers  and 
rotates  to  keep  the  work  closer  to  the  worker, 
.  . -inn  cutting  backstrain  and  fatigue. 


§■  Preferred  by  more 
Newspapers  for  loading  inserts. 


Lilting  Dc\ices  axailabic  tor  an\  application  I 

800.648.6936 


Publishing  Systems,  Inc. 


<r  □ecade  33  &  Decade  Mac 

Combining  PC  Power  with  Proprietary  Terminal 
Functionality  Since  1993. 

^  Hardware  Service  &  Repair 

Customized  Maintenance  Plans  Available. 

CONTACT  US  TODAY  FOR  MORE  INFORMATION 
1-800-526-5752  (USA)  <f  -^44(0)  1634  291293  (Europe) 
Web  Site:  http://www.ceengineering.com 


get  the  Global  Advantage 

If  you're  buying  or  selling  quality 
used  newspaper  presses.  Global's  turnkey 
services,  rrom  planning  to  printing, 
make  a  world  of  difference. 


Integrated  editorial,  classified  and  pagination 
solutions  for  both  PC  and  Macintosh  platforms. 


GLOBAL  PRESS  SALES 

270  Davidson  Avenue  Somerset,  NJ  08873 
908  560  9364  fax  908  560  9422 


md^ 


*  *  Fr— dom  Syttem  Intugrtof 

•  •  •  *  www://southwind.n«l/M  •  316-722-9100 


http://www.careerpath.com  CfOJBi 


The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation’s  major  newspapers. 

For  advertising  information  caii 
(213)  237-6658  or  send 
emaii  to  advertising@careerpath.com 


NEWS  TECH 


companies.  The  News-Sun  has  its  own 
plant,  which  Cox  Ohio  chief  TiUson 
said  was  “so  efficient  that  it  doesn’t 
make  sense”  to  combine  its  operations 
with  those  of  the  Daily  News  at  the 
new  plant.  Instead,  he  said,  Springfield 
wUl  expand  into  commercial  printing. 


Sysdeco  Says 
Backing  For 
Atex  Assured 

Sysdeco  group  said  a  guarantee 
consortium  of  financial  and  institu¬ 
tional  investors  will  ensure  completion 
of  its  planned  new  share  issue  for 
the  separation  of  its  media  business, 
which  takes  the  name  Atex  Media 
Solutions  Inc. 

Shareholders  were  expected  to  vote 
to  spin  off  the  business  at  a  meeting 
scheduled  last  week.  When  operational, 
the  new  Atex  is  to  have  more  than  $25 
million  in  cash  —  $20  million  raised  in 
financing  from  new  shares  and  $5  mil¬ 
lion  transferred  from  Sysdeco’s  existing 
media  division. 

Also  late  last  month,  Deutsche  Bank 
and  its  Morgan  Grenfell  Asset  Manage¬ 
ment  subsidiary  sold  the  almost  47%  of 
shares  in  the  Norwegian  software  compa¬ 
ny  they  held.  Through  Sysdeco’s  invest¬ 
ment  banker,  Orkla  Finans,  the  approxi¬ 
mately  9.3  million  shares  were  placed 
with  private  and  institutional  investors 
(mostly  Norwegian  and  including  several 
of  Sysdeco  and  Atex’s  top  managers). 

Orlando  Expands 
Plant,  Presses 

A  $24  MILLION  investment  will  add 
press  capacity  and  18,000  square 
feet  to  the  Orlando  Sentinel’s  down¬ 
town  production  plant. 

Five  Goss  Newsliner  4/4  towers, 
replacing  mono  units  on  the  ends  of  five 
press  lines,  will  double  the  number  of 
color  pages  available  for  a  typical  edition 
and  increase  the  total  number  of  pages. 
Each  displaced  mono  unit  will  be  mount¬ 
ed  atop  another  such  unit  elsewhere  on 
the  same  Headliner  Offset  or  Metroliner 
press. 

The  plant’s  15-year-old  packaging  facil¬ 
ity  will  be  expanded  and  renovated  to 
better  utilize  the  existing  cart  loading 
system  for  delivery  trucks.  Space  also 


will  be  provided  for  high-volume  insert¬ 
ing  equipment  and  more  storage  of 
preprinted  advertising  products. 

The  paper  reported  that  its  ad 
preprint  volume  has  increased  by  50%  in 
the  last  six  years.  In  September,  it  dou¬ 
bled  the  number  of  its  delivery  zones  to 
132  to  target  ads  to  individual  ZIP  codes, 
a  move  it  expects  will  further  increase 
preprint  advenising. 

Newsprint  Numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
806,(K)0  metric  tons  of  newsprint 
last  November,  0.6%  more  than  a  year 
earlier,  according  to  the  Newspaper 
Association  of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  927,000  tons,  repre¬ 
senting  a  35-day  supply,  a  15.7%  decline 
from  the  1.1  million  tons  (41  days)  in 
November  1995. 

Avenor  Agrees 
To  Buy  Repap 

WITHIN  DAYS  OF  announcing  that 
it  will  raise  newsprint  prices  by 
$75  on  Feb.  1,  Montreal-based  Avenor 
Inc.  said  it  agreed  to  buy  coated  paper 
maker  Repap  Enterprises  Inc.,  also  head¬ 
quartered  in  Montreal,  in  a  stock  swap 
valued  at  more  than  $800  million 
(Canadian)  and  will  assume  C$2.4  bil¬ 
lion  of  Repap  debt. 

The  deal  awaits  approval  of  the  com¬ 
panies’  shareholders.  The  Wall  Street 
Journal  quoted  Avenor  president  and 
CEO  Paul  E.  Gagne  saying  his  company 
may  consider  unspecified  “strategic 
divestitures”  to  reduce  its  debt.  Repap 
chairman  and  CEO  George  S.  Petty,  who 
holds  23%  of  his  company,  will  become 
an  Avenor  director. 

Avenor  had  net  income  through 
September  of  C$25.8  million  on  sales  of 
C$1.71  billion.  Repap  showed  a  loss  of 
C$  1 3 1 .9  million  on  sales  of  C$  1 . 29  billion. 

The  Journal  reported  that  Gagne 
expects  the  North  American  coated 
paper  maricet  to  improve  this  year,  even 
as  overseas  capacity  increases.  It  further 
noted  that  the  deal  may  afford  Avenor  tax 
benefits  running  into  the  hundreds  of 
millions  of  Canadian  dollars. 

Eight  years  ago.  Petty  promoted  his 
company’s  success  in  testing  and  begin¬ 
ning  production  using  Alcell  delignifica- 
tion  —  a  process  derived  from  theoreti¬ 
cal  work  on  pressurized  alcohol-water 


extraction  of  the  lignin  that  binds  fibers 
in  wood.  The  process,  said  Petty,  would 
give  minimills  the  economic  advantage 
needed  to  be  competitive.  To  that  end, 
Repap  set  up  a  joint  venture  with  a  sub¬ 
sidiary  of  Germany’s  MAN  AG  —  parent 
corporation  of  the  press  manufacturer 
—  to  supply  the  mills. 

N.  Y.  Daily  News 
Shuts  Brooklyn  Plant 

Before  the  ’^TAR  had  ended,  the 
New  York  Daily  News  made  one  last 
press  run  in  its  70-year-old  Brooklyn 
plant.  The  Goss  Headliner  letterpresses 
fell  silent  for  the  last  time  after  printing 
the  Dec.  29  Sunday  edition. 

Of  its  930,000  daily  and  1.1  million 
Sunday  circulations,  the  Daily  News’ 
Pacific  St.  plant  still  printed  about 
200,000  copies  for  the  city’s  borough  of 
Queens  and  adjacent  Nassau  county. 

Since  late  last  January,  the  balance  of 
the  printing  has  been  done  at  the  new 
Liberty  View  plant  near  the  waterfront  in 
Jersey  City,  N.J.  (which  also  houses  the 
paper’s  classified  advertising,  circulation, 
finance  and  technical  operations  depart¬ 
ments).  Fhere,  new  keyless-offset  Goss 
Newsliner  presses  print  a  clearer  paper 
with  sharper  pictures  and,  according  to  a 
Daily  News  report,  are  expected  to 
begin  printing  the  paper’s  first  color  edi¬ 
tions  in  spring.  The  presses  are  able  to 
print  up  to  32  full-color  pages. 

In  a  capsule  account  of  the  Brooklyn 
plant’s  history,  the  Daily  News  called  it  “a 
place  where  fathers  woiked  side  by  side 
with  sons.”  It  noted  that  journeyman 
pressman  Francis  Walsh,  who  retired  in 
I960,  “opened  the  place”  in  the  1920s, 
and  his  pressroom  manager  son  Ray,  who 
started  as  a  flyboy  in  1947,  “will  close  it.” 

Mayo  Named  K-R 
Production  Chief 

Michael  mayo  has  been  named 
production  director  at  Knight- 
Ridder  Inc. 

Production  vice  president  at  KRI’s 
Akron  Beacon  Journal  since  1993,  Mayo 
began  his  career  in  his  home  town  at  the 
group’s  Philadelphia  Newspapers  Inc., 
where  he  held  various  positions,  includ¬ 
ing  production  planning  and  control 
manager  and  mailroom  systems  manager. 
He  moved  to  Akron  in  1990  as  assistant 
production  director. 
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EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  tor 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 

(published  August.) 

Annual  Directory  of  IntenKih/e  Products 
.  and  Services  (published  September.) 

[loumaHsm  Awards  and  Fellowships 
•Directory  (published  December.) 


TOYO 


NEWSPAPER  INDUSTRY 


FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publi¬ 
cation  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U^.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  soUbourtd  books.) 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (l^rt  I) 
and  "Who's  Where"  directory 
(Fhrt  II).  Published  April,  softbound. 
f^rtsl&ll,  $125. 

Fhrt  I  only,  $115. 

Fbrt  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  organizes  or  sponsors  annual 
interactive  publishing  conferences  for 
the  newspaper  industry,  including: 
Interactive  Newspapers  '97,  February 
12-16, 1997,  Houston,  TX,  USA; 
Interactive  Publishing,  Europe,  held 
November  in  Zurich,  Switzerland; 
Medios  Interactivos,  held  in 
November  in  Latin  America. 


EDITOR  &  PUBLISHER 
INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 
With  listing  capabilities,  $895. 
Without  listing  capabilities,  $495. 
(Price  includes  softbound  copy.) 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
nonpaid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 


To  order,  or  for  more  information,  phone: 

(212)  675-4380 

Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediamfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site.  Editor  &  Publisher  Interactive: 


http://vvww.medSm?oxom 


Editor  &  Publisher,  1 1  W.  19th  Street, 

New  York,  NY  1(X)1 1-4234 

All  prices  in  US  doOars. 


November  1996  Advertising  Data 
Supplied  By  Newspapers 


1996 

FULL  PART 

RUN  RUN 

1995 

FULI  PART 

RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 

ROP  Local . 

27,430 

36,104 

Preprint  Local . 

37,613 

38,605 

ROP  National . 

3,237 

3,686 

Preprint  National . 

240 

440 

Classified . 

34,383 

31,848 

Total . 

..  102,903 

110,683 

Times  Union-S 

ROP  Local . 

16,176 

17,296 

Preprint  Local . 

100,416 

102,120 

ROP  National . 

2,647 

2,419 

Preprint  National . 

15,765 

17,970 

Classified . 

15,508 

15,001 

Total . 

.  150,512 

154,806 

GRAND  TOTAL 

.  253,415 

265,489 

YEAR  TO  DATE 

.  2,569,670 

2,563,725 

ALBANY,  ORE. 

Democrat-Herald-e 

ROP  Local .  29,068  28,627 

ROP  National .  431  122 

Classified .  26,583  25,211 

GRAND  TOTAL...  56,082  53,960 

YEAR  TO  DATE...  516,235  531,260 


ALBUQUERQUE,  N.M. 


ROP  Local . 

48,557 

50,081 

Preprint  Local . 

21,414 

64,887 

11,868 

ROP  National . 

2,177 

1,489 

Preprint  National . 

258 

129 

Display  Classified . 

17,084 

18,469 

In-Column  Classified . 

28,534 

25,334 

Total . 

117,766 

65,145 

107,370 

Tribune-e 

ROP  Local . 

33,360 

35,923 

Preprint  Local . 

20,124 

33,282 

19,479 

ROP  National . 

Preprint  National . 

2,030 

1,500 

129 

Display  Classified . 

16,594 

17,221 

In-Column  Classilied . 

28,534 

25,334 

Total . 

100,642 

33,282 

99,586 

Journal-S 

ROP  Local . 

14,774 

13,792 

Preprint  Local . 

41,796 

30,057 

18,834 

ROP  National . 

836 

1,293 

Preprint  National . 

14,190 

17,415 

Display  Ciassilieo . 

10,624 

11,104 

In-Column  Classilied . 

13,946 

11,473 

Total . 

96,166 

30,057 

73,911 

GRAND  TOTAL.. 

314,574 

128,484 

280,867 

YEAR  TO  DATE.. 

2,822.606 

920,350  2,648,777  ' 

BENNINGTON,  VT. 

Banner-m 

ROP  Local . 

12,725 

10,270 

Preprint  Local . 

1.902 

1,653 

ROP  National . 

253 

95 

Preprint  National . 

118 

206 

Display  Classilied . 

4,578 

4,817 

In-Column  Classified ... 

5,941 

3,883 

GRAND  TOTAL. 
YEAR  TO  DATE. 

.  25,517 

N/A 

20,924 

67,338 


1996 


1995 

'LL  PART 
IN  RUN 


CASA  GRANGE,  ARIZ. 


Dispatch-e 

ROP  Local . 

17,689 

15,509 

ROP  National . 

617 

579 

Display  Classified . 

3,056 

2,619 

In-Column  Classified . 

7,723 

7,396 

GRAND  TOTAL... 

29,085 

26,103 

YEAR  TO  DATE... 

262,370 

270,965 

CHAMPAIGN,  ILL 


News  Gazette-eS 

ROP  Local . 

Preprint  Locat . 

ROP  Nationat . 

Preprint  National . 

Classified . 


44,786 

124,614 

2,671 

15,996 

29,774 


1,174  45,523 

78,432  165,507 

1,164 
16,254 
29,728 


870 

66,435 


GRAND  TOTAL...  217,841  79,606  258,176  68,553 

YEAR  TO  DATE...  2,043,917  528,152  2,251,935  521,974 


CONWAY,  ARK. 


Log  Cabin  Democrat-eS 

ROP  Local . 

Preprint  Locat . 

ROP  National . 

Preprint  National . 

Classified . 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 


30,983 

35,631 

132 

665 

10,115 

77,526 

639,359 


28,787 

30,911 

77 

561 

10,218 

70,554 

624,510 


ERIE,  PA. 


Times-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classilied . 

30,438 

61,956 

2,069 

954 

33,790 

30,360 

62,386 

2,027 

211 

32,115 

Total . 

129,207 

127,099 

Times-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classilied . 

9,758 

100,862 

1,149 

8,130 

16,982 

8,241 

110,198 

1,146 

8,648 

15,365 

Total . 

136,881 

143,598 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 

266,088 

2,315,505 

270,697 

2,282,878 

FORT  LAUDERDALE,  FLA. 


Sun-Sentinel-mS 
ROP  Local . 

.  113,354 

167,221 

108,727 

Preprint  Local . 

41,594 

98,826 

67,232 

ROP  National . 

23,147 

4,793 

19,497 

Preprint  National . 

15,864 

2,070 

15,040 

Classilied . 

166,867 

70,300 

180,904 

82,994 
5,714 
7,020 
65,734 

360,826  343,210  391,400  329,851 


FORT  WAYNE,  IND. 


♦Indicates  newspapers  reporting  figures  in  lines. 


Journal  Gazette-m 

ROP  Local . 

25,309 

4,383 

25,936 

5,461 

Preprint  Local . 

21,807 

87,337 

30,696 

82,725 

ROP  National . 

1,607 

1,952 

18 

Preprint  National . 

470 

280 

Classilied . 

43,564 

861 

35,494 

1,619 

Total . 

..  92,287 

93,051 

94,078 

90,103 

News  Sentinel-e 

ROP  Local . 

26,014 

4,383 

26,348 

5,461 

Preprint  Local . 

21,807 

83,276 

30,696 

82,485 

1996 

FULL  PART 

RUN  RUN 

1995 

FULL  PART 
RUN  RUN 

ROP  National . 

1,791 

2,003 

18 

Preprint  National . 

470 

280 

Classified . 

43,050 

361 

35,195 

1,619 

Total . 

92,662 

88,990 

94,242 

89,863 

Journal  Gazette-S 

ROP  Local 

9.818 

10,342 

Preprint  Local . 

32,823 

93,545 

28,027 

84,650 

ROP  National 

986 

1,332 

Preprint  National . 

8,916 

11.040 

294 

Classified . 

21,244 

20,824 

88 

Total . 

73,787 

93,545 

71,565 

85,032 

GRAND  TOTAL... 

258,736 

275,586 

259,885 

264,998 

YEAR  TO  DATE... 

2,536,385  2,135,179  2,782,184  1,960,393 

GREENSBURG,  PA. 

i  Tribune-Review-m 

:  ROP  Local . 

39,573 

35,718 

:  Preprint  Local . 

56,042 

19,867 

46.994 

18,160 

i  ROP  National . 

1,602 

1,358 

:  Preprint  National . 

650 

:  Display  Classitied . 

20,928 

15,848 

:  In-Column  Classitied . 

41,872 

33,339 

j  Total . 

160,017 

19,867 

133,907 

18,160 

:  Tribune-Review-S 

:  ROP  Local . 

23,889 

28,374 

:  Preprint  Local . 

57,096 

33,274 

62,365 

21,189 

:  ROP  National . 

571 

470 

:  Preprint  National . 

16,250 

129 

11,440 

:  Display  Classified . 

23,656 

15,828 

:  In-Column  Classified . 

18,170 

13,615 

:  Total . 

139,632 

33,403 

132,092 

21,189 

GRAND  TOTAL... 

299,649 

53,270 

265,999 

39,349 

YEAR  TO  DATE... 

,  2,405,091 

399,792  2,387,797 

307,855 

JACKSONVILLE,  FLA. 

i  Florida  Times-Union-mS 

:  ROP  Local. 

67,024 

30,398 

61,316 

36,786 

:  Preprint  Local . 

205,239 

199,305 

:  ROP  National . 

15,222 

10,042 

;  Preprint  National . 

21,930 

20,253 

:  Classified . 

84,889 

75,610 

GRAND  TOTAL.. 

.  394,304 

30,398 

366,526 

36,786 

YEAR  TO  DATE.. 

.  3,223,236 

349,720  3,241,266 

354,970 

LOUISVILLE,  KY 

i  Courier-Journal-a/d 

:  ROP  Local . 

60,264 

23.436 

50,527 

22,008 

i  Preprint  Local . 

85,484 

106,124 

i  ROP  National . 

2,003 

1,084 

i  Preprint  National . 

259 

:  Classified . 

51,561 

15,381 

40,829 

17,802 

1  Total . 

.  113,828 

124,301 

92,440 

146,193 

:  Courier-Journal-S 

:  ROP  Local . 

19.986 

127 

20,198 

420 

:  Preprint  Local  ... . 

96,053 

92,229 

:  ROP  National . 

996 

943 

:  Preprint  National . 

10,865 

11,541 

:  Classified.. 

19,655 

16,716 

:  Total . 

..  40,637 

107,045 

37,857 

104190 

GRAND  TOTAL. 

..  154,465 

231,346 

130,297 

250,383 

YEAR  TO  DATE. 

..  1,454,519  1,784,879  1,277,958  1,866,236 

1  ; 

!  j  MANCHESTER,  N.H. 

1  I  Union  Leader-m 

:  ROP  Local . 

...  38,517 

42,285 

i  ROP  National . 

1,454 

1,318 

1  1  Classified. 

31,501 

29,799 

j  i  Total . 

..  71,472 

73,402 
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MKASIJREI)  IN  INCHES 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


News-S 

ROP  Local .  16,952 

ROP  National .  985 

Classilied .  20.797 

Total .  38,734 

GRAND  TOTAL...  110,206 
YEAR  TO  DATE...  1,145,233 


MEDICINE  HAT,  ALBERTA 


News-m* 

ROP  Local .  541,352 

ROP  National .  184,814 

Classitied .  233,154 

GRAND  TOTAL...  959,320 

YEAR  TO  DATE...  N/A 


1996  1995 

FUU  PART  FUU  PART 
RUN  RUN  RUN  RIIN 


NASHVILLE,  TENN. 


Tennessean-m 

ROP  Local .  54,492 

PieprinI  Local .  35.867 

ROP  National  2,794 

Preprint  National . 

Classilied .  46,313 

Total .  139,466 

Banner-e 

ROP  Local ...  47.534 

Preprint  Local .  35,402 

ROP  National  2.760 

Preprini  National . 

Classified .  35,102 

Total .  120,798 


Preprint  National . 

3,560 

3,741 

Classified . 

16.930 

20,496 

Total . 

83,405 

91,491 

GRAND  TOTAL... 

170,734 

3.346 

177,892 

YEAR  TO  DATE... 

1,534.536 

26.468  1.612.098 

PROVIDENCE,  R.l 

Journal-Bulletin-a/d 

ROP  Local . 

46,739 

31,331 

45,818 

Preprint  Local 

38,620 

124,090 

49.943 

ROP  National . 

4,080 

108 

3,409 

Preprint  National . 

177 

4.012 

629 

Classified.. 

36,758 

31,073 

Total . 

.  126,374 

159,541 

130,872 

Journal-S 

ROP  Local . 

23,780 

20,151 

Preprint  Local . 

62,969 

86,807 

65,348 

ROP  National . 

2,482 

2,638 

Preprint  National . 

14.135 

1,782 

13,124 

Classilied . 

14,817 

13,769 

Total . 

.  118,183 

88.589 

115,030 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 

.  244,557 
N/A 

248,130 

245,902 

Tennessean-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified . 

Total . 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 


35,402 

49.522 

ROP  Local . 

42,824 

44,830 

2.760 

2,105 

Preprini  Local.... . 

53,275 

44,185 

178 

ROP  National . 

1.375 

2.616 

35,102 

32,910 

Classitied . 

35,644 

33,806 

120,798 

129,853 

Total . 

133,118 

125.437 

Eagle-S 

22,644 

24,692 

ROP  Local . 

23,231 

24,226 

58,311 

46.809 

Preprint  Local . 

13.280 

71,655 

14,245 

1,623 

1,486 

ROP  National . 

10,098 

11,171 

9,865 

11,915 

Preprint  National . 

9,810 

10,440 

22,531 

22,985 

Classitied . 

23.969 

22,127 

114,974 

107.887 

Total . 

80.388 

71,655 

82.209 

375.238 

384,027 

GRAND  TOTAL... 

213,506 

71,655 

207,646 

NORTH  BAY,  ONTARIO 


ROP  Local . 

33,012 

15,758 

Preprint  Local . 

84,338 

80,387 

ROP  National . 

8,854 

7,275 

Preprint  National . 

3,342 

3,172 

Classified.... 

23,012 

13,858 

GRAND  TOTAL.. 

.  152,558 

120,450 

YEAR  TO  DATE.. 

.  1,237,529 

1,006.587 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local . 

43.103 

38,878 

Preprint  Local 

61,533 

35,088 

49,536 

ROP  National . 

161 

32 

Preprint  National . 

129 

1,290 

1,806 

Classified .. 

13,579 

11,908 

GRAND  TOTAL... 

118,505 

36,378 

102,160 

YEAR  TO  DATE... 

863,772 

339,786 

903,024 

PORTLAND,  MAINE 

Press  Herald-m 

ROP  Local . 

30,989 

3,346 

38,925 

Preprini  Local 

35,289 

36,584 

ROP  National . 

1,021 

635 

Preprint  National . 

395 

217 

Classitied... 

19,635 

10,040 

Total . 

87,329 

3.346 

86.401 

Telegram-S 

ROP  Local . 

18,754 

21,690 

Preprini  Local . 

43,126 

45,153 

ROP  National . 

1.035 

411 

•Indicates  newspapers  reporting  figures  in  lines. 


READING,  PA. 


Times  &  Eagle-m/e 


YEAR  TO  DATE...  2.040.790  395.770  2.062.688  348.161 


RENO,  NEV. 


Gazette-Journal-m 


ROP  Local . 

69,370 

69,929 

Preprint  Local . 

171,007 

155,238 

ROP  National . 

1,464 

1,272 

Preprint  National . 

7,664 

11,452 

Classified . 

57,848 

58,921 

GRAND  TOTAL... 

307,353 

296,812 

YEAR  TO  DATE... 

2,849,390 

2,953,905 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

50,807 

4,894 

48,731 

Preprint  Local . 

31.160 

2,658 

31.703 

ROP  National . 

2,162 

1,595 

Preprint  National . 

190 

14 

267 

Classilied . 

37,194 

37.187 

Total . 

.  121,513 

7,566 

119,483 

Times-Dispatch-S 

ROP  Local . 

18891 

18,252 

Preprint  Local . 

43.109 

3,442 

34.363 

ROP  National . 

889 

348 

Preprini  National . 

8,175 

10.742 

Classilied . 

21,976 

19,113 

Total . 

.  93,040 

3,442 

82,818 

GRAND  TOTAL.. 

.  214,553 

11,008 

202,301 

YEAR  TO  DATE.. 

.  1,949,148 

128,354  1,964,272 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 

ROP  Local . 

69,593 

57,260 

58,872 

ROP  National . 

8,209 

423 

8.880 

Classilied . 

84,167 

13,674 

86.884 

GRAND  TOTAL.. 

..  161,969 

71,357 

154,636 

YEAR  TO  DATE. 

..  1,631,888 

560,122  1,722,537 

FULL  PART  FULL  PART 
RUN  RIN  RUN  RUN 


SAN  DIEGO,  CALIF. 

Union  Tribune-mS 


ROP  Local . 

129,933 

20.624  142,729 

22,049 

ROP  National . 

19,503 

1.037  16,458 

646 

Classified . 

95,972 

15,714  18,386 

17,815 

GRAND  TOTAL... 

245,408 

37,375  247,573 

40,510 

YEAR  TO  DATE...  2.598,676 

417,597  2,726,382 

386.832 

SPOKANE,  WASH. 

Spokesman-Revlew-m 

ROP  Local . 

50.738 

42,467 

Preprint  Local . 

8.816 

10.811 

ROP  National . 

3.543 

4,571 

Preprint  National . 

56 

148 

Display  Classitied . 

28.689 

27,927 

In-Column  Classified . 

10.975 

11,014 

Total. . 

102,817 

96,938 

Spokesman-Review-S 

ROP  Local . 

13.277 

11,434 

Preprint  Local . 

4.786 

6.100 

ROPNalional . 

4,884 

4.580 

Preprint  National . 

788 

1.012 

Display  Classified . 

12.824 

14,098 

In-Column  Classitied . 

2.849 

2,742 

Total . 

39,408 

39.966 

GRAND  TOTAL... 

142,225 

136,904 

YEAR  TO  DATE... 

1,431,877 

1,492,598 

TOLEDO,  OHIO 

Blade-m 

ROP  Local . 

34,473 

6,559  38.201 

7,932 

Preprint  Local . 

58.086 

64.071 

ROP  National . 

3,569 

498  1.456 

124 

Preprini  National . 

630 

378 

Classitied . 

21,660 

359  17,434 

571 

Total . 

118,418 

7,416  121.540 

8,627 

Blade-S 

ROP  Local . 

15,299 

14.958 

Preprint  Local . 

101,745 

107,976 

ROP  National . 

1,529 

859 

Preprint  National . 

15,750 

16.884 

Classified . 

14,005 

12.439 

Total . 

148,328 

153,116 

GRAND  TOTAL... 

266,746 

7,416  274.656 

8,621 

YEAR  TO  DATE... 

2,105,396 

75,355  2,130,585 

78,74! 

TWIN  FALLS,  IDAHO 


Times-News-mS 

ROP  Local .  42,457 

Preprint  Local .  135.798 

ROP  National .  319 

Preprint  National . 

Display  Classified .  29,142 

In-Column  Classified .  4,568 

GRAND  TOTAL...  212.284 

YEAR  TO  DATE...  1.786.108 


WINSTON-SALEM,  N.C. 


ROP  Local . 

46,080 

3,163 

45.691 

3.636 

Preprint  Local . 

9.038 

56,758 

20,323 

51.731 

ROPNalional . 

5,015 

2,942 

Preprini  National . 

1,312 

480 

1.608 

ClassHM. . 

40,575 

43,211 

Total . 

.  100.708 

61.233 

112,647 

56,975 

Journal-S 

ROP  Local . 

15.609 

1,310 

14,100 

2,171 

Preprint  Local . 

18,104 

49.196 

22,694 

43,911 

ROP  National . 

1,288 

661 

Preprint  National . 

9.952 

11,184 

Classified . 

19.253 

19,735 

Total . 

64,206 

50,506 

68.374 

46,082 

GRAND  TOTAL.. 

164.914 

111,739 

181,021 

103.057 

YEAR  TO  DATE.. 

1,740.439 

801,582  1,761,493 

736,710 
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INTERACTIVE  COMMUNICATIONS 


BY  STEVE  OUTING 


Few  Newspapers 
Make  Online  Profits 

Anew  survey  of  online  newspaper  $100,000  a  year  in  their  online  ventures  get  signifi- 
editors  indicates  that  few  publishers  candy  more  daily  users.  The  survey  results  show 
are  making  money  with  their  Web  sites,  that  sites  with  $100,000+  budgets  get  an  average 
Findings  indicate  that  44%  of  the  of  9,193  daily  visitors,  while  the  less-than-$  100,000 
,  newspaper  Web  sites  have  no  signifi-  budget  sites  get  an  average  of  792  visitors  per  day. 


Suri'ey  finds  no 
clear  strategies 
for  online 
newspapers 


Anew  survey  of  online  newspaper 
editors  indicates  that  few  publishers 
are  making  money  with  their  Web  sites. 

Findings  indicate  that  44%  of  the 
,  newspaper  Web  sites  have  no  signifi¬ 
cant  display  advertising  and  28%  have  no  full-time 
staff  members.Twenty-five  percent  of  them  don’t 
even  know  how  many  visits  they  get  each  day. 

Pardy  funded  by  McClatchy  Newspapers  and 
conducted  by  Donica  Mensing,  a  graduate  student 
at  the  University  of  Nevada  at  Reno’s  school  of 
journalism,  the  project  queried  200  editors  about 
their  Web  sites’  revenue 
strategies  and  results.  Eighty- 
two  responded.Two-thirds  of 
those  were  from  daily  papers 
with  circulations  below 
100,000,  the  rest  were  from 
large  dailies.  Some  key  find¬ 
ings  were: 

♦  Spending.  For  the  year 
1996, 42%  of  the  Web  newspaper  editors  said  their 
organizations  spent  less  than  $50,000;  36%  spent 
$50,000-$250,000;  15%  spent  $250,000-$!  million; 
and  6%  spent  more  than  $1  million.  For  1997,  the 
numbers  shift  only  slightly;  38%  plan  to  spend  less 
than  $50,000;  35%,  $50,000-$250,000;  20%, 
$250,000-$!  million;  and  7%,  more  than  $1  million. 

♦  Profitability.  Only  10%  of  the  sites  expected  to 
be  profitable  in  their  first  year,  while  30%  expect  to 
turn  a  profit  by  year  two,  and  65%  expect  to  be 
profitable  by  year  three. 

♦  Costs.  The  biggest  chunk  of  expenses  for  news¬ 
paper  online  sites  is  salaries,  accounting  for  55%  of 
the  typical  budget.  Hardware  accounts  for  14%,  as 
the  second-biggest  expiense. 

♦  Staff.  Twenty-eight  percent  of  the  sites  have  no 
full-time  staff,  with  print  employees  doubling  up  to 
run  the  online  operation.Twenty-seven  percent  have 
one  to  five  (full-time  equivalent)  employees;  24% 
have  5/^  to  10  employees;  and  only  16%  of  the  Web 
newspaper  sites  have  more  than  10  employees. 

♦  Visitors.  One-quarter  of  the  respondents  couldn’t 
estimate  the  number  of  daily  visitors  to  their  sites. 
Of  those  that  could  cite  a  number,  45%  estimated 
that  they  have  fewer  than  2,0(X)  visitors  per  day; 
17%  said  they  get  between  2,(X)0  and  10,0(X)  a  day; 
and  only  13%  estimate  they  get  more  than  10,0(X) 
visitors  a  day.  Newspapers  investing  more  than 

Outing  writes  Stop  the  Presses!  column  for  E&P 
Interactive. 


$1(X),(X)0  a  year  in  their  online  ventures  get  signifi¬ 
cantly  more  daily  users.  The  survey  results  show 
that  sites  with  $100,(XK)+  budgets  get  an  average 
of  9,193  daily  visitors,  while  the  less-than-$l(X),(X)0 
budget  sites  get  an  average  of  792  visitors  per  day. 

♦  Content.  Only  a  third  of  the  sites  provide  most 
of  their  print  product  online.  One-quarter  of  them 
provide  news  updates  throughout  the  day;  this  was 
approximately  the  same  group  that  also  provided 
original  content  online.  Only  10%  of  the  sites  pro¬ 
vide  customized  news  delivery.  And  less  than  half 
(43%)  provide  searchable  archives. 

♦  Advertising.Two-thirds  of  the  newspapers’  sites 
offer  classified  ads,  while  56%  have  display,  or  “ban¬ 
ner”  ads. 

♦  Revenue  sources.  Predictably,  display  advertising 
is  the  principal  revenue  source,  accounting  for  34% 
of  newspaper  site  revenue,  respondents  predicted 
about  the  same  for  1997.  Internet  access  fees  are 
the  second-biggest  cash  source  now,  at  20%,  followed 
closely  by  online  classifieds.  A  year  from  now,  the 
respondents  predicted  a  reversal,  with  classifieds 
accounting  for  27%  of  online  revenues  and  access 
fees  dropping  to  14%.  They  expiect  subscription 
fees  to  account  for  only  5%  of  revenues.  But  they 
expect  fees  for  premium  services,  such  as  search¬ 
able  archives,  to  increase  substantially  in  the  next 
year  (almost  doubling  the  current  rate),  but  stiU  to 
remain  a  modest  revenue  source  at  7%  in  1997. 

♦  Future  revenue  strategies.  Newspapiers  with 
Web  site  budgets  of  more  than  $1(X),(XX)  ranked 
their  most  important  strategies  as;  (1)  local  alliances; 
(2)  premium  services;  (3)  Web  development  ser¬ 
vices  for  local  advertisers  and  niche  advertising 
Information  products;  and  (5)  micro-payments. 

Newspapers  with  Web  site  budgets  of  less  than 
$100,000  said  their  priorities  were:  (1)  local 
alliances  and  Web  development  services  for  local 
advertisers;  (3)  premium  services;  (4)  Internet  ac¬ 
cess;  and  (5)  niche  advertising  information  products. 

All  respondents  rated  the  importance  of  national 
alliances,  such  as  New  Century  Network,  as  neutral. 
In  general,  the  respiondents  were  bearish  on  the 
idea  of  getting  subscription  fees  out  of  consumers 
to  access  newspaper  content  online. 

♦  Impact  on  print  product.  One-third  of  the 
respondents  felt  that  the  online  service  increased 
interest  in  the  print  product.  Forty-six  percent  felt 
that  it  had  no  impact  on  print.  Fourteen  percent 
felt  it  was  too  early  to  answer  that  question,  and 
only  two  respondents  felt  that  their  paper’s  online 
service  decreased  interest  in  the  print  version. 
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INTERACTIVE  COMMUNICATIONS 
BY  HOAG  LEVINS 


A  Blurring  Of 
Web  Identity 


EB  SURFERS  WHO  stumble 
upon  wcco.com  operating  in 
the  Minneapolis-St.  Paul  area 
find  an  interesting  and  useful 
reading  experience.The  Web 
site  offers  general  news,  business  news,  weather, 
sports,  kid  features,  community  coverage,  a  guide  to 
local  museums,  theaters  and  restaurants,  and  an 
advertising  “marketplace”  section  that  features  a 
live  camera  view  of  downtown  that  updates  every 
30  seconds. 

Produced  by  staff  reporters,  the  original  news 
stories  are  as  well-conceived  as  they  are  tightly 
written.The  photos  are  of  equally  high  quality. The 
graphics  are  slick  but  tasteful.  This  is,  in  effect, 
everything  that  a  good  regional  interactive  newspa¬ 
per  Web  site  ought  to  be. 

Except  WCCO  is  a  radio  and  TV  station. 

As  such,  this  Web  site  demonstrates  what  is  one 
of  the  Internet’s  most  perplexing  new  effects;  cor¬ 
rosion  of  the  lines  of  demarcation  that  traditionally 
separated  media  categories  and  audiences.This 
trend  is  likely  to  be  of  growing  interest  and  con¬ 
cern  to  newspaper  companies  because  it  greatly 
broadens  the  number  of  media  competitors  actual¬ 
ly  fighting  for  the  same  Web  readers  and  advertis¬ 
ers  in  any  given  region. 

“The  Web  has  become  an  interesting  crossroads 
of  new  media  development  that  begins  to  blur  the 
distinctions  between  print  and  electronic  media,” 
said  Kevin  Featherly,  senior  news  editor  of  the 
WCCO  Web  site. 

Formerly  a  staff  reporter  of  the  Daily 
Californian  of  Salinis,  Calif.,  and  city  editor  of  the 
Daily  Sentinel  of  Fairmont,  Minn.,  he  is  now  writ¬ 
ing  a  handbook  for  the  Radio  and  Television  News 
Directors  Foundation  explaining  how  radio  and  TV 
stations  can  best  use  the  Web  to  extend  their  news 
operations  to  compete  against  local  newspaper 
Web  sites. 

In  the  print  world,  newspaper  companies  are 
used  to  being  a  well-defined  group  of  corporate 
enterprises  whose  product  is  separated  from  other 
media  by  its  physical  form.  It  sounds  ridiculous 
even  to  say  it,  but  readers  and  advertisers  clearly 
recognize  print  newspapers  as  a  different  experi¬ 
ence  from,  say,  watching  TV  or  listening  to  radio. 

But  this  is  no  longer  the  case  in  cyberspace, 
where  the  terms  “newspaper”  or  “interactive  news- 


Levins  is  editor  of  Editor  &  Publisher 
Interactive. 


paper”  are  increasingly  ambiguous  ones.  Physically, 
“newspapcr”Web  sites  use  interlinked  digital  page 
constructions  of  graphics,  headlines,  text  and  pho¬ 
tos  to  present  news  to  their  viewers  in  a  manner 
that  resembles,  within  the  confines  of  a  computer 
screen,  a  “page”  of  printed  matter.  But  print  news¬ 
paper  companies  have  no  unique  right  to  this 
structure  even  though  they  were  almost  exclusive¬ 
ly  associated  with  it  in  the  early  days  of  the  Web. 

WEB  STRUCTURE  FORCES  AU  TO  SAME  FORMAT 

The  feet  is,  universal  HTML  structures  have 
forced  all  manner  of  diverse  print,  broadcast  and 
electronic  news  sources  to  “extrude”  their  editorial 
content  onto  the  Web  in  essentially  the  same  digi¬ 
tal-page  format. 


rnmimm 

In  cyberspace, 
the  terms 
“newspaper”  or 
“interactive 
neivspaper”  are 
hicreasingty 
ambiguous  ones 


At  their  Web  sites,  the  end  products  of  all  these 
different  media  are  being  homogenized  into  a  sin¬ 
gle,  common  editorial  and  advertising  vehicle  like 
that  of  WCCO.  Legions  of  legitimate  news  com¬ 
panies  that  do  not  print  newspapers  now  operate 
Web  sites  that  are,  by  all  common-sense  defini¬ 
tions,  the  same  as  interactive  newspapers. 

“For  radio  and  TV,  Web  sites  offer  new  sorts  of 
competitive  benefits  that  aren’t  initially  obvious,” 
said  Featherly. 

“A  Web  site  enables  broadcast  stations  to  move 
into  the  ‘in-depth’  franchise  that  was  previously 
the  exclusive  domain  of  print  newspapers.  Before, 
electronic  media  couldn’t  back  up  their  news 
delivery  with  in-depth  coverage  of  issues  and 
breaking  events,  but  now  through  their  Web  sites, 
they  can.” 

4,000  WEB-BASED  NEWS  SITES 

The  most  recent  surveys  indicate  there  are  more 
than  4,000  Web-based  news  sites  that  generally 
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Interactivity  +  Creativity  =  Profitability 

The  Unequivocal  Equation 
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Interactive 


EGISTER  TODAY! 


An  Event  Like  No  Other  in  the  Newspaper  Industry.  Global  in  Scope.  Encompassing  All  Types  of  Newspapers.  Comprehensive  in  Content  An 
Unmatched  We^  of  Expertise.  A  Quality  ConfeerKe  from  Start  to  finish. 

Conference  cost  is  $1,195  before  Feb.  1;  $1,295  thereafter.  Optional  marketing  or  technology  overview  costs  $105. 

- TO  REGISTER  OR  FOR  MORE  INFORMATION - 

Web  Site;  Visit  http‘7/www.mediainf6.com  •  Phone:  2 1 2-675-4380  ext  314*  E-mail;  michaelt@mediainlb.com 
For  Exhibit  Opportunities:  Call  Dennis  O’Neill  at  2 1 2-675-4380  ext  50 1  •  E-mail:  denniso@mediainfb.com 
Find  out  about  SPECIAL  discounts  for  members  of  the  Nbtional  Nevvspaper  Association,  Suburban  Newspapers  of  America,  Independent  Free  Papers  of  America  and 

the  Assodatfon  of  Free  Ccxnmunity  Papers.  Contact  your  organizatfon  for  cietails. 

- - -  SPONSORBDBY^ -  -  - 
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operate  according  to  professional  jour¬ 
nalistic  standards.  Only  1,604,  or  about 
40%  of  these,  are  owned  by  print  news¬ 
paper  companies. 

There  are  1 ,300  Web  sites  run  by  mag¬ 
azine  publishing  companies,  800  by  tele¬ 
vision  or  radio  broadcasting  companies, 
and  400  by  news  services  ranging  from 
the  major  wire  services  to  government 
news  services. 

In  addition  to  these  are  many  dozens 
of  news  sites  established  by  “nontradi- 
tional”  Web  publishers  like  the  home 
page  of  Netscape  or  Yahoo! ’s  “My  Per¬ 
sonal  Yahoo!”  news  page. 

And,  lastly,  there  are  the  up-and-com¬ 
ing  networks  of  “City  Guide”  sites  — 
local  news  and  information  Web  sites 
being  established  by  national  companies 
like  Microsoft  (Sidewalk),  America 
Online  (Digital  City),  and  Web  TV  Net¬ 
works  (Around  Town),  as  well  as  by 
other  regional  companies. 

RISE  OF  THE  NEW  HYBRIDS 

While  the  amount,  focus  and  quality 
of  their  editorial  content  varies  wildly, 
virtually  all  of  these  thousands  of  sites 
have  essentially  the  same  look  and  feel. 
CNN  is  one  of  the  most  successful  and 
nationally  visible  of  these  hybrids,  draw¬ 
ing  some  of  the  Internet’s  highest  levels 
of  traffic  and  advertising.  Like  WCCO, 
CNN  takes  daily  editorial  material  pro¬ 
duced  by  its  formidable  broadcast  news 
department  and  pushes  it  onto  the  Web 
in  a  digital-page  structure  that,  in  its  for¬ 
mat,  function  and  content,  is  a  high-qual¬ 
ity,  interactive  newspaper. 

Do  Web  readers  see  any  difference? 

“As  best  we  can  tell,”  said  Featherly, 
“readers  don’t  appear  to  care  whether 
news  Web  sites  are  run  by  television  and 
radio  stations  or  by  newspaper  compa¬ 
nies.  They’re  just  bookmarking  the  sites 
that  do  the  best  job  of  giving  them  the 
news  and  features  they  want  from  the 
Internet.  And  I  think  a  good  number  of 
sites  run  by  the  broadcast  media  —  such 
as  ours  —  are  doing  that  better.  But  then, 
radio  and  television  stations  have  a  lot 
more  experience  in  electronic  news  deliv¬ 
ery  environments  than  newspapers.” 


Shop  Talk 

Continued  from  page  48 

position  in  another  newspaper  market 
or  with  another  company  or  even  to 
decision-making  levels.  We  darned  well 
want  he  or  she  to  remember  newspa¬ 
pers. 

This  also  plays  to  a  real  industry 
strength:  the  40,000  trained  account 
executives  presently  on  newspaper 


advertising  staffs.  (That  does  not  include 
the  several  hundred  advocates  in  repre¬ 
sentative  organizations,  press  associa¬ 
tions,  etc.)  Imagine  the  enormous  power 
unleashed  if  every  one  of  those  40,000 
acted  as  if  local  relationships  could  influ¬ 
ence  national  decisions. 

What  if  each  one  extracted  a  promise 
from  a  local  contact  to  push  for  more 
newspaper  from  national  organizations 
and  did  so  just  once  per  week?  That 
would  be  well  over  2  million  annually. 
No  media  is  in  a  position  to  effectively 
respond  to  such  an  onslaught. 

How  about  a  specific?  Every  newspa¬ 
per  —  more  true  with  chains  —  has  a 
long  distance  and  health  care  provider. 
Has  your  plan  administrator  asked  these 
suppliers  whether  their  advertising 
plans  include  newspapers?  Penetration, 
readership,  cost  per  thousand  or  rate 
wouldn’t  even  be  a  part  of  discussion. 
Simply  a  matter  of  “I’m  scratching  your 
back;  won’t  you  scratch  mine?” 

In  leveraging  any  local  relationship, 
please  remember  “national”  advertisers 
wish  to  act  universally. 

The  most  efficiency  is  realized  when 
the  same  ad  campaign  rolls  out  every¬ 
where.  Each  newspaper  and  market  is 
one  element  of  a  1,500-piece  puzzle. 
While  difficult,  it’s  certainly  possible  to 
act  uniformly  to  make  our  customers’ 
lives  easier! 

Database  Marketing 

Or,  perhaps  since  that  “buzzword” 
seems  to  have  already  passed  out  of 
vogue,  perhaps  we  should  focus  on  Inte¬ 
grated  Marketing  Solutions.  Regardless 
of  what  you  call  such  tools,  they  are  not 
to  be  feared;  they  provide  enormous 
value  which  allows  newspapers  to  much 
better  serve  customers. 

Such  changes  must  be  embraced  even 
if  that  regularly  means  delivering  less- 
than-fuU  run.  Databasing  is  not  just  a  way 
to  extract  five  percent  more  revenue 
from  an  existing  customer.  It  is  a  way  we 
can  help  that  same  advertiser  more  effi¬ 
ciently  target.  It  should  be  a  hallmark  of 
our  activity.  We  must  target  our  mass. 

The  real  beauty  is  that  in  some  cases 
our  advertising  customers  will  pay  us  more 
to  deliver  less.  Let  me  say  that  again. 
More  for  less!  Don’t  you  just  love  it? 

Service  &  Sell 

Let  me  reiterate  one  point.  Let’s  take 
care  of  what  we’ve  got.  I  have  seen  far 
too  many  compensation  programs  inter¬ 
nal  and  external,  which  focus  unduly  on 
growth.  The  financial  reason  to  do  so  is 
well-chronicled.  Yet,  “growth”  at  the  ex¬ 
pense  of  outstanding  service  of  existing 
customers  is  beyond  foolhardy.  I’m  sick 


and  tired  of  the  “erosion”  which  is  seem¬ 
ingly  tolerated.  Let’s  stop  it  right  now. 

Take  a  look  ....  There’s  hardly  ever  a 
new  advertiser.  Line  extensions,  new  ter¬ 
ritories,  mergers  and  acquisitions,  and 
subsidiaries  of  existing  customers 
account  for  virtually  all  growth.  It’s  cer¬ 
tainly  not  a  “windfall”  if  we’ve  been  han¬ 
dling  it  well  all  along.  Rather,  a  logical 
benefit  of  superior  service.  Make  sure 
sales  staffs  and  representatives  are  well- 
armed  —  technology,  information,  account¬ 
ability  —  to  be  genuine  partners. 

Let’s  take  care  of,  respect,  delight, 
enthrall  and  love  our  customers.  Issues 
like  standardization,  accurate  invoicing, 
rate  inequity,  and  indifference  should  be 
addressed  yesterday.  When  we  collabo¬ 
rate  with  customers,  we  should  be 
determining  our  role  in  meeting  their 
challenges,  not  resolving  billing  discrep¬ 
ancies  or  sheepishly  answering  why  we 
report  audited  information  by  ZIP  code 
but  can’t  really  deliver  it.  Each  and  every 
one  of  those  well-documented  and  age- 
old  “gripes”  of  advertisers  should  be 
resolved  now.  We  should  be  focusing  on 
issues  important  to  customers’  future 
needs,  be  that  EDI,  Internet  auditing  or 
even  transaction-based  revenues. 

Urgency 

Let’s  display  our  commitment  to  cus¬ 
tomers’  success  with  a  timely  sense  of 
caring.  Immediate,  accurate  response  to 
inquiries  . . .  proactive  solutions  to  mar¬ 
keting  challenges  based  upon  an  intimate 
customer  knowledge  ....  Simply  put, 
we  must  care  about  our  customer  —  it 
must  be  evident  from  their  perspective. 

Far  too  many  painfully  wait  for 
another  retailer  to  move  into  the  maiket 
and  don’t  take  responsibility  when  a 
company  fails.  We  mustn’t  countenance 
simply  waiting  for  a  major  national 
advertiser  to  roll  out  a  new  product  or 
for  an  airline  to  introduce  new  service 
with  local  newspaper  support.  Let’s  help 
these  customers  just  as  if  they’re  respon¬ 
sible  for  keeping  bread  on  our  table.  My 
gosh,  they  are. 

Customers  Are  Not  Commodities 

They  are  a  treat,  a  joy,  our  lifeblood 
and  the  reason  to  make  it  to  work  every 
day.  Not  some  account  number  or  dis¬ 
crepancy  or  unfulfilled  contract  we 
hope  will  swallow  a  second  10%  rate 
hike  this  year.  The  resources  and  tools  to 
enchant  all  of  them  are  available,  if  we ’ll 
collectively  just  do  it.  No  more  discus¬ 
sions  or  informational  calls  —  no  more 
committees  or  analysis.  We  know  what 
to  do,  why  not  act? 

Let’s  make  sure  we  continue  to  have  a 
large  loaf  on  everyone’s  table. 
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All  The  Presidents 
Are  No  Longer  Men 

Gloria  brown  ■  -  .  - 

Anderson  has 
been  named  presi¬ 
dent  and  editor  in 
chief  of  the  New 


Gloria  BROWN 

Anderson  has 
been  named  presi¬ 
dent  and  editor  in 
chief  of  the  New 
York  Times  Syndication  Sales 
Corp.,  which  includes  the  New 
York  Times  Syndicate  and  New 
York  Times  News  Service. 

Anderson,  who  was  previously 
vice  president  and  executive  edi¬ 
tor  of  NYTSSC,  becomes  possibly  the  first-ever 
female  president  of  a  major  syndicate. 

“1  would  never  want  to  see  a  woman  get  a  top 
position  if  she  didn’t  deserve  it.  Gloria  deserves  it,” 
said  Harriet  Choice,  vice  president/editorial  special 
services  at  Universal  Press  Syndicate. 

Choice,  who  is  also  editor  in  chief  of  Connect- 
Time  magazine,  added,  “Gloria’s  smart,  gracious  and 
very  savvy.  She  knows  how  to  work  with  creators 
and  newspaper  editors.  It  reall>'  couldn’t  have  hap¬ 
pened  to  a  better  person.” 

A  New  York  Times  Co.  spokesperson,  responding 
to  an  E&P  question,  said  the  naming  of  Anderson 
as  possibly  the  first  woman  president  of  a  major 
syndicate  is  “significant.” 

“Now  we  have  two  women  in  very  high  posi¬ 
tions,”  said  the  spokesperson,  referring  to  Anderson 
and  Times  newspaper  President  Janet  Robinson. 
Anderson,  who  could  not  be  reached  for  com¬ 
ment,  replaces  John 
Brewer  at  the  NYTSSC 
helm.lTie  Times  Co. 
spokesperson  said 
Brewer  resigned  short¬ 
ly  after  a  Jan.  6 
announcement  that  the 
Information  Services 
Group  —  which 
includes  the  NYTSSC 
—  is  being  restructured. 

When  asked  if 
Brewer  gave  a  reason 
for  resigning,  the 
spokesperson  said,  “No.” 

When  asked  if 
Times  Co.  officials 
were  surprised  at 
Brewer’s  resignation, 
the  spokesperson  said, 
“Yes,  1  think  so.” 

When  asked  ifTimes 


Anderson  replaces 
a  suddenly  departing 
Brewer  as  head  of 
the  N.  Y.  Times 
Syndication 
Sales  Corp. 


officials  were  satisfied  with 
Brewer’s  performance  as  presi¬ 
dent,  the  spokesperson  said,  “I 
think  they  were.They  didn’t 
ask  him  to  resign.” 

But  sources  (not  Brewer  or 
anyone  else  at  NYTSSC  or  the 
Times  Co.)  said  the  now-ex-presi¬ 
dent  was  asked  to  resign;  in 
effect,  “let  go.” 

Brewer  was  contacted  repeat¬ 
edly  at  home,  but  did  not  return  E&P  phone  calls. 

In  the  past,  some  executives  who  were  asked  to 
resign  from  sy  ndicates  risked  losing  severance  pay 
if  they  candidly  discussed  their  departures  with 
the  media  —  ironic,  given  that  syndicates  are 
owned  by  media  companies. 

What  about  the  restructuring?  In  a  Jan.  6  memo, 
Times  Co.  President  Russell  Lewis  announced  that 
the  Information  Services  Group  would  be  split  in 
two,  effective  immediately. 

“That  segment  whose  primary  focus  is  the 
repackaging  and  resale  of  the  content  of  the  New 
York  Times  will  become  part  of  the  newspaper, 
repotting  directly  to  its  publisher,  Arthur 
Sulzberger  Jr.,”  wrote  Lewis,  who  said  this  segment 
includes  the  syndicate,  news  service,  Index/Times 
On-Line  andTimesFax. 

He  added,  “Those  parts  of  the  Information 
Services  Group  which  are  truly  separate  and  dis¬ 
tinct  from  the  Times,  such  as  Custom  Publishing, 
the  Business  Development  group,  and  some  admin¬ 
istrative  functions,  will  report  to  [Times  Co.  senior 
vice  president]  Len  Forman.” 

The  reason  for  the  restructuring,  according  to 
Lewis:  “Over  the  past  few  years,  all  of  us  have  wit¬ 
nessed  dramatic  changes  in  the  electronic  dLstribu- 
tion  of  information.  What  used  to  be  a  clear  distinc¬ 
tion  between  information  we  printed  in  the  pages 
of  the  New  York  Times  and  that  which  we  dissemi¬ 
nated  using  other  methods  is  being  eroded.  So,  too, 
is  the  distinction  between  information  intended  for 
the  consumer  market  and  that  aimed  at  the  busi¬ 
ness  segment.” 

Lewis  added,  “In  the  quickly  evolving  informa¬ 
tion  marketplace  that  we  are  in,  having  a  single 
business  unit  responsible  for  marketing  the  New 
York  Times  in  all  its  distribution  forms  makes 
tremendous  competitive  sense” 

The  memo  also  stated  that  James  Cutie  “has 
decided  to  leave”  as  president  of  the  Information 
Services  Group. 
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Did  recent  personnel  shifts  and  the 
redirecting  of  power  over  the  NYTSSC 
from  the  Times  Co.  to  the  Times  news¬ 
paper  somehow  help  lead  to  Brewer’s 
departure?  Sources  said  this  was  possible. 

Brewer,  49,  served  as  NYTSSC  presi¬ 
dent  for  six  years.  Before  that,  he  was 
executive  vice  president  of  NYTSSC  and 
executive  editor  of  the  news  service  — 
which  he  joined  in  1988. 

Under  his  leadership,  the  syndicate 
introduced  columns  by  Bill  Gates, 

Martha  Stewart  and  Mikhail  Gorbachev; 
Web  sites  focusing  on  computers  and 
health;  and  more. 

The  syndicate  —  possibly  the  coun¬ 
try’s  sixth  or  seventh  largest  (a  rank 
partly  affected  by  its  lack  of  comics)  — 
will  reportedly  lose  the  rights  to  distrib¬ 
ute  material  from  Newsweek  in  March. 
This  material  would  then  be  syndicated 
by  the  Washington  Post  Writers  Group 
and  Los  Angeles  Times-Washington  Post 
News  Service.  Newsueek,  of  course,  is 
affiliated  with  the  Washington  Post  Co. 

Did  this  loss  have  an  impact  on 
Brewer’s  departure?  Sources  either  said 
no  or  were  uncertain,  and  the  Times  Co. 
corporate  communications  office  did 
not  call  back  to  answer  to  this  question. 

The  New  York  Times  News  Service  — 
possibly  the  biggest  supplemental  — 
had  a  client  list  that  rose  from  over  500 
when  Brewer  started  in  1988  (according 
to  that  year’s  E&P  Syndicate  Directory') 
to  the  current  650-plus  in  the  U.S.  and 
53  other  countries.  And,  during  Brewer’s 
tenure,  NYTNS  started  photo  and  graph¬ 
ic  services  and  took  on  various  news 
services  and  newspapers  as  contributors. 

One  contributing  (and  subscribing) 
paper  is  the  San  Francisco  Chronicle, 
whose  executive  editor  praised  Brewer. 

“John  was  always  helpful  and  respon¬ 
sive  to  our  needs,”  said  Matthew  Wilson. 
“He  seemed  to  be  a  straight-shooting  guyf’ 

When  asked  if  he  was  surprised  at 
Brewer’s  departure, Wilson  said,“Yes.” 

Prior  to  joining  the  Tunes  Co.,  Brewer 
worked  for  almost  two  decades  as  an 
executive,  editor,  bureau  chief  and 
reporter  for  the  Associated  Press. 

Anderson,  who  is  in  her  early  50s, 
joined  the  New  York  Times  Syndicate  in 
1992  as  executive  editor,  and  was  promot¬ 
ed  to  vice  president  of  NYTSSC  in  1995. 

She  has  also  been  an  editor  with  the 
Times  Week  in  Review,  editor/publish- 
er/co-owner  of  the  Kendall  Gazette 
community  newspaper  near  Miami, 
founding  editor/co-publisher  of  the 
Miami  Today  business  weekly,  manag¬ 


ing  editor  of  the  Knight  News  Wire  in 
Detroit  and  Washington,  D.C.,  managing 
editor  of  the  Miami  News,  a  reporter 
for  the  AP  in  Madison,  Wis.,  and  Sioux 
Falls,  S.D.,  a  reporter-editor  for  the 
Cincinnati  Enquirer's  Sunday  maga¬ 
zine,  and  Sunday/features  editor  for  the 
Charlotte  Observer. 


Dilbert  Cited  By 
People  Magazine 

Dilbert  WAS  named  one  of  “the  25 
most  intriguing  people”  of  1996  by 
People  magazine. 

The  cartoon  character  shared  the 
honor  with  Bob  Dole,  George  Clooney, 
Tom  Cruise,  Shannon  Lucid,  Madonna, 
Alanis  Morissette,  Rosie  O’Donnell, 
Christopher  Reeve,  Dennis  Rodman, 
Tiger  Woods  and  other  real-life  celebri¬ 
ties. 

“Dilbert”  is  by  Scott  Adams  of  United 
Feature  Syndicate. 

Many  Views  For 
United  Web  Site 

UNITED  MEDIA’S  WEB  site  is  now  get¬ 
ting  4  million  page  views  a  week 
and  100,000  visitors  a  day. 

£’6fFs  Jan.  4  syndication-year-in-review 


story  erroneously  gave  an  outdated  fig¬ 
ure  for  the  site’s  popularity. 

United  reported  that  the  site,  which 
recently  increased  its  bandwidth,  has 
almost  tripled  its  traffic  since  starting  in 
April  1995. 

There  are  now  300  pages  of  original 
material  on  the  site,  with  the  “Dilbert 
Zone”  the  most  popular  area  and 
“Snoopy’s  Dog  House”  second.  Other 
comics  and  editorial  cartoons  also 
appear. 

King  Is  Offering 
‘The  Norm’  Strip 

A  COMIC  caUed 
“The  Norm” 
has  been  launched 
by  King  Features 
Syndicate. 

Michael  Jantze’s 
strip  stars  Norm, 
who’s  “great  at  his 
job,  lousy  at  love 
and  confused  by 
life.”  There’s  also 
Reine,  Norm’s  “old  college  friend  who 
happens  to  be  a  woman”;  Ford,  his  friend 
and  co-worker;  and  others. 

Jantze  is  a  Middletown,  N.Y.,  native 
who  grew  up  in  Normal,  Ill.  He  focused 
on  drawing  at  the  age  of  10  after  a  foot¬ 
ball  accident  put  him  in  traction  and  a 


Michael  Jantze 


Web  Editors  'Web  Journalists  •  Content  Dedsion-niakers 

One-Day  CONFERENCE  For 

WEB  STTE  NEWS  EXECUTIVES 


Sponsored 


Editor^am 

pUBLISIffiR 
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It's  an  Editor  &  Publisher  exclusive,  created  specifically  ter  profes¬ 
sionals  who  create  online  content  and  publisb  teteractive  news 
products.  This  one-day  seasion  is  being  held  in  conjimction  with 
E&P's  Interactive  Newspapers  '97  Conference  (Feb,  12-151  in  Hous¬ 
ton,  TX,  on  Saturday.  Feb.  15  at  the  Hyatt  Regency. 

Learn  from  the  news  pioneers  of  this  media  frontier;  strelch  your 
imagination  with  innovators,  (teme  away  with  insighi  and  knowl¬ 
edge  you  can  use  in  your  day-to-day  newvs  and  Web  site  planning. 

Meet  online  journalists  you've  come  to  know  through  industry  inter¬ 
active  forums  and  discussion  lists.  And  visit  the  Interactive  Newspa¬ 
pers  '97  Conference  75+  exhibits  to  get  the  latest  from  vendors. 

Web  journalists  Conference  Cost:  $295 

For  more  information  on  the  Editorial  Conference  for  Web  Journal¬ 
ists  or  details  on  the  full  Interactive  Newspapers  '97  (Onfererx»: 
Visit  http://www.meciainfo.com 
Cali:  212-675-4380  ext.  314 


E-mail:  michaelt@me(iainfo.com 
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body  cast  for  four  months. 

The  cartoonist  later  attended 
California  State  University,  Northridge, 
where  he  was  an  honors  graduate  with  a 
degree  in  radio-TV-film.  Jantze  also  drew 
editorial  cartoons  and  comic  strips  for 
the  campus  newspaper. 

Then  he  freelanced  in  film,  created 
comics  for  several  weekly  papers,  and 
published  a  book  called  Normal  USA. 
that  was  a  precursor  to  his  King  strip. 

Jantze  also  worked  for  the  Stockton, 
Calif.,  Record  and  New  Orleans  Times- 
Picayune.  ^ince  1994,  he  has  been  senior 
graphic  artist  for  the  Marin  County,  Calif., 
Independent  Journal. 

The  award-winning  Jantze  has  a  Web 
site  at  www.thenorm.com. 

Exec  Is  Retiring 
From  Universal 

BRENDT  DEMETROnON,  assistant 
vice  president/Southwest  sales  man¬ 
ager  for  Universal  Press  Syndicate,  has 
announced  his  retirement,  effective  this 
month. 

During  his  tenure  with  Universal, 
DeMetrotion  also  served  as  Southeast 
sales  manager  and  worked  on  several 
special  projects.  Prior  to  that,  he  was  a 
vice  president  at  both  Sawyer-Ferguson- 
Walker  and  Branham  Newspaper  Sales. 

‘Young’  Cartoon 
Self-Syndicated 

A  COMIC  CALLED  “Young  Americans” 
is  being  self-syndicated  starting  Jan. 

21. 

Van  Garrett’s  daily  and  Sunday  strip 
focuses  on  five  people  in  their  20s  strug¬ 
gling  to  find  themselves  in  a  big  city. 

They  include  Jay,  who  lives  “life  as  a 
beer  ad”;  Es,  a  kindergarten  teacher  who 
loves  her  kids  and  Ben  &  Jerry’s  ice 
cream;  Johimy,  a  “secretly  sentimental” 
guitarist  into  punk  rock;  Keli,  a  law  stu¬ 
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Michael  Jantze's  Jan  character  helps  "The  Norm"  comic's  Norm  meet  a  woman. 


dent;  and  Mike,  a  newspaper  reporter. 

The  New  York  City-based  Garrett 
(1-800484-7040  x7067)  was  bom  in  1967 
in  Dallas.  He  created  “Young  Americans” 
at  the  University  of  Texas,  where  the 
comic  was  called  “Burnt  Orange  Blues.” 

Garrett  —  who  has  won  several  car¬ 
toon  and  design  awards  —  has  done 
woric  for  publications  such  as  the  Austin 
American-Statesman  and  National 
Lampoon. 

Exhibit  Featured 
Environment  Art 


Cantone  with  his  show's  title  panel 

UIVTO  LAUGHING  MATTER:  Political 
lx  Cartoonists  on  the  Environment,” 
an  exhibit  sponsored  by  the  Smithsonian 
Institution,  has  completed  a  tour  that  took 
it  to  20  cities  in  the  U.S.  and  Canada 
between  1992  and  1996. 


Four  of  Van  Garrett's  characters  meet  in  the  new  "Young  Americans”  comic. 


Tlie  show  of  80  cartoons  by  artists  from 
more  than  20  countries  was  curated  by  Vic 
Cantone,  a  former  New  York  Daily  News 
staffer  who  now  does  graphic  illustrations 
distributed  by  King  Features  Syndicate. 

“No  Laughing  Matter”  was  based  on  an 
exhibit  Cantone  curated  for  Hofstra 
University  in  1S>90. 

TVData  Winners 
Are  Announced 

Ten  newspapers  have  been  named 
winners  of  the  1996  TV  Listings 
Awards  sponsored  by  TVData.  They 
include: 

♦  The  Munster,  Ind.,  Times  for  best 
tabloid  TV  book  with  a  circulation  under 
100,000. 

♦  The  Toledo,  Ohio,  Blade  for  best  TV 
tabloid  book  with  a  circulation  over 
100,000. 

♦  The  Port  Charlotte,  Fla.,  Sun  Herald 
for  best  TV  magazine  with  a  circulation 
under  100,000. 

♦  The  Boston  Herald  for  best  TV  maga¬ 
zine  with  a  circulation  of  100,000  to 
250,000. 

♦  The  New  Yoik  Daily  News  for  best 
TV  magazine  with  a  circulation  over 
250,000. 

♦  'The  Newark,  N.J.,  Star-Ledger,  Little 
Rock  Arkansas  Democrat-Gazette  and 
Port  Charlotte  Sun  Herald  for  “creative 
solutions  for  dealing  with  channel 
growth.” 

♦  The  New  York  Daily  News  for  best 
use  of  color  in  a  TV  book. 

♦  The  Birmingham  (Ala.)  News  for 
best  TV  book  cover  —  newsprint  stock. 

♦  'The  Toronto  Globe  and  Mail  for  best 
cover  —  glossy  stock. 

♦  The  Pittsburgh  Post-Gazette  (Robert 
Bianco,  writer)  for  best  TV  feature. 

♦  The  Arkansas  Democrat-Gazette 
(Michael  Storey,  writer)  for  best  TV  col¬ 
umn. 

The  contest  was  judged  by  a  panel  of 
newspaper  editors. 
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ties  in  our  core  Southeastern  marketplace,”  Bryan  said. 

Among  the  Northeastern  and  Midwestern  newspapers 
Media  General  is  shedding  from  its  acquisition  of  Park,  once 
headquartered  in  the  upstate  New  York  town  of  Ithaca: 

♦  Sold  to  Community  Newspaper  Holdings  Inc.  of  Lexington, 
Ky.,  in  a  deal  valued  at  about  $107  million;  43  papers,  including 
the  12,800<irculation  Effingham  (111.)  Daily  News;  7,400-cir¬ 
culation  Macomb  (Ill.)  Journal;  17,2(X)-circulation  Union-Sun 
&  Journal  in  Lockport,  N.Y.;  and  the  Robesonian,  a  13,8(X>cir- 
culation  evening  daily  in  Lumberton,  N.C. 

♦  Sold  to  Forum  Communications  Inc.,  publisher  of  the 
Forum  in  Fargo,  N.D.,  for  approximately  $10.65  million:  the 
8,350  Betnidji  (N.D.)  Daily  Pioneer. 

♦  Sold  to  Johnson  Newspaper  Corp.  of  Watertown,  N.Y.,  for 
approximately  $8.85  million:  four  New  Yoric  dailies  and  several 
weeklies,  including  the  6,7(X)<irculation  Hudson,  NN., Register- 
Star  and  the  Courier-Obsert>er,  a  5,3(X>circulation  morning 
paper  in  Ogdensburg,  N.Y. 

♦  Sold  to  Community  Newspapers  Inc.  for  about  $8. 1  million: 
the  8,5(Xk;irculation  Richmond  County  Daily  Journal  in 
Rockingham,  N.C. 

♦  Sold  to  the  Wicks  Group  of  Companies  Inc.  for  approxi¬ 
mately  $4  million:  the  6,30()-circulation  Daily  Reporter  in  Cold- 
water,  Mich.  Wicks  Group  is  a  New  Yorit-ba-sed  private  invest¬ 
ment  firm  that  describes  itself  as  si5ecializing  in  media  transac¬ 
tions  in  South  Carolina,Tennessee,  New  York,  Oregon  and  Texas. 

Media  General  is  also  trading  a  Richmond  television  station 
acquired  in  the  Park  deal  for  two  network-affiliated  stations  in 
Georgia  and  Hattiesburg,  Miss.  —  a  swap  Bryan  made  clear  the 
company  was  making  reluctantly; 

“We  would  have  preferred  to  continue  to  own  WTVR,”  Bryan 
said,  “but  a  condition  of  the  Federal  Communications  Commis¬ 
sion’s  approval  of  the  transfer  of  the  Park  television  stations  to 
us  was  that  we  divest  WTVR  within  a  year  because  of  our  own¬ 
ership  of  the  Richmond  Times-Dispatch.  We  carefully  have 
considered  our  options  and  believe  that  the  prudent  decision 
is  to  divest  WTVR  within  the  time  period  established  by  the 
commission.” 

Media  General  is  making  the  trade  with  Ellis  Communica¬ 
tions  Inc.  Media  General  also  said  it  is  in  “near  agreement”  to  sell 
its  only' TV  station  outside  the  Southeast,  WUTR-TV  in  Utica. 

Despite  losing  the  Richmond  station,  when  the  transactions 
are  complete.  Media  General  will  operate  13  broadcast  TV  sta¬ 
tions  in  the  Southeast  serving  some  22%  of  the  region’s  televi¬ 
sion  homes.  “We  have  spent  nearly  $1  billion  in  the  last  15 
months  on  manageable,  carefully  considered  acquisitions,” 
Bryan  said.  “The  sum  total  here  is  that  our  branded  products 
now  will  reach  approximately  one  in  four  homes  in  the  South¬ 
east,  the  fastest-growing  market  in  the  nation.” 

Media  Cieneral  said  its  $710  million  acquisition  cost  for  the 
common  stock  of  Pailt  Acquisitions  Inc.  —  the  investment  firm 
that  bought  Park  Communications  in  1994  —  included  cash 
paid  Jan.  7  plus  the  redemption  in  February  of  $476  million  of 
high  yield  Park  bonds  bearing  interest  rates  ranging  from 
1 1 .88?4  to  13  75%.  In  December,  the  company  said,  it  completed 
a  new'  seven-year  credit  facility  syndicated  among  33  banks  —  and 
arranged  by  the  lead  banks  NationsBank,Toronto  Dominion  and 
First  Union  —  that  provides  committed  funding  of  $1.2  bUlion. 

“We  are  using  swap  agreements  to  fix  the  borrowing  rate 
over  a  period  of  four  to  seven  years,  and  based  on  current  mar¬ 
ket  conditions,  the  all-in  average  fixed  rate  achieved  of  approx¬ 
imately  7%  is  very  attractive,”  said  Marshall  N.  Morton,  senior 
vice  president  and  chief  financial  officer. 


Media  (jeneral  Transactions 

From  Media  General  to  Community  Newspaper  HokSngs  bic.: 


Da8y  Sun,  Wlamer  Robins,  Ga. 

evening 

7,700 

South  Idaho  Press,  Burtey,  Idaho 

evening 

5,600 

Effingham  (lU.)  Daily  News 

evening 

12,800 

Macomb  (III.)  Journal 

evening 

7,400 

Evening  News,  Jeffersonville,  Ind. 

eventog 

10,800 

Pilot-News,  Plymouth,  Ind. 

evening 

6,800 

Uniorv-Sun  &  Journal,  Lockport,  N.Y 

evening 

17.200 

Journal-Register,  Medina,  N.Y. 

evening 

4,900 

Biaden  Daily  Journal,  EBzabethtown,  N.C. 

morning 

3,800 

Sampson  IndepeixJent,  Clinton,  N.C. 

evening 

7,800 

The  Robesonian,  LLsnberton,  N.C. 

evening 

13,800 

Devils  Lake  (N.D.)  Daily  Journal 

evening 

4,500 

McAlester  (Okla)  News-Capital  &  Derrxxrat 

evening 

11,900 

Sapulpa  (Otda.)  Daily  Herald 

evening 

7,000 

Price:  Approximately  $107  million 

Broker.  Dirks,  Van  Essen  &  Associates,  Santa  Fe,  N.M., 

represented  Media  General 

From  Media  General  to  Forum  Conwnunications: 

Bemkf  (N.D.)  Daily  Pioneer 

morning 

8,350 

Blackduck  (N.D.)  American 

weekly 

1,200 

Price:  Approximately  $10.65  miltion 

Broker.  Dirks.  V^  Essen  &  Associates,  Santa  Fe.  N.M.,  represented  Media  General 
(Forum  Communications  is  publisher  of  the  Forum  in  Fargo.  N.D.) 

From  Media  (jeneral  to  Johnson  Newspaper  Corp.: 

Chatam,  N.Y,  Courier 

weekly 

2,800 

Hudson,  N.Y.,  Register-Star 

evening 

6,700 

Courier-Observer,  Ogdensburg,  N.Y. 

morrwig 

5,300 

The  Journal,  Ogdensburg,  N.Y. 

eventog 

4,900 

Advance-News,  Ogdensburg,  N.Y. 

Sunday 

10,600 

Price:  Approximately  $8.85  million 

Broker  Dirks,  Van  Essen  &  Associates.  Santa  Fe.  N.M. 

represented  Media  General 

From  Media  General  to  Commimity  Newspapers  kK.: 

Richmond  (bounty  Daiy  Journal,  Rockingham,  N.C.  evening 

8,500 

Price:  Approximately  $8.1  million 

Broker  Dirks,  Van  Essen  &  Associates,  Santa  Fe,  N.M. 

represented  Media  General 

From  Media  General  to  Wicks  Group  of  (kxnpanies  Inc.: 

Daily  Reporter,  (Doldwater,  Mkh.  evening  6,300 

Prloa:  Approximately  $4  miSion 

Brokar.  Dirks,  Van  Essen  &  Associates,  Santa  Fe,  N.M.,  represented  Media  General 
(The  Wicks  Group  di  Companies  Inc.  describes  itself  as  a  New  Tbrk-based  private 
investment  firm  specializing  in  media  transacticins,  especially  in  South  Carolina, 
Tennessee.  New  York,  Oregon  and  Texas.) 

From  Community  Newspaper  Holdings  Inc.  to  Media  General: 

Potomac  News,  Woodbridge,  Va.  evening  30,300 

Temw:  Exchange  with  Community  Newspaper  Holdings,  which  acquired  the  newspa¬ 
per  from  Garden  State  Newspapers  Ire.,  an  affiliate  of  MediaNews  Group.  The  newspa¬ 
per  is  valued  at  approximately  $48  mlMon.  Media  General  said. 

Broker  Dirks,  Van  Essen  &  Associates.  Santa  Fe,  N.M.,  represented  Media  General 


1 

i 

j  From  Southern  Newspapers  Inc.  to  Me(9a  (jeneral: 

Reidsville  (N.C.)  Review 

five-day  evening 

6,600 

Maefison,  N.C.,  Messenger 

fwice-weeWy 

5,000 

Entertainment  In  Review 

weekly 

Price:  Approximately  $4.1  million 

Broker  Dirks.  Van  Essen  &  Associates.  Santa  Fe,  N.M. 

.  represented  Media  General 
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FEATURES  AVAILABLE 


ASTROLOGY 


Wkly  -  Mihly  -  Email  for  Web  Sites 
Time  Data  Synd.  (800)  322-5101 
http:/ /www.time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


HEALTH,  SPORTS  &  FfTNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBLISH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEWUVING 
FREE  SAMPLES  AND  RATES. 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Noness, 
1 19  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http://www.h2net.net/  p/  nutshell 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


CARTOONS 


-PKinela  B.  Scott 
San  Francisco  Examiner 
For  samples,  cal)  Tucky  at  (510)  682-9430 


_ HUMOR _ 

HUMOR  COLUMN  bv  1996  N.C. 
Press  Association  award  winner.  Sam¬ 
ples  at  http://www.inc.eom//users/ 
dlamm.html.  "Dave's  Raves',  (919)  872- 
8101,  (91  9)  850-0233  (Fax), 
dacar@ibm.net. 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
'cineman/cineman.htm 


NASCAR 


FEEL  THE  THUNDER  OF 
NASCAR  IN  1 997 

Weekly  NASCAR  column-Affordablol 
In  its  second  year  of  publication 
Full  credentials/Based  near  Daytona 
Bill(561 )  489-671 8/goward@gnn.com 


Everything  has  been  said  befare  by 
someone. 

Whitehead 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


NOW  ON  SALE 

1997 

Editor  &.  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  ntgotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 

FL  34630.  No  obligation  of  course. 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 

123NW  13th  St.,  Suite  214-7 

Boca  Raton,  FL  33432 

(770)  962-8399  FAX  (770)  962-8640 

JAMES  W.  HALL,  JR. 

KAMEN  &  CO.  GROUP  SERVICES 
Woddwide  Appraisal  Experts 
(516)  379-2797/(81 3)  786-5930 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 

Fax  (334)  566-0170. 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 

MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 

Lon  W.  Williams 

NEV/SPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

I  Bolitho-Cribb  Report:  http://www.cribb.com  | 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
John  T.  Cribb  MY  59715  e-mail:  jcrlbbOIrntnet  pgx  406-586-6774 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHIlilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


COMMUNITY  NEWSPAPERS  for  sale 
in  Northeastern  Massachusetts.  Long 
established  paid  weekly  newspaper 
with  TMC  market-buffer  tab  being 
offered  for  the  first  time  by  original 
ownership  family. 

Excellent  opportunity  for  hands-on 
ownership. 

Contact  Publisher's  Consultant, 
Michael  Bradley  (508)  563-7361 
or  write  Box  427 
Cataumet,  AAA  02534 


FLORIDA:  Adjacent  senior  pub- 
lications,  $175,000,  $75,000;  Gulf 
Coast  shopper,  $165,000. 

AAoyo  Communications 
(813)971-2061. 

A  friend  should  be  a  master  at  guessing 
and  keeping  still. 

Nietzsche 


NEWSPAPERS  FOR  SALE 


HAWAII 

PUBLISH  IN  PARADISEI  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagazine  in  Hawaii.  Solid  read¬ 
ership  and  advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 


ROCKY  MOUNTAIN  weekly  group 
grown  375%  in  last  9  years.  $1.5AAM 
gross.  $380K  cash  flow.  Market  has 
solid  4%  annual  housing  growth.  No 
competition.  Owners  will  stay  on  with 
incentive-oriented  management.  Price 
$3.2AAM  with  $1AAM  down,  terms.  Box 
08057,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmon 


Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stcty  in  place. 
All  replies  guaranteed  helcl  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SOUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


EQUIPMENT  FOR  SAIE 


40  NEWSRACKS,  used  by  dailies, 
good  condition,  $30  each.  (209)  582- 
5075. 


MAIU^OOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


STEPPER  COLLATOR/INSERTER  with 
fold  'n  tie  head.  Colatte  &  Insert  3  into 
1  or  colbte,  fold  and  tie  3  pieces  with 
or  without  cover  wrap.  Up  to  1  OK/hr. 
Excellent  condition.  (919)  726-7081, 
ext.  242  or  233. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT’L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


INCREASE  your  newsprint  buying 
power.  Join  Publisners  Paper 
Cooperative.  Phone  (800)  940-1577 


PRESSES 


HARRIS  N-800/N-845 
PRINTING  PRESSES 
Available  For  Immediate  Sale 


•Left-or  Right-hand  printing  units  N-800 
•Right-hand  printing  units  N-845 
•RBC-2  folders  (one  with  quarterfold). 


•Available  in  various  alternative  condi¬ 
tions  as  is  where  is,  some  still  in  prod¬ 
uction.  Reconditioned  with  6  months 
warranty.  Completely  remanufactured 
with  1  2  months  warranty.  Recon¬ 
figured  press  layouts  with  new  drives/ 
consoles. 


PLEASE  CONTAQ: 

EGS  Americas,  Inc.,  Arlington,  TX 
PHONE  (817)633-3795 
FAX  (817)649-2616 
Mr.  Jeff  Rex  or  Mr.  Willy  Voss 


PRESSES 


-  GOSS  URBANITE,  22  3/4',  1 300 
series,  1 4  units 

-  GOSS  URBANITE,  22  3/4',  1 200 
series  folder,  1 0  units 

-  GOSS  URBANITE,  22  3/4'  pre-1000 
series,  6  units,  1  folder 

-  GOSS  COMMUNITY  SSC,  22  3/4', 
8  units,  2  folders 

-  GOSS  COMMUNITY  SSC,  21  1/2', 
2-4  high  -  1  folder,  H/N-HS 


-  HARRIS  V-1 5A,  6  units,  1  -JF  7, 

22  3/4" 

-  HARRIS  V-1 5D,  5  units,  JF-25B, 

22  3/4',  88’ 

-  HARRIS  V-1 5D,  5  units,  JF-25, 

22  3/4',  83' 

-  HARRIS  V-25,  5  units,  JF-25B, 

22  3/4',  81' 

-  WEB  LEADER,  14  units,  2  Quad,  3 
folders,  22  3/4' 


Bell  Camp  Inc. 

Tel:  (201)492-8877 
Fax:  (201)  492-9777 


1972  Two-Unit  Goss  Community  Press 
with  Folder  complete,  running  in  smoll 
MN  weekly,  $50,000. 

(913)  362-0119 


PRESSES 


Qualty  ihM  nuke  an  Impreiskm  wofkMde 


StItctfrOM: 


Q  CompMa  Ptmsm 

□  Addition*  to  Existing  Pro**** 
a  3<color  SatolIrtM 

04-Hi  Anangomonts 
O  Slacktd  Units 
O  Intogral  RoH  Stwtd  UniU 

□  Half  and  Quwtar  Folders 

O  Cutoff:  20"  ■  -  22"  •  22%’ 

O  IS.SOOtoJO^OOO  VH 


;SALES  -  SERVICE  -  PARTS 


Phone:  (770)  552-1528  ALTA 

Fax:  (770)  552-2669  SRAPHCSit 


PRESSES 


DIREQ  FROM 

THE  ORIGINAL  MANUFACTURER 


1 987  Solno  D30  web  press 
(3)  2-»'l  perfecting  units 
(5)  l-)-l  perfecting  units 
(1)  F36  1/2  and  1/4  folder 
22  3/4'  X  36'  (578mm  x  91 5mm) 


1 975  Solna  D22  add-on  units 

(2)  1-t-l  perfecting  units 

22  3/4'  X  36'  (578mm  x  91 5mm) 


1 974  Solna  D22  web  press 
(2)  1974  l-^l  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36'  (578mm  x  91 5mm) 


1 973  Solna  C22  web  press 
(5)  1-t-l  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4'  X  36'  (578mm  x  91 5mm) 


Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox:  (913)492-0170 


KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 


•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormax  CIC  units 
•6  New  Mono  Colormax  units 
•2-New  Stacked  2/2  Colormax  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Management  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  for  flexo 
•12  RTPs  (running  belt  reels). 


Call  Bruce  Richardson  or 
Gary  Owen  for  details! 
(800)  394-1071 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


Think  ihe  unthinkable. 


Herman  Kahn 


INDUSTRY  SERVICES 


E&P*s  Classified 


The  newspaper  industry’s 

MEETING  PLACE. 

(2U)  675>4380 
http://www.mediainfo.com 


CIROJLATION  SERVICES 


1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Notionwiae  TELEAAARKETING 
(800)  950-8475 
Horoce  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOLnH 
Complaint  free  telenrtarketing  w/qualitv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


There  is  no  there  there. 


Stein 


PRESSES 


FOLLONMNG  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22-  cut-off  GOSS  COLORUNER  with  27 
printing  couples,  double  3:2  folder  & 
nine  RTP's. 

•GOSS  METRO  22  3/4'  with  one  4- 
color  satellite  unit,  two  3-color  units  & 
2  mono  units. 

•New  1 0-unit  TKS  press  w/3  half  decks, 
double  3:2  folder  &  10  RTP's,  22  3/4". 
•METROUNER  unit,  45'  RTP's  &  Y  col¬ 
umns  -  22  3/4". 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4'  cut-off. 

•7-unit  GOSS  COMMUNITY  w/SC 
folder  22  3/4". 

•2-unit  HARRIS  VI 5D  -  1978  vintage, 
very  clean  &  in  good  condition. 

•8-unit  NEWS  KING  w/KJ6  &  50  H.P. 
motor. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fox  (913)  492-6217 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  TaLjer  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


IA4MEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
V/ILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS 
Telenrarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 
Dennis  McQuillan  (800)  260-9823 


X)HN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
Door  to  Door  Sales 
NY  •  NJ  •  PA 
Call/Fax(516)  588-2735 


LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 
(888)  249-4049 


ORCULATION  SERVICES 


INTBBVENTWN  • 
t  ■BTB.’rrraN 
1-800-327-8463 
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INDUSTRY  SERVICES 


CONSULTANTS 

WE  specialize  in  giving  you  the  com¬ 
petitive  edge. 

The  Von  Entress  Group 
_ (800)  409-3800 _ 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


PRESSROOM  CLEANERS 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service 
Contracts 
One 

Time  Service 

Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800) 

657-2110 


PLACE  YOUR  BET 

ON  EOT  CLASSIFIEDS 

If  your  game  is  equipment,  pnxlucts,  services  or  systems  used  in  newspaper 
production  (or  you’re  a  Publisher  with  surplus  equipment  on  your  hands) 
classifieds  are  your  best  bet  to  make  (or  save)  some  easy  money. 

E6fP’s  Help  Wanted  ads  reach  the  industry'  people  you  are  looking  for  to  fill 
that  open  position  at  your  paper.  And,  Positions  Wanted  advertisers  tell  us 
that  E6fP  Classified  ads  get  results! 

EOT  CLASSIFIEDS 

Your  Best  Bet! 


E<S^P  Classified 

It’s  Your  Peoplc'tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  With  an  average  of  10  pages 
of  classified  ads,  we  reach  the  working  journalists 
you  want  to  reach,  every  week... 83 ,000  strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
e-mail:  shawno@mediainfo.com 


HELP  WANTED 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER  needed  to 
provide  financial  oversight  of  fast¬ 
growing  Midwest  alternative  weekly. 
We  want  an  entrepreneurial,  results- 
oriented  financial  specialist  who  can 
keep  our  success  moving  forward  (28% 
growth  in  each  of  the  past  two  years) 
by  tracking  the  business  administration 
side  and  being  active  in  the 
performance  of  the  sales  side  of  this 
58,0(X)  circ.  paper.  Newspaper  opera¬ 
tions  or  periodical  background  pre¬ 
ferred.  Employee  owned.  Send 
resumes  to  Shepherd  Express,  attn; 
Doug  Hissom,  1123  N.  Water  Street, 
Milwaukee,  Wl  53202. 


GENERAL  MANAGER  (Publisher 
responsibilities)  (or  individually  owned, 
mid-size  daily  in  SW.  Present  GM  retir¬ 
ing.  Replies  will  be  treated  confiden- 
ticilly.  Write  fully  with  salary  require¬ 
ments  to  Box  08039,  Editor  &  Pub¬ 
lisher. 


ATTENTION 
WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


ADMINISTRATIVE 


GENERAL  MANAGER 

New  position  for  experienced  General 
Manager  or  Ad  Director  with  a  Zone  5 
weekly  shopper  group.  In  charge  of 
soles,  circulation,  business  office.  Good 
salary,  MBO  program,  benefits,  plus 
advancement  opportunity.  The  right 
candidate  has  experience  in  com¬ 
petitive  markets  and  can  develop  new 
accounts  and  niche  products.  Send 
cover  letter,  resume,  and  salary  require¬ 
ments  to  Box  08056,  Editor  &  Pub¬ 
lisher. 


GENERAL  OPERATIONS  MANAGER 
needed  for  large  agricultural  newspa¬ 
per  in  Zone  9.  Must  have  solid  pub¬ 
lishing  business  experience,  a  strong 
connection  to  farming,  and  willingness 
to  work  as  part  of  a  team.  Handle 
Advertising,  Classified,  Circulation  and 
Production  departments,  as  well  as 
physical  facilities.  Excellent  salary, 
401  (k).  Profit  Share  and  bonus  plans. 
Fast  growing,  expanding  operations. 
Great  opportunity!  Our  employees 
know  of  this  ad.  Send  resume  and 
cover  letter  to  Box  08051,  Editor  & 
Publisher. 


Scary  monsters,  super  creeps... 

David  Bowie 


ADMINISTRATIVE 


PUBLISHER:  This  12-15,000  daily  with 
a  strong  journalistic  background 
located  in  the  Northwest  is  presently 
looking  for  a  Publisher.  The  individual 
we  are  seeking  must  have  a  previous 
background  as  a  General  Manager/ 
Publisher.  This  is  not  a  training  posi¬ 
tion.  This  Publisher  must  be  committed 
to  foumolistic  values  whHe  balancing 
that  with  the  financial  realities.  Please 
send  your  resume  to  GOOD  NEWS, 
Suite  245  N,  2435  Kimberly  Road,  Bet¬ 
tendorf,  lA  52722. 

All  resumes  must  include  financial 
information  to  be  considered. 


ADVERTISING 


ADVERTISING  DIREQOR 
Montgomery  Communications  is  seek¬ 
ing  a  well  organized  and  self- 
motivated  manager  for  our  seven 
person  staff.  We  publish  a  PM/Sundoy 
morning  daily  and  (our  weekly  papers. 
Family-owned  company  with  excellent 
fringe  benefits.  Salary  commensurate 
with  experience.  Send  resume  or  call: 
Roland  Waecther,  Box  129,  Junction 
City,  KS  66441 .  (91 3)  762-5000. 


ADVERTISING 


ADVERTISING  SALES  MANAGER 

The  Bangor  Daily  News,  a  70,000 
daily,  87,000  weekend  circulation 
newspaper,  has  an  opening  for  an 
experienced,  high-energy  leader  to 
manage  our  retail  sales  staff. 
Responsibilities  include  development  of 
the  sales  staff,  setting,  monitoring  and 
achieving  sales  goals;  direct  selling 
and  joint  sales  calls  with  the  staff,  and 
sales  experience  with  major  accounts. 
Candidates  should  have  a  history  of 
superior  soles  performance,  excellent 
communication  and  problem  solving 
skills,  and  the  ability  to  work  closely 
with  other  sales  managers.  A  market¬ 
ing  degree  or  equivalent  with  experi¬ 
ence  in  management  is  preferred.  The 
Bangor  Daily  News  offers  a  com¬ 
petitive  compensation  and  benefits 
package. 

Qualified  candidates  should 
send  a  resume  with  salary  history  to: 

Eloise  McLaughlin,  Personnel  Manager 
Bangor  Daily  News 
P.O.  Box  1329 
Bangor,  ME  04402-1329 


When  faxing  your  ad,  please  remember  to  include  the  billing  address, 
category  under  which  the  ad  is  to  be  placed,  as  well  as  the  amount  of  times 
the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


Company _ _ _ _ 

Street  Address _ 

(Sony,  no  delvehes  to  P.O.  boxes) 

City _ State _ _Zip _ 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date_ 


.Signature. 


(In  case  we  have  questions  about  your  order) 


#  COPIES 


COLOR 

PUBUCATION 

RED 

1996  International 
Year  Book 

BLUE 

1997  EDfTOR&PUBUSHER 
Market  Guide 

GREEN 

1997  E&P/FPP  Community, 
Specialty  and  Free 
Publications  Year  Book 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Carifbmia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


COST/COPY 


$125 


$100 


SHIPPING 


TAX** 


MY  TOTAL  ORDER 


Your  Business  (Check  one  Category  Only) 

1.  □  Newspaper 

11.  □  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

12  □  Unversity^blic  Library 

3.  □  Syrxlicatei/News 

13.  □  Financial 

Service 

14.  □  Retail 

4.  □  Advertising  Agency 

15.  □  Public  Transportation 

5.  □  Public  Relations  Fimn 

16.  □  Individual 

6.  □  Legal  Rrm 

17.  □  PubHshirrg  Other  Than 

7.  □  Govemmerrt 

Newspaper 

8.  □  Mfr. -General 

18.  □  Real  Estate 

9.  □  Mfr.- Auto  &  Truck 

19.  □  Other 

10.  □  Mfr. -Food 

ppcp*  I  Mail  to:  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-6939. 
e-mail  us  at  edpub(§)mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  lTtlp://vvvvw.meciainfbxom 


BLUfe 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED! 


Editor  &  Publisher 

International  Year  Book. 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR  BOOK 
includes  priceless  news¬ 
paper  data,  installed 
equipment,  contacts, 
phone/fax  numbers, 
e-mail  and  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 

Call  for  details  and  FREE  demonstration  disk! 


WHO'S  ’ 

wHVBi- 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250 
daily  newspaper  counties  and 
cities.  Valuable  '97  economic  fore- 
casts.  An  indispensable  tool  for  your 
marketing  needs.  Also  available  on 
CD-ROM.  Call  for  more  information. 


'  limVm  lif  XJK 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly, 
community,  free,  niche,  alter¬ 
native  and  TMC  publications. 

Includes  newspaper  data,  contacts, 
phone/fax  numbers,  Web  site  URL,  e-mail 
addresses  and  MORE! 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  YORK  NY  10114-0111 


I. ..Mil.. ....II.. .11.1. .Ill . II.. .11... Mil.. .1 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  REPRESEN¬ 
TATIVE  for  award-winning  community 
weekly  newspaper  in  Mobridge,  Soutn 
Dakota.  We're  located  on  beautiful 
Lake  Oahe,  a  sportsman's  paradise. 
Competitive  pay  with  full  benefit 
package.  This  job  can  lead  to  Advertis¬ 
ing  Manager  position  in  three  to  five 
years.  Call  Larry  Atkinson  or  Dave 
Dekker  at  (800)  594-9418. 


ARE  YOU  READY  FOR  A  NEW 
CHALLENGE? 

Progressive  6-day  PM  paper  in  the 
Great  Lakes  is  seeking  an  Advertising 
Director.  Approximately  11M  circula¬ 
tion  with  TMC  product.  We  need  an 
energetic  person  who  is  full  of  ideas 
and  has  a  strong  desire  to  succeed  at 
everything  they  oo.  A  hands-on  person 
who  leads  by  example,  and  is  strong 
in  training,  planning  and  motivation. 
Management  experience  preferred. 
We  offer  a  generous  base  salary,  plus 
incentive  program  and  benefit 
package.  If  you  are  ready  to  meet  the 
challenge,  send  resume  with  salary  his¬ 
tory  to  Box  08031 ,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Excellent  opportunity  to  join  a  growing 
34,000  circulation  daily  in  an 
attractive  Southern  market.  CAM  must 
be  able  to  generate  successful 
classified  promotions  and  have  the 
ability  to  direct  a  staff  of  5  inside  and 
2  outside  display  reps.  Baseview  expe¬ 
rience  and  multiple  products  across  sell¬ 
ing  helpful.  Ideal  move-up  positions. 
We  are  a  Thomson  newspaper  located 
65  miles  from  Myrtle  8each.  Send 
resume  with  solary  requirements  to: 
General  Manager,  Morning  News, 
P.O.  Box  100528,  Florence,  SC 
29501-0528. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  for  exciting  weekly  group  in 
Las  Vegas.  Resume  in  confidence  to 
Bruce  Spotleson,  publisher,  Wick 
Communications,  3335  Wynn  Road, 
Las  Vegas,  NV  89102  or  (702)  871- 
6780  for  information. 


HIGHLY  COMPETITIVE  MARKET 
AWAITS  HIGHLY  COMPETITIVE 
ADVERTISING  DIREaOR 

45,000  daily  newspaper  with  TMC 
product  in  Zone  2  is  seeking  an 
Advertising  Director  for  expansion  and 
growth.  Market  is  competitive  but 
obtainable  for  the  right  candidate. 

We  are  looking  for  a  candidate  with 
strong  people/motivational  skills  to 
coach  and  encourage  our  retail  sales 
r^s,  our  classified  department  and  our 
telemarketing  department.  Strong  train- 
ing,  planning  and  budgeting/ 
forecasting  skills  a  must.  Sales  man¬ 
agement  experience  mandatory. 

Compensation  package  includes 
attractive  salary,  bonus  and  compre¬ 
hensive  benefits.  For  confidential  con¬ 
sideration,  please  send  your  resume 
and  salary  histary  to  Box  08048, 
Editor  &  Publisher. 


FAX  YOUR  AD  TO  (212)  929-1259 


_ ADVERTISING _ 

NATIONAL  ADVERTISIhK5  MANAGER 
RACE  HORSE 

Fast  runner,  first  place  finisher  needed 
to  reach  the  tap  of  Pikes  Peak.  Great 
whinnie,  not  a  nag  (excellent  commu¬ 
nication,  interpersonal,  negotiating 
skills).  This  pony  can  close  a  deal 
without  breaking  a  sweat  and  loves  to 
run  (able  to  travel).  Good  track  recard 
(strong  candidates  will  hove  2-t-  years 
sales/management  experience).  Send 
pedigree  and  desired  purse  (resume  & 
salary  requirements)  ta:  National 
Advertising  Manager  Position,  HR 
Department,  The  Gazette,  P.O.  Box 
1 779,  Colorado  Springs,  CO  80901 . 

PROAaiVE  SALES  MANAGER 
WANTED!! 

THE  INDIANAPOLIS  STAR  AND 
NEWS,  Indiana's  largest  and  most 
prestigious  doily  newspapers  are  cur¬ 
rently  searching  for  a  nigh  energy 
sales  manager  to  lead  a  bright,  young 
staff  of  six  sales  reps  into  the  future  of 
advertising.  This  position  reports 
directly  to  the  Metro  Advertising  Man¬ 
ager  and  combines  your  talents  with 
an  upbeat  management  team  of 
advertising  pros  who  enjoy  their  jobs! 

Ideal  candidate  is  currently  a  RAM, 
CAM  or  Major  Accounts  manager  at  a 
community  newspaper  and  has  the 
experience  and  desire  to  move  up  to  a 
metro  market. 

We're  looking  for  a  sales  pro  who's 
tired  of  corporate  politics,  red  tape  and 
crisis  management  to  join  our  team  of 
"OUT  OF  THE  BOX"  leaders. 

INDIANAPOLIS  is  a  vibrant  city,  brim¬ 
ming  with  excitement  and  vitality. 
Often  referred  to  os  the  "Crossroads  of 
America",  INDIANAPOLIS  is  within  a 
day's  drive  of  50  percent  of  the  U.S. 
population  and  is  the  12th  largest  city 
in  the  United  States.  Whether  it  is 
Culture,  Sporting  events.  Shopping  or 
Night  Life,  INDIANAPOLIS  has  it  all. 

Interested  progressives  can  apply  to: 

Michael  A.  Tockey 
Retail  Advertising  A4anager/Metro 
THE  INDIANAPOUS  STAR/NEWS 
307  N.  Pennsylvania  Street 

Indianapolis,  IN  46204 
Faxed  resumes  will  also  be  accepted  at 
(317)633-9414. 

No  phone  calls,  please. 

PROOUa  MANAGER 
SYSTEM  READY  ADS 
International  real  estate  vendor  seeks 
Electronic  Ad  Entry  manager  ta 
develop  and  oversee  all  aspects  of 
prcxJuct  management,  marketing/sales 
to  major  daily  newspapers  across 
North  America.  Individual  should  hove 
minimum  of  3-5  years  experience  in 
working  directly  with  or  directing  sales 
to  major  market  classified  acT man¬ 
agers.  Knowledge  of  electronic  ad 
placement  a  plus,  but  not  required. 
Opportunity  exists  for  immediate  place¬ 
ment.  FAX  resumes  to:  Product  Man¬ 
ager,  (770)518-9531. 

Providence  smiles  once  again  on  the  Blue 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
Lee  Enterprises- Where  You  Can  Make 
a  Difference.  $500  millian  diversified 
media  company  is  seeking  a  retail 
advertising  manager  for  the  Quod  City 
Times,  Davenport  lA.  Proven  soles 
management  success  is  essential  as  is 
the  ability  to  contribute  to  the  success 
of  the  vdiole  enterprise  by  working  as 
a  member  of  the  management  team. 
Send  letter  and  resume  to:  Vito 
Kuraitis,  Lee  Enterprises,  400  Putnam 
Building,  215  N  Main  St.,  Davenport, 
lA  52801.  Fox:  (319)  323-9609.  EOE 

RETIRED  or  thinking  of  retirement? 
Desire  part-time  work  in  your  lifetime 
profession  of  newspaper  ad  sales? 
Choose  Keister-Williams,  a  57  year- 
old  church  page  service  company. 
Ideal  position  for  self-motivated 
persons  wishing  to  supplement  retire¬ 
ment  income  while  calling  on  Busi¬ 
nesses,  Ad  Managers,  and  Publishers. 
Join  19  other  sales  people  with  won¬ 
derful  success  stories.  Please  send 
resumes  to  P.O.  Box  8005,  Charlot¬ 
tesville,  VA  22906. 

RETAIL  ADVERTISING  MANAGER 
The  San  Angelo  Standard-Times,  a 
Harte-Hanks  daily  newspaper  with 
daily  circulation  of  32,783  and  a  Sun¬ 
day  circulation  of  40,059  seeks  a 
highly-motivated  and  innovative  leader 
to  become  an  integral  part  of  our 
Advertising  Department.  The  qualified 
candidate  must  have  a  proven  track 
record  of  Retail  Advertising  sales, 
excellent  written  and  oral  communica- 
tian  skills  and  the  ability  to  develop 
and  motivate  a  sales  staff.  Must  be 
ambitious,  creative  and  goal-oriented. 
Responsibilities  include  developing  and 
increasing  local  advertising  revenue 
with  an  emphasis  on  improving  market 
share. 

This  position  will  report  directly  to  the 
Advertising  Director. 

We  offer  a  competitive  salary  and 
bonus  structure  with  an  excellent 
benefit  package.  The  following  is  a 
partial  list  of  company  benefits: 

•  401  (k) 

•  Life  InsurarKe 

•  Medical  Insurance 

•  Dental  InsurarKe 

•  Vision  Insurance 

•  Harte  Hanks  Pension. 

Please  serud  resume  to: 

Human  Resources  Department 
San  Angelo  StarKlard-Times 
P.O.  Box  51 11 
San  Angelo,  TX  76902-51 1 1 


E&Fs  Classified 


The  newspaper 
industry’s  meeting 
place. 

{Ill)  6754380 


_ ACADEMIC _ 

KANSAS  STATE  UNIVERSITY  seeks 
two  journalism  faculty  members  —  orre 
with  expertise  in  community  jouimalism 
arxJ  the  other  with  expertise  in  editing, 
design,  graphics  and  online  pub¬ 
lishing.  Depending  on  qualifications, 
one  position  will  be  our  Seaton  Visiting 
Professor,  an  annual  appointment 
renewable  for  up  to  five  years,  for  a  pro¬ 
fessional  with  at  least  10  years  experi¬ 
ence.  Nine-month  salary  in  mid  to 
upper  $40s.  The  other  position  will  be 
for  a  tenure-track  assistant  professor  to 
teach  and  engage  in  research  or 
creative  activity;  it  requires  experience 
and  an  odvatKed  degree,  preferably  a 
Ph.D.  Nine-month  salary  in  high  $30s 
to  lower  $40s.  Our  journalism  school 
is  one  of  the  nation's  oldest  and  best 
(www.jmc.ksu.edu).  Send  a  detailed  let¬ 
ter,  resume,  three  samples  of  your 
work,  and  list  of  three  references  by 
February  28  to  Dr.  Paul  Parsons,  Jour¬ 
nalism  Search,  105  Kedzie  Hall,  KSU, 
Manhattan,  KS  66506.  Equal 
opportunity  employer;  we  seek  faculty 
diversity. 

ASSISTANT-ASSOCIATE  PROFESSOR, 
Journalism  Department,  Humboldt 
State  University.  Fall  1997. 
Responsibilities  include  undergraduate 
teaching  in  law,  magazine  writing, 
reporting  and  general  education 
courses.  Master's  degree  in  journal¬ 
ism/mass  communication  plus  six 
years  professional  experience  OR 
Ph.D.  in  mass  communication  and 
some  professional  experiecKe.  Send  let¬ 
ter  of  application,  curriculum  vita, 
transcripts,  evidence  of  successful 
teaching  and  names  and  addresses  of 
three  r^rences  to:  Prof.  Mark  Larson, 
Choir,  Journalism  Department,  Hum¬ 
boldt  State  University,  Areata,  CA 
95521-8299.  Phane  (707)  826-4775 
or  FAX  (707)  826-4770.  Deadline  is 
February  21,  1997. 

COMMUNICATIONS  -  INSTRUCTOR 
SPECIALIST/ ASSISTANT  PROFESSOR 
OF  COMMUNICATION.  The  Depart¬ 
ment  of  Communication  at  Weber 
State  University  invites  applications  for 
a  tenure-track  appointment  as 
instructor  specialist  of  assistant  pro¬ 
fessor  of  communication. 
Responsibilities:  teach  courses  in  the 
Public  Relations  and  Journalism  can- 
centrations,  participate  in  department, 
college  and  university  of  service  and 
engage  in  scholarly/professional 
activity.  Qualifications:  We  seek  an 
excellent  college-level  teacher  with  pro¬ 
fessional  experience  in  Public  Relations 
and/or  Journalism.  Relevant  advanced 
degree  and  significant  professional 
experience  in  Public  Relations  and/or 
Journalism  required  for  appointment  as 
instructor  speciolist.  Ph.D.  in  a  relevant 
field  of  communication  required  for 
appointment  as  assistant  professor. 
Send  letter  of  applications,  curriculum 
vita,  three  current  letters  of  recommen¬ 
dation  and  evidence/pramise  of 
teaching  effectiveness  (student  evalua¬ 
tions,  peer  review,  department  chair 
reviews)  to:  P.  Lorry  Stable,  chair,  PR&J 
Screening  Committee,  c/o  Human 
Resources  Department,  1016  University 
Circle,  Ogden,  UT  84408-1016.  Initial 
screening  will  begin  February  28, 
1997.  Position  will  remain  open  until  a 
candidate  is  found. 

WSU  is  an  AA/EOE 
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HELP  WANTED 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  OKLAHOMA 

The  H.  H.  Herbert  School  of  Journalism 
and  Mass  Communication  is  currently 
seeking  to  fill  the  following  tenure-track 
position. 

JOURNALISM  -  assistont  professor  in 
the  school's  innovative  Journalism 
Sequence  which  combines  print  with 
broadcast  and  on-line  journalism.  Pri¬ 
mary  teaching  areas:  (1)  visual  com¬ 
munication,  to  include  graphics,  design 
and  phatography,  and  (2)  reporting, 
with  preference  given  to  those  appli¬ 
cants  who  demonstrate  their  ability  to 
operate  in  more  than  one  medium. 
S^onda^  teaching  areas:  (1)  editing, 
with  preference  given  to  those  appli¬ 
cants  who  can  edit  in  more  than  one 
medium;  (2)  mass  communication  law; 
and  (3)  mess  communication  history. 
Must  be  computer  literate.  Masters 
required,  Ph.D.  preferred. 


_ ACADEMIC _ 

FELLOWSHIP,  ASSISTANTSHIPS 
IN  JOURNAUSM  STUDIES 

The  University  of  South  Florida  at  St. 
Petersburg  invites  applications  for  its 
master's  degree  program  in  journalism 
studies.  The  program  emphasizes 
advanced  practice  and  study  of  news, 
writing,  media  ethics  and  contem¬ 
porary  issues  in  journalism.  Students 
have  opportunities  to  participate  in 
seminars  and  conferences  at  the 
Poynter  Institute  for  Media  Studies, 
adjacent  to  campus. 

A  $10,CXX)  Poynter  Fellowship  will  be 
awarded  for  the  1 997-98  academic 
year,  which  begins  August  25,  1997. 
In  addition,  teaching  or  research  assis- 
tantships  —  including  work  with  the 
JOURNAL  OF  MASS  MEDIA  ETHICS  — 
are  available. 


Salary,  teaching  responsibilities  and 
support  for  research  and  creative 
activities  are  very  competitive. 

Applications  will  be  reviewed  as  they 
are  received,  and  will  be  accepted  until 
the  position  is  filled.  The  successful 
candidate  will  begin  in  August  1997. 
Applicants  must  provide  (1)  a  letter  of 
application  providing  specifics  regard¬ 
ing  their  teaching  and  professional 
experience  and  describing  how  they 
would  expect  to  publish  or  engage  in 
scholady  and/or  creative  activity  as  a 
faculty  member;  (2)  a  curriculum  vitae; 
and  (3)  names,  addresses  and  current 
telephone  numbers  of  at  least  three 
references.  All  materials  should  be  sent 
to: 


For  fullest  consideration,  apply  by 
April  1 5,  1 997.  Contact  the  Journalism 
Studies  Program,  University  of  South 
Florida,  St.  Petersburg,  FL  33701, 
attention  G.  Michael  Killenberg,  (813) 
893-9174,  FAX  (813)  893-9526  or  E- 
mail  killenbe@bay(lash. stpt.usf.edu 

ART/GRAPHICS 

THE  SAN  BERNARDINO  COUNTY 
SUN,  an  award-winning  Gannett  daily 
newspaper  of  82,000  daily  circulation 
in  the  heart  of  Southern  California's 
sun  country,  seeks  a  graphics  artist  to 
conceptualize  and  design  informa¬ 
tional  graphics  and  to  do  some  illustra¬ 
tions  and  page  design.  Must  be  Mac 
proficient. 


Director 

School  of  Journalism 
and  Mass  Communication 
The  University  of  Oklahoma 
860  Van  Vieet  Oval,  Room  101 
Normon,  OK  7301 9-0270 

The  University  of  Oklahoma  is  an 
Equal  Opportunity/ Affirmative  Action 
Employer.  Women  and  minorities  are 
especially  encouraged  to  apply.  OU 
has  a  policy  of  being  responsive  to  the 
needs  of  dual-career  couples. 


Send  resume,  cover  letter 
and  a  week's  worth  of  samples  to: 
Ricardo  Pimentel,  executive  editor.  The 
San  Bernardino  County  Sun,  399  N. 
D.  St.,  San  Bernardino,  CA  92401; 
fax:  (909)  386-3922. 

The  Sun  values  diversity  in  the  workplace 
and  is  committed  to  equal  opportunity 
employment.  Candidates  who  share  our 
vision  are  especially  encouraged  to 
apply. 


BIUING 


BILUNG 


BILLING  MANAGER 

the  MIU/VAUKEE  JOliRNAL  SJI^INE^  has  an  opening  in 
the  Business  Office  to  manage  operations  of  the  Billing  department. 
Oversee  billing  and  reporting  functions  with  staff  of  1 2  to  20. 
Essential  qualifications  include  a  business  related  BS  degree  or 
equivalent  knowledge  acquired  through  experience.  Basic 
accounting  knowledge,  with  high  volume  billing  experience,  five 
years  of  systems  background  and  project  management  experience 
and  5-7  years  of  supervising  a  large  staff. 

Position  code  961 82011. 

Send  resume  and  cover  letter  with  position  title  position  code,  and 
salary  requirements  in  confidence  to: 

JOURNAL  SENTINEL  INC. 

Human  Resources  Department 
333  West  State  Street,  Milwaukee,  WI  53203 
Fax:  (41 4)  224-2897 
JOURNAL  SENTINEL  INC. 

I  An  Equal  OppomvNny  Employer. 


_ ART/GRAPHICS _ 

NEWS  DESIGN  ARTIST 
The  Register-Guard,  a  78,000- 
circulation  morning  daily  in  Eugene, 
Ore.,  has  an  opening  for  a  news 
design  artist  who  can  translate  com¬ 
plex  concepts  into  concise  and  visually 
compelling  informational  artwork;  a 
self-starting  team  player  who  can  chop 
an  overloaded  in-basket  down  to  size 
while  juggling  a  Sunday  centerpiece 
on  the  anatomy  of  an  avalanche;  an 
expert  user  of  the  .Macintosh  computer 
and  professional  graphics  and  design 
software.  Must  have  a  degree  from  a 
college  or  university. 

Qualified  applicants  submit  a  cover  let¬ 
ter,  resume  and  10  samples  of  recent 
work  representing  illustrations,  informa¬ 
tional  graphics  and  page  design  no 
later  than  FRIDAY,  JANUARY  31, 
1997  to  NEWS  DESIGN  ARTIST,  The 
Register-Guard,  H.R.  Dept.,  P.O.  Box 
10188,  Eugene,  OR  97440-2188. 

if  you  would  like  samples  returned, 
please  send  self-addressed/stamped 
envelope;  all  others  will  remain  prop¬ 
erty  of  the  R-G. 

No  telephone  inquiries,  please.  All 
applicants  will  receive  a  response. 
Women  and  Minority  applicants  are 
encouraged  to  apply. 

Successful  applicant  must  show  proof 
of  employability  and  acceptable  identi¬ 
fication  upon  acceptance  of  employ¬ 
ment. 

EQUAL  OPPORTUNITY  EMPLOYER 

INFOGRAPHIC 

ARTIST 

Did  you  use  an  infographic  to 
announce  the  birth  of  your  first  child? 
Do  you  draw  your  own  maps  for  vaca¬ 
tion  rather  than  rely  on  some  travel 
guide?  Would  you  rather  diagram  a 
life  than  live  it?  If  you  meet  any  of  these 
qualifications,  you  may  have  a  future 
in  sunny  Florida. 

We're  looking  for  an  infographic  artist 
with  at  least  five  years  experience 
who's  quick  and  thorough.  You  must 
be  able  to  cover  the  big  story.  Please, 
no  phone  calls. 

Send  resume  and  work  samples  to: 

The  Palm  Beach  Post 
Michelle  Deal-Zimmerman 
Assistant  Graphics  Director 

P.O.  Box  24700 
West  Palm  Beach,  FL  3341 6 

CIRCUIATION 

CIRCULATION  AUDITOR 
Excellent  opportunity  for  someone  with 
publishing  experience  to  become  an 
auditor  on  a  contract  basis.  Extensive 
knowledge  of  all  aspects  of  paid  and 
free  circulation.  Knowledge  of  postal 
regulations  helpful.  Travel  required 
with  expenses  paid.  Send  resume  to 
Box  08058,  Editor  &  Publisher. 

GROWING  NEWSPAPER  seeks  expe- 
rienced  circulation  manager  to  take  us 
from  bi-weekly  to  daily.  Good  people, 
good  product,  strong  company,  grow¬ 
ing  market.  Resume  and  references  to 
Editor,  Tri-County  Sun,  1153  Main 
Street,  Lady  Lake,  FL  32159. 

The  price  of  justice  is  eternal  publicity. 

Arnold  Bennett 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Seven-day  local  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  denranstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  af  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 

CIRCULATION  MANAGER 

The  Valley  News,  a  growing  1 8,000 
daily  and  Sunday  covering  the  Upper 
Valley  in  New  Hampshire  and  Ver¬ 
mont,  has  an  excellent  opportunity  for 
an  experienced  circulation  district  or 
sales  manager  looking  to  move  up  to  a 
number  2  position.  Successful  candi¬ 
date  must  be  an  effective  manager, 
have  ability  to  handle  multiple  tasks, 
and  hove  a  strong  service/sales  back¬ 
ground.  Excellent  communication  skills 
and  a  desire  to  succeed  a  must.  Posi¬ 
tion  reports  directly  to  Circulation 
Director.  Looking  for  leadership  ability 
to  work  as  part  of  a  dynamic  man¬ 
agement  team.  Send  resume  and 
requirements  to  Curtis  T.  Panlilio, 
circulation  director,  P.O.  Box  877, 
White  River  Jet.,  VT  05001 . 

CIRCULATION  MANAGER 
The  Daily  Record,  a  Pioneer  newspa¬ 
per  in  the  center  of  Washington  State, 
is  looking  for  an  experienced  circula¬ 
tion  person  with  computer  skills,  the 
sales  experience  to  grow  circulation 
and  is  dedicated  to  customer  service. 
This  5,500  Monday-Saturday  evening 
paper  is  in  one  or  the  most  beautiful 
areas  of  the  northwest.  New  homes  are 
going  up  daily.  We  need  a  circulation 
manager  to  take  charge  of  a  depart¬ 
ment  with  huge  potential.  Call  Pub¬ 
lisher  Keith  Love  at  (509)  925-1414 
for  more  information. 

SALES  REPRESENTATIVE 
National  newspaper  company  has 
opening  for  a  circulation  sales  and 
marketing  representative  based  in  Min¬ 
neapolis.  Candidates  must  be  sales 
driven,  possess  excellent  written  and 
verbal  communication  skills  and  be  com¬ 
puter  literate.  Travel  required.  Excellent 
starting  salary  benefits,  banus  plan 
and  company  vehicle.  Send  resume  to 
Single  Copy  Manager,  PCF,  15255  S. 
94m  Avenue,  Suite  500,  Orland  Park, 
IL  60462. 

NOW  ON  SALE 

1997 

Editor  &  Publisher 
MARKET 
FORECAST 
Contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 
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HELP  WANTED 

CIRCULATION  j  CIRCULATION  ~ 

CIRCULATION  MANAGER  PENNSYLVANIA'S 

The  San  Diego  Union-Tribune,  o  doily  |  BEST  DAILY  NEWSPAPER 

metropolitan  newsooper  with  o  circulo-  :  Marketing/Single  Copy  Manager 

tion  of  380K  doily  and  450K  Sunday  |  Needed 


is  currently  seeking  o  Circulation  Man¬ 
ager. 

Responsibilities  include  managing  all 
circulation  activities  and  achieving 
circulation  penetration  and  revenue 
growth  objectives  of  the  Union-Tribune 
in  our  North  County  market. 

Qualified  candidates  will  hove  at  least 
10  years  circulation  management 
experiefKe  with  proven  abilities  in  pro¬ 
viding  systems  to  continuously  improve 
circulation  operations,  developing  a 
superior  organization  of  staff  and 
independent  distributors  and  fostering 
an  environment  of  open  communica¬ 
tion,  high  trust,  and  superiar  internal 
and  external  customer  service. 

Please  send  resume  vhth  salary  require¬ 
ments  to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources,  Job#3-97/AS 
P.O.  Box  191 

San  Diego,  CA  921 12-4106 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

DIREaOR  OF 
SALES  AND  MARKETING 

The  Hawaii  Newspaper  Agency  (HNA) 
seeks  a  consumer  marketing  visionary. 
HNA  handles  business  operatians  for 
Gannett's  The  Honolulu  Advertiser 
(110,000  circulation  morning  daily 
and  195,000  Sunday)  and  Liberty 
Newspapers  Ltd.'s  Star-Bulletin 
(70,000  afternoon  daily). 

This  new  role  in  beautiful  Hovraii  offers 
the  right  candidate  the  opportunity  to 
literally  create  a  sales  and  marketing 
department  and  ta  create  and  drive 
circulation  marketing  strategies  for  two 
daily  newspapers.  An  innavative 
marketer  with  solid  sales  and  analytical 
skills  targeted  toward  results  will  win 
this  role. 

The  ideal  candidate  will  hove  the  right 
blend  of  sales-machinery  skill  sets  and 
strategic  abilities.  If  your  excellent  skill 
sets  are  matched  by  enthusiasm  for 
new  projects  and  a  passion  for  high 
goals,  please  send  a  resume  (including 
references  and  salary  history),  exam¬ 
ples  of  two  successful  sales  drives  and 
a  cover  letter  to:  Mary  Kay  Blake, 
Director,  Recruiting/Placement,  Gan¬ 
nett  Co.,  Inc.,  1 100  Wilson  Blvd.,  Arl¬ 
ington,  VA  22234.  Gannett  is  an 
Equal  Opportunity  Employer  that 
values  diversity  in  the  workplace  and 
especially  encourages  those  who  share 
our  vision  ta  contact  us. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1(3011 


If  you  are  new  in  the  circulation  busi¬ 
ness  and  want  to  GET  AHEAD,  we 
hove  a  position  for  you.  This  position  is 
an  excellent  opportunity  ta  grow  into  a 
number  two  position. 

The  ideal  candidate  will  be  progressive 
and  have  previous  marketing  experi¬ 
ence,  a  marketing  degree  is  preferred 
but  equivalent  experience  applications 
will  be  accepted. 

If  this  sounds  like  a  position  you  may 
be  interested  in,  send  your  resume, 
cover  letter  arKi  salary  history  ta: 

Ben  Vinson 
Circulation  Director 
The  Sentinel 
P.O.  Box  130 
Carlisle,  PA  17013 
(717)  243-3754 

SALES  &  MARKETING  MANAGER 

The  Herald  Son  Newspaper,  a  53,000 
plus  daily  located  in  Durham,  NC 
(Home  or  Duke  University)  has  an 
immediate  opening  for  a  Sales  and 
Marketing  Manager  in  the  circulatian 
department. 

Position  is  responsible  for  all  sales  and 
marketing  in  the  circulation  depart¬ 
ment.  Applicant  should  have  previous 
circulation  sales  experience,  preferably 
in  a  competitive  environment.  Must  be 
creative,  self-starter,  innovative  and 
able  to  motivate  staff.  Phone  sales, 
single  copy  and  NIE  report  to  this  posi¬ 
tion.  Must  have  good  computer  skills 
including  spreadsheet  applications. 
Knowledge  of  CJ  helpful,  but  not 
required. 

We  offer  a  competitive  salary  and 
bonus  plan  commensurate  with  experi¬ 
ence.  Excellent  benefit  package  with 
401  (k).  Send  resume  along  with  salary 
hisiary  to  David  Kirkman,  circulation 
director.  The  Herald  Sun,  P.O.  Box 
2092,  Durham,  NC  27702.  EOE. 

COMMUNICATIONS 

MEDIA  DIREaOR 

Greenpeace  seeks  director  for  DC 
office  to  manage  department  and 
establish  media  profile  ta  promote  cam¬ 
paigns  and  goals.  Duties  as  follows: 
devise  strategies  for  increased  media 
coverage,  provide  placement  leads  for 
story  direction,  plan  news  conferences/ 
press  briefings,  serve  as  in-house 
spokesperson,  liaise  with  other 
divisions,  scan  media  for  trends/ 
potential  outlets  and  manage/train 
staff.  Reports  to  ED.  Requires  minimum 
5  years  media  management,  excellent 
communicatian  skills  and  press  con¬ 
tacts.  Prefer  knowledge/interest  in 
environmental  issues.  Salary  com- 
mensurate/great  benefits. 

Send  resume  with  cover  letter  to  T. 

Webb,  1 436  U  St.,  NW,  Washington, 
DC  20009  or  FAX  (202)  462-4507, 
ATTN:  DM. 

Deadline  January  31 . 

Greenpeace  is  an  EOE  which  values  a 
diverse  staff. 


EDITORIAL 


A  DOZEN  regional  reporters  with  daily 
experience  wanted  for  some  of  the 
best,  available  reporting  jobs  in  Wash¬ 
ington.  States  News  Service,  1333  F 
Street,  NW,  Washington,  DC  20004. 

EOE 


A  MID-SIZE  newspoper  in  the  mid- 
atlontic  region  is  looking  for  a  second 
anchor  for  our  sports  staff.  If  vou  are 
currently  writing  sports  and  reel  you 
should  be  the  number  two  with  p>oten- 
tial  ta  become  sports  editor  and  hove 
good  layout  skills,  we  want  to  hear 
from  you.  Reply  to  Box  08054,  Editor 
&  Publisher. 


AGGRESSIVE  REPORTER  who  can 
thrive  in  a  competitive  environment 
needed.  Must  be  proficient  at  both 
breaking  and  enterprise  news.  Send 
resume,  clips  and  references  to  Jim 
Willis,  managing  editor,  Birmingham 
Post-Herold,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35202. 


ASSISTANT  BUSINESS  EDITOR 
You've  excelled  as  an  aggressive  busi¬ 
ness  reporter.  You've  helped  shape  a 
daily  business  section  as  an  editor.  We 
can  provide  your  next  challenge.  The 
San  Diego  Union-Tribune  seeks  an 
assistant  business  editor  to  help  lead 
our  talented  staff  as  we  cover  the 
dynamic  San  Diego  business  com¬ 
munity.  At  least  three  year's  manage¬ 
ment  experience,  solid  knowledge  of 
business  reporting,  strong  writing  and 
project-management  skills  preferred. 
Spanish  speakers  a  plus.  Please  send 
resume  and  clips  to  Steve  Prosinski, 
senior  editor  for  business  and  sports. 
The  San  Diego  Union-Tribune,  Box 
191,  Son  Diego,  CA  921 12. _ 


ASSISTANT  SPORTS  EDITOR 
A  60,000  East  Coast  newspaper  needs 
an  Assistant  Sports  Editor.  This  person 
will  take  an  active  leadership  role  in 
the  department.  Candidates  should 
have  at  least  two  years  experience  on 
a  sports  desk.  Management  and 
pagination  experience  preferred.  Sef>d 
resume  arKi  clips  to  Box  08042,  Editor 
&  Publisher. 


ART/GRAPHICS 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Work  closely  with  city  editor,  coaching 
reporters,  editing  and  assigning 
stories. 

NEWS  EDITOR 

A  leader  for  our  copy  desk.  Do  it  oil, 
focusing  on  page  design  (with  QuarkX- 
Press),  meeting  deodlines  and 
coaching  copy  editors. 

We  hove  these  two  key  positions  open 
in  our  newsroom  and  we  want  to  fill 
them  with  the  right  people.  We  are  a 
36,000  daily  about  45  minutes  from 
Penn  State.  Our  focus  is  local  news. 
Send  cover  letter,  resume,  samples  ta 
Executive  Editor  Linda  White,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008 


ASSISTANT  METRO  EDITOR 
The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philodelphio  market,  is 
searching  for  an  energetic,  dedicated 
assistant  metro  editor  to  help  lead  a 
team  of  reporters.  We  are  looking  for 
an  editor  who  can  coach  reporters 
before  they  head  out  on  assignments, 
help  them  organize  their  stories  when 
they  return  and  then  polish  good  writ¬ 
ing  until  it  shines.  Please  send  resume 
and  work  samples  to  William  C. 
Hidlay,  managing  editor,  Courier-Post 
NewsfXiper,  Box  5300,  Cherry  Hill,  NJ 
08034.  The  Courier-Post  is  a  Gannett 
newspaper  and  an  Equal  Opportunity 
Employer. 


ASSISTANT  NEWS  EDITOR 
Award-winning  small  daily  in  univer¬ 
sity  town  across  the  lake  from  New 
Orleans  has  opening  on  two-person 
layout  desk.  QuarkXPress  skills  a  plus. 
S^d  resume,  layout  samples  to  Manag¬ 
ing  Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 
hltp://www.nixonnews.com/star 


AWARD-WINNING  24,000  circula¬ 
tion  Zone  5  AM  newspaper  seeks 
energetic  reporter  with  a  nose  for  news 
and  a  flair  for  enterprising  reporting. 
One  year  of  solid  beat  experience 
required.  Reply  ta  Box  08053,  Editor  & 
Publisher. 


ART/GRAPHICS 


THE 


SUN 


GRAPHICS  EDITOR 

Do  you  thrive  on  producing  dynamic,  sophisticated  informational 
graphics?  Do  you  possess  strong  journalism  skills?  Then  this 
position  could  be  for  you.  We  are  seeking  an  aggressive,  pro-active 
individual  to  generate  and  execute  informational  graphics.  The  abiiity 
to  communicate  graphic  ideas  to  editors  and  reporters  is  essential. 

Candidates  must  have  expertise  in  Freehand  and/or  Illustrator. 

A  vw)rking  knowledge  of  QuarkXPress  and  Photoshop  a  plus.  Three  to 
five  years  editing  experience  is  required 

Send  resume  and  samples  of  work  to: 

Jerold  Council,  Graphics  Director, 

The  BaHImore  Sun,  501 N.  Calvert  St.,  Baltimore,  MD  21278. 

An  Equal  Opportunity  Employer,  M/F/D/V 
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HELP  WANTED 


EDITORIAL 


AWARD-WINNING  North  Central 
Illinois  doily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  la  Salle,  IL  61 301 .  EOE 


BUSINESS  WRITER 

The  Cape  Cod  Times,  o  50,000- 
circulation  daily  newspaper  in 
Hyannis,  MA,  is  seeking  a  business 
writer.  Minimum  two  years  of  newspa¬ 
per  business  reporting  experience. 
Candidate  should  be  skilled  in  both 
deadline  and  feature  writing.  Com¬ 
puter  and  document  research  skills  a 
plus. 

Send  resume  and  clips  to  Jim 
Kinsella,  business  editor.  Cape  Cod 
Times,  319  Main  Street,  Hyannis,  MA 
02601. 


EDITORIAL 


BUSINESS  REPORTER--The  Indi¬ 
anapolis  Star/The  Indianapolis  News 
(Combined  circulation  301 ,860  daily, 
401,796  Sunday)  is  looking  for  on 
experienced  reporter  to  join  its  award¬ 
winning  business  desk.  Experience  cov¬ 
ering  business  helps,  but  isn't  required. 
Rather,  we  want  a  strong  reporter  with 
a  proven  ability  to  tackle  complex 
issues  and  explain  them  clearly.  We 
want  someone  who  generates  story 
ideas  and  can  work  a  beat  to  break 
stories,  and  who  understands  that  the 
best  stories  are  told  through  the  expe¬ 
riences  of  real  people,  not  talking 
heads.  You  will  join  a  staff  of  nine 
reporters  and  two  editors  that  recently 
won  Medill's  Midwest  Financial  Jour¬ 
nalism  Award  for  best  business  section. 
Reply  with  resume  and  clips  to  Pamela 
Klein,  assistant  managing  editor- 
business,  P.O.  Box  145,  Indianapolis, 
IN  46204-0145.  Minorities/women 
are  encouraged  to  apply. 


BUSINESS  EDITOR:  The  Bakersfield 
Californian  seeks  an  aggressive, 
creative  editor  to  oversee  its  business 
news  coverage  and  to  play  a  key  role 
in  our  newsroom  without  walls.  Five  to 
ten  years  daily  reporting  or  editing 
experience  required  (including  man¬ 
agement  and  business-news  editing). 
Demonstration  of  effective  leadership 
skills  and  decision-making;  ability  to 
work  under  pressure;  mastery  of  com¬ 
puter  systems  and  related  technology 
(familiarity  with  Macs  and  QuarkX¬ 
Press  software  helpful).  Good  commu¬ 
nication  and  people  skills.  Ongoing 
knowledge  of  current  events  as  well  as 
advances  within  the  newspaper  and 
related  industries.  Send  cover  letter, 
resume,  references  and  any 
appropriate  supporting  material  to  The 
Bakersfield  Californian,  Human  and 
Organizational  Development,  BUSI¬ 
NESS  EDITOR,  P.O.  Box  440, 
Bakersfield,  CA  93302.  Fax  (805) 
395-7484.  All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 

EEO/MF/H 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  edition  (www.rbj.net)  seeks 
skilled  writer.  Three  years'  experience 
required.  Competitive  pay.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  55  St.  Paul  St., 
Rochester,  NY  1 4604. 


CALUNG  ALL  SPORTS  NUTS: 

PAGE  DESIGN/INFOGRAPHICS 

The  Boston  Herald  sports  department  is 
seeking  an  artist  to  work  for  one  of 
America's  best  sports  teams.  We  need 
an  innovative  self-starter  who  can 
design  bright  and  lively  pages,  and 
who  can  spice  up  those  pages  with 
informative,  easy-to-read  infographics. 

A  proficiency  in  Photoshop,  Quark¬ 
XPress  and  Illustrator  is  a  must. 

Please  send  a  resume  and  samples  of  your 
work  to  Sports  Editor  Mark  Torpey, 
P.O.  Box  2096,  Boston,  MA  02106- 
2096.  No  phone  calls,  please. 


Bloomberg 

FINANCIAL  MARKETSW 


Editorial 


Bloomberg  LP.  is  tlw  premier 


on-line  infmmation  services 


firm,  providing  sophisticated 
data  and  analysis  to  investment 
professionals  and  major 
companies  around  the  wmid. 


Please  smid  resume  to 
Sarah  Rodgers, 
IHman  Resources, 
Bkxmb&g  LR,  RO.  Box  888, 
Princeton,  M.J.  08542-0888, 
or  tax  to  609-683-7523. 
Please  specify  position. 
Qualify  candidates 
urill  be  CMtacted. 

Equal  Opportunity  Employer 
EOE/M/F/V/D 


News  Editors/Energy  Editor 

Editors  needed  in  Princeton,  N.J.,  New  York,  Toronto  and  San  Francisco  to  handle  corporate  and 
market  news  stories.  We’re  looking  for; 

•  Proficiency  in  editing  and  rewriting  under  deadline  pressure;  keen  news  judgment. 

•  Confidence  with  numbers  as  well  as  words. 

•  Ability  to  direct  reporters  covering  industry  or  market  beats  and  polish  their  copy. 

•  Five  years  of  experience,  preferably  at  a  major  newspaper  or  magazine. 

Company  News  Reporters 

Reporters  needed  in  Princeton,  N.J.,  to  cover  industry  beats  including  biotechnology,  medical 
devices  and  computer  hardware.  Regional  correspondents  needed  in  San  Francisco.  The  ideal 
candidate: 

•  Ably  writes  everything  from  spot  news  to  enterprise  pieces. 

•  Understands  publicaly  owned  companies  and  financial  markets. 

•  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they  become  common 
knowledge. 

•  Shapes  enlightening  profiles  of  executives,  corporations  and  industries. 

Commodities  Reporter 

Seasoned  reporter  needed  to  spearhead  expansion  of  commodities  coverage  in  Chicago. 

The  ideal  candidate; 

•  Knows  the  markets  and  market  makers  and  can  write  compelling  stories  about  them. 

•  Can  produce  clear,  graceful  copy  under  deadline  pressure. 

•  Has  five  years  of  experience  covering  commodities  and  futures  markets. 

Senior  Sports  Reporter 

Reporter  needed  in  Princeton,  N.J.,  with  experience  covering  professional  or  major  college 
sports.  The  person  for  this  job: 

•  Realizes  that  perspecrive  is  crucial  to  every  story. 

•  Has  a  deft  touch  with  profiles  and  other  features. 

•  Takes  direction  well. 

•  Avoids  the  cliches  of  sports  journalism. 
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_ EDITORIAL _  j 

CITY  EDITOR  needed  af  The  Tuscaloosa  j 
News,  o  40,000  doily.  New  York  i 
TImes-owned  newspaper  in  ihe  home  : 
of  the  University  of  Alabama  and  | 
Mercedes-Benz.  Seeking  ability  to  : 
motivate  and  work  with  reporters  in  : 
team  effort,  creative  story  ideas,  strong  : 
word  skills.  Send  resume  and  samples  I 
to  Bruce  Giles,  executive  editor.  The  : 
Tuscaloosa  News,  P.O.  Box  20587,  | 
Tuscaloosa,  AL  35402-0587.  j 


COLUMNIST  -  Tribune  Newspapers, 
fast  growing  100,000-circ.  daily  In 
Metropolitan  Phoenix.  Writer  with 
range  -  can  hit  hard,  make  us  laugh, 
see  what  others  don't  -  converse  four 
times  weekly  with  suburban  reader- 
ship.  Send  clips  and  resume  to  Metro 
Editor  Phil  Boas,  Tribune  Newspapers, 
1 20  W.  1  St  Avenue,  Mesa,  AZ  85210. 


COPY  EDITOR;  2  years  experience 
with  daily  newspaper  preferred,  QuarkX¬ 
Press  a  plus.  $30-$36K.  Send  cover  let¬ 
ter,  resume,  references  and  clips  to:  Bill 
Wilson,  The  Macomb  Daily,  P.O.  Box 
707,  Mt.  Clemens,  Ml  48046. 


COPY  EDITOR:  The  Daily  Press,  an 
award-winning  30,000  circulation,  7- 
day  AM  paper  in  Southern  California 
seeks  copy  editor  with  eye  for  detail 
who  also  seeks  big  picture  in  terms  of 
news  stories  and  layout.  Ability  to  write 
clear  headlines,  paginate  pages  and 
meet  deadlines  a  must.  Knowledge  of 
QuarkXPress  desired.  Must  be  will¬ 
ing  to  work  flexible  hours,  schedules. 
Send  cover  letter,  resume,  clips  to  C. 
Brooks,  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393  by  1  /31  /97. 

COPY  EDITOR:  The  Courier-Post,  a 
seven-day  AM  metro  newspaper  in  the 
comcretitive  South  Jersey-Philodelphia 
market,  is  searching  for  a  seasoned 
copy  editor  who  can  spot  holes  in 
stories,  give  reporters'  prose  that  final 
polish  and  write  strong  headlines. 
Please  send  resume  and  work  samples 
to  William  C.  Hidlay,  managing  editor, 
Courier-Post,  Box  5300,  Cherry  Hill, 
NJ  08034.  The  Courier-Post  is  a  Gan¬ 
nett  newspaper  and  an  Equal 
Opportunity  Employer. 

COPY  EDITOR:  Rim  or  design  features 
fronts  on  our  eight-person  pagination/ 
copy  desk. 

REPORTERS;  1  business,  1  bureau 
chief. 

We  are  a  26,000  circulation,  seven 
day  AM  in  a  university  city.  Submit 
resume  including  position  desired, 
clips/tearsheets,  references  and  salary 
desired  to  Oshkosh  Northwestern, 
Attn:  Human  Resources  Director,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 
E-mail:  tomlee@athenet.net. 

Equal  Opportunity  Employer 


COPY  EDITOR 
Do  you  yearn  for  fewer  words  and 
stronger  verbs?  For  clear  writing?  For 
precise  word  usage?  For  stories  that 
are  not  missing  critical  facts?  For 
headlines  that  reflect  the  story  exactly? 
You  are  whom  our  universal  copy  desk 
wants.  33,000  AM  daily  in  Southwest 
Georgia.  Send  letter  and  resume: 
Editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702. 


_ EDfrORIAL _  I 

COPY  EDITOR  i 

Full-time  copy  editor  needed  for  • 
women's  health  &  fitness  magazine;  • 
minimum  2  years  magazine  copy  edit-  • 
ing  experience  required.  Excellent  j 
research  skills,  attention  to  detail  and  | 
meeting  deadlines  a  must.  Resume  to  • 
CE/SH,  P.O.  Box  864,  Woodland  | 
Hills,  CA  91 365-4007.  EOE  j 


COPY  EDITOR 

Orlando,  Fla. -based  GOLFWEEK,  a 
national  newsweekly  that's  the  leader 
in  covering  all  facets  of  competitive 
golf  and  the  golf  business,  seeks  an 
energetic  copy  editor.  Candidates  must 
be  committea  to  accuracy  and  unclut¬ 
tered  writing;  demonstrate  savvy  news 
judgment;  and  have  a  knock  for  cajol¬ 
ing  the  best  from  reporters.  At  least  3 
years  daily  newspaper  experience, 
working  knowledge  of  golf,  and  QuarkX¬ 
Press  layout  proficiency  required. 
Aggressive,  growing  company  offers 
competitive  salary  and  benefits.  Send 
resume  and  cover  letter  to: 
GOLFWEEK,  7657  Commerce  Center 
Drive,  Orlando,  FL  32819,  Attn;  Dove 
Seanor,  editor. 


COPY  EDITORS,  DESIGNERS 
ANG  has  immediate  openings.  We 
produce  six  newspapers  a  day  for  the 
San  Francisco  Bay  Area  at  our  News 
Production  Center.  We  are  fully  Harris 
paginated.  Send  your  resume  with  a 
cover  letter  to  The  Alameda  Newspa¬ 
per  Group,  attn:  Keith  Jones,  manag¬ 
ing  editor,  4770  Willow  Road, 
Pleasanton,  CA  94588. 


COPY  EDITOR 

The  Ann  Arbor  News,  one  of 
Michigan's  fastest  growing  dailies,  has 
an  opening  for  an  experienced  copy 
editor.  The  successful  candidate  will 
join  our  talented  desk  rotation  handl¬ 
ing  a  variety  of  news  and  feature 
pages.  We're  looking  for  someone 
who  can  write  crisp  headlines  and 
package  late-breaking  stories. 
Excellent  layout  and  design  skills  are 
required.  Zoning  experience  and 
knowledge  of  QuarkXPress  are  a  plus. 
Applicants  should  send  a  cover  letter, 
resume  and  samples  of  their  work  to 
News  Editor  Andy  Chapelle,  340  E. 
Huron  St.,  Ann  Arbor,  Ml  48104-1 147. 


COPY  EDITOR 

We  need  an  aggressive  copy  editor 
with  strong  editing  and  layout  back¬ 
ground.  Macintosh,  QuarkXPress  and 
pagination  skills  a  plus.  One  to  two 
years'  experience  preferred.  Eleven- 
person  desk  operation  at  61 ,000  daily, 
1 10,000  Sunday  paper.  Resume  and 
samples  to  Kathleen  T.  Wagner,  AME/ 
News,  The  Evansville  Courier,  P.O.  Box 
268,  Evansville,  IN  47702. 


"THIS  TIME  IT’S  NOT 
CLASSmED" 

PROMOTE  YOUR  COMPANY 
IN  THE  2/22/97  E&P  ISSUE 
RECRUITMENT  IN 
NEWSPAPERS 
???????????’S 

CALL  (212)  675-4380,  EXT.  170 


_ EDITORIAL _ 

COPY/DESIGN  EDITORS 
75,000-circulation  Knight-Ridder  daily 
in  Northwestern  Indiana  outside  Chi¬ 
cago  is  expanding  its  staff  and  has 
opportunities  for  skilled  editors  who'll 
handle  local,  sports  and  news  service 
copy,  write  headlines  and  design  daily 
zoned  pages.  Strong  content  editing 
skills  a  must;  supervision  and  pagina¬ 
tion  experience  a  plus.  New  full-time 
positions  available  immediately.  Send 
resume,  recent  work  samples  to 
Christopher  J.  Celek,  assistant  manag¬ 
ing  editor,  Post-Tribune,  1065 
Broodway,  Gtory,  IN  46401 . 


CORRESPONDENT 

Business  newsletter  on  electric/gas 
competition  looking  (or  correspondents 
in  state  capitals.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210. 


DEPUTY  BUSINESS  EDITOR  at 
100,000  AM  daily.  Help  manage  staff 
of  14,  assign  and  edit  daily  news, 
assist  w/pagination.  Need  8-10  years 
experience  in  business  news  and  man¬ 
agement.  Send  resume/clips  to  Ms. 
Anne  Veigle,  The  Washington  Times, 
3400  New  York  Avenue,  NE,  Wash¬ 
ington,  DC  20002.  No  phone  calls. 

EDITOR/SPECIAL  PROJEaS 
Leader  with  solid  reporting,  copy  edit¬ 
ing  and  design  skills  sought  by  1 7,999 
six-day  Zone  5  daily.  Your  first  assign¬ 
ment  will  be  to  help  launch  a  new  pro¬ 
ject.  Then,  we'll  expect  you  to  lead  by 
example.  Good  company,  nice  com¬ 
munity,  good  newspaper.  Send  resume 
and  copy  of  current  newspaper  to  Box 
08050,  Editor  &  Publisher. 


_ EDITORIAL _ 

EDITOR 

We  seek  a  talented  editor  to  work  in 
the  development  and  final  editing  of 
the  news  report  of  our  Augusta  news- 
paper.  The  Kennebec  Journal 
(18,000).  The  successful  applicant  will 
have  five  years  of  daily  newspaper 
experience,  news  poginotion  ana  some 
background  in  content  and  desk  edit- 
ing.  The  editor  will  have  some 
supervisory  responsibilities.  If  you  are 
interested  in  applying  (or  this  full-time 
position,  which  includes  a  generous 
salary  and  benefit  package,  please  sub¬ 
mit  a  resume  with  work  samples  to: 
Central  Maine  Newspapers,  274 
Western  Avenue,  Augusta,  ME  04330. 

EXECUTIVE  EDITOR 

The  Westerly  Sun  is  seeking  a  hands- 
on,  experierKed  newsroom  leader  with 
a  strong  commitment  to  local  news  cov¬ 
erage.  Excellent  opportunity  to  develop 
an  energetic  staff  and  to  follow  your 
vision  of  journalistic  excellerKe  in  a  com¬ 
petitive  marketplace.  Forward  resume, 
including  references  to  William 
Sherman,  The  Westerly  Sun,  56  Main 
Street,  Westerly,  Rl  02891 . 

EXPERIENCED  COPY  EDITOR  sought 
for  mid-sized  metropolitan  daily  in 
Midwest.  Applicants  should  hove  3-5 
years  of  newsroom  experience.  Strong 
headline  and  design  skills  a  must,  as  is 
ability  to  meet  deadlines.  MAC  skills  a 
plus.  Also  seeking  reporter  experi¬ 
enced  in  covering  health,  science  and 
technology.  Neither  position  is  entry 
level.  Only  proven  producers  need 
apply.  Excellent  pay  and  benefits. 
Reply  to  Box  08060,  Editor  &  Pub¬ 
lisher. 


ENTERTAINMENT  EDITOR 


EDITOR:  The  Lesbian  News  is  looking 
for  an  Editor  with  excellent  writing 
skills  and  the  ability  to  meet  strict 
deadlines.  We  need  a  team  player 
who  will  take  responsibility  for  main¬ 
taining  a  high  editorial  standard,  and 
who  has  the  vision  to  grow  with  the 
publication.  Flexible  working  hours. 


If  you're  equally  knowledgeable  of 
Alanis  Morrisette  and  Yo-Yo  Ma,  and 
want  to  go  where  no  editor  has  gone 
before,  we  want  to  hear  from  youl 

We  are  a  78,000  AM  daily  and 
84,000  Sunday  newspaper  in  the 
highly  competitive  central  Jersey 


Send  resume  with  references  and 
salary  requirements  to:  POB  55,  Tor¬ 
rance,  CA  90507. 

e-mail:  theln@earthlink.net 

EDITORS 

The  Omaha  World-Herald  will  be  hir¬ 
ing  1 0  editors  in  1 997. 


market  whose  circulation  area  reflect 
all  aspects  of  artistic  expression.  The 
successful  candidate  will  bring  energy, 
a  sense  of  fun,  and  top-notch  editing 
ond  assigning  skills  to  a  growing 
features  department.  We  publish  in- 
depth,  well  crafted  stories  relevant  to 
the  local  scene,  as  well  as  nearby  New 
York,  Atlantic  City  and  Philadelphia. 


We  are  adding  positions  in  three 
departments:  features,  sports  and  main 
news.  We  are  looking  (or  specialists  In 
wire  and  copy  editing,  in  headline  writ¬ 
ing  and  in  design.  Your  experience  on 
an  assigning  desk  or  as  a  reporter  will 
be  a  plus.  The  World-Herald  is  a  sta¬ 
ble,  employee-owned  newspaper  that 
underpins  an  expanding  communica¬ 
tions  company.  We  have  one  of  the 
nation's  highest  penetrations  in  our  city 
zone  and  we  maintain  statewide 
delivery  of  mtoming  editions.  Our  com¬ 
bined  AM-PM  circulation  as  of  Nov. 
30:  246,238  daily;  305,417  SurKlay. 

Please  send  cover  letter,  resume  and 
nonretumable  work  samples  to  Deanna 
Sands,  managing  editor,  Omaha 
World-Herald,  World-Herald  Square, 
Omaha,  NE  68102. 


If  you  think  you  can  capture  the  excite¬ 
ment  of  the  entertainment  scene  in  our 
market  AND  have  knowledge  of 
pagination,  send  a  resume,  cover  let¬ 
ter,  nonretumable  clips  and  pages 
designed  or  supervised  by  you  to: 
Entertainment  Opportunity,  Teresa 
Klink,  managing  editor,  THE  HOME 
NEWS  &  TRIBUNE,  35  Kennedy  Bou¬ 
levard,  East  Brunswick,  NJ  0881 6. 

The  Home  News  &  Tribune  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  employment 
opportunities.  Candidates  who  share 
our  vision  are  ecKouroged  to  apply. 
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EXECUTIVE  EDITOR 

60,000  seven-day  AM  in  competitive 
market  seeks  aggressive,  shirtsleeves 
newsroom  leader  whose  first  priority  is 
tough  local  coverage,  not  how  many 
API  seminars  attended,  newspapers 
redesigned,  computer  systems  installed, 
and  writing  coaches  hired.  We're  look¬ 
ing  for  somebody  who  knows  how  to 
print  the  news  and  raise  hell!  This  is  a 
challenging  job  with  immense  potential 
rewards,  but  only  the  brave  need 
apply.  Send  letter,  resume  and  at  least 
three  references  to  Box  08005,  Editor 
&  Publisher. 


EXPERIENCED  REPORTERS,  sales 
personnel  and  production  staff  sought 
tor  weekly  in  Eastern  Caribbean.  Must 
be  conversant  with  island  lifestyles, 
politics  and  cultures.  Caricom  nationals 
referred.  Competitive  salary  and 
enefits,  with  room  to  grow.  Writers 
send  clips;  all  applicants  send  resume 
and  cover  letter  to  Box  08032,  Editor 
&  Publisher. 


EXPERIENCED  REPORTER;  We're  look¬ 
ing  for  hard-hitting  reporter  who 
thrives  on  local  news  to  join  one  of  our 
key  news  bureaus.  The  right  candidate 
must  have  worked  several  years  at  a 
daily  newspaper  and  built  a  career  on 
accuracy,  aggressiveness  and  ability. 
Send  letter,  resume  and  work  samples 
to  Richard  Sullivan,  The  Syracuse 
Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  13221. 


FEATURES  BEAT 

The  News  &  Observer  seeks  an  experi¬ 
enced,  energetic  reporter  with  beat 
experience  and  writing  polish  to  cover 
North  Carolina's  movie  industry,  plus 
local  rodio-TV  market.  It's  not  a  critic's 
or  columnist's  gig  but  a  high-profile, 
high-energy  features  beat.  Minimum 
five  years  daily  experience.  No  calls, 
please;  send  letter,  resume,  10  best 
clips  plus  5  story  ideas  to  Felicia 
Gressette,  features  editor.  The  News  & 
Observer,  215  S.  McDowell  St., 
Raleigh,  NC  27602. 

FINANCIAL 

REPORTER 

Fast-growing  publishing  company 
seeks  aggressive  reporters  to  fill  vacan¬ 
cies  created  by  promotions  and 
launches  of  new  publications.  Rapid 
growth  in  salary  and  responsibility. 
Excellent  benefits.  Minority  applicants 
encouraged.  Resumes  &  cover  letter  to: 
Andrew  Sollinger,  Institutional  Investor, 
488  Madison  Avenue,  NY,  NY  10022. 

GET  DOWN 
TO  BUSINESS!!! 

New  online  business  news  service 
seeks  editors  and  reporters.  Wire  ser¬ 
vice,  business  journalism  or  web  expe¬ 
rience  needed.  We're  based  in  Boston 
but  our  audience  is  world-wide.  Please 
send  resume  to:  Mary  Ann  Gillespie, 
Boston  Herald,  P.O.  Box  2096,  Boston, 
MA  02106-2096. 

E-mail  to  jobfind@bostonherald.com 
No  phone  calls  or  faxes,  please. 

Jean  Genie  lives  on  his  back,  Jean  Genie 
loves  genie  snacks. 

David  Bowie 


GRAPHICS  EDITOR,  jack  of  all  trades 
(expert  at  sizing,  cropping  photos;  can 
provide  imaginative  and  creative 
graphics  that  get  more  info  to  readers 
quicker  and  with  more  impact  than  nar¬ 
ration;  good  grasp  of  Photoshop, 
Freehand,  QuarkXPress,  Illustrator, 
Leafdesk;  people  person  with  ability 
and  leadership  to  toke  32,000  circula¬ 
tion  newspaper  graphics  to  higher 
level).  Highly  demanding  job  in  com¬ 
petitive  atmosphere  in  dynamic  South 
community  with  good  quality  of  life. 
Prefer  applicants  fram  Zones  3,  4. 
Send  resume,  samples  of  work  and  up 
to  750  words  in  a  letter  telling  us  vdiy 
you're  the  person  for  the  job.  Contact 
Ken  Irons,  ME,  (800)  933-5760. 


lAAMEDIATE  OPENING 
Excellent  opportunity  for  entry-level 
sports  reporter/editor.  Small  upstate 
New  York  daily  needs  a  strong,  com¬ 
petitive  reporter  with  excellent  writing 
skills  to  take  control  of  its  sports  cov¬ 
erage.  Must  be  self  motivated,  self¬ 
starter.  Fax  resume,  three  best  clips 
and  references  to  (518)  483-8579. 


INVESTIGATIVE  PRINT  REPORTER 
wanted  for  top  network  TV  news  mag¬ 
azine.  Find  and  develop  in-depth  and 
investigative  stories.  Send  resume,  clips 
and  story  ideas  (optional)  to  Box 
08049,  Editor  &  Publisher. 


UFESTYLE  EDITOR 

Aggressive,  mid-size  daily  on  the  Gulf 
Coast  is  looking  for  an  AME  to  oversee 
all  aspects  of  its  entertainment  and  life¬ 
styles  sections.  Managerial  experience 
and  a  creative  approach  to  story 
assignments  and  layout  are  required. 
Top  salary  and  benefits  package.  Send 
resume  and  clips  to  Box  07853,  Editor 
&  Publisher. 


LOOKING  FOR  Experienced  reporters 
who  can  write  clear,  compelling  stories 
about  money  and  power  in  South  Flor- 
ida.  If  you  have  editing  and 
supervisory  experience,  we  want  ta 
know  about  you,  too;  staff  shifts  are 
opening  up  several  jobs  in  our  award¬ 
winning  group  of  tnree  newspapers, 
part  of  American  Lawyer  Media.  These 
are  small  offices  with  plenty  of 
personality;  there's  lots  to  do  here  for 
self-starters.  Resumes  and  a  news  clip, 
a  feature  and  a  longer  piece  of  your 
best  writing  to:  Executive  Editor,  Daily 
Business  Review,  P.O.  Box  010589, 
Miami,  FL  33101. 


MANAGING  EDITOR 
We  need  a  pro  to  lead  the  newsroom 
rebuilding  effort  at  our  mid-sized  New 
England  daily.  Great  opportunity  for  a 
hands-on  motivator  to  run  the  snow  at 
our  independent  paper.  Write  and  tell 
me  about  your  strengths,  style,  history 
and  love  of  local  news  at  Box  08040, 
Editor  &  Publisher. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19  th  St. 

New  York,  NY  1001 1 


_ EDITORIAL _ 

MANAGING  EDITOR:  The  Junction 
City  Daily  Union,  a  7,500  afternoon 
daily  and  Sunday  AM  in  Northeast 
Kansas,  has  an  immediate  opening  for 
an  experienced  Managing  Editor.  The 
ideal  candidate  will  have  excellent  writ¬ 
ing,  editing,  and  leadership  skills,  a 
good  eye  for  layout  and  design,  and  a 
strong  commitment  to  local  news. 
Excellent  salary  and  fringe  benefits. 
Send  resume  to  Roland  Waechter, 
general  manager,  Montgomery  Com¬ 
munications,  Inc.,  P.O.  Box  129,  Junc¬ 
tion  City,  KS  66441 .  (91 3)  238-3901 . 

MANAGING  EDITOR 
All-around  newsperson  for  day-to-day 
operations  of  three  weekly  newspapers 
in  Aroostoak  County.  We  are  fully 
paginated  and  use  digital  cameras. 
QuarkXPress  and  supervisory  experi¬ 
ence  required.  Reply  to:  Martha  M. 
Lostrom,  executive  editor.  Northeast 
Publishing  Company,  P.O.  Box  510,  Pre¬ 
sque  Isle,  ME  04769  or  fax  to  (207) 
764-4499. 

e-mail;  prinlwks@bangornews.infi.net. 

A4ANAGING  EDITOR 
Growing  publisher  seeks  managing 
editor  for  leading  human  resource 
magazine.  Must  possess  minimum  5 
years  solid  editing  experience  plus 
superior  writing,  interpersonal  and 
management  skills.  We  offer  com¬ 
petitive  salary  and  full  benefits.  Send 
resume  with  salary  requirements  and  2 
clips  to:  LRP  Publications,  747  Dresher 
Road,  #300/DS,  Horsham,  PA  1 9044. 

Fax:  (215)  784-0936 

E-mail:  work@lrp.com 

MANAGING  EDITOR 
Number  two  at  a  mid-sized  daily  and 
ready  to  lead  a  newsroom?  Number 
one  at  a  smaller  daily  and  looking  to 
tackle  a  new  challenge  in  one  of  Amer¬ 
ica's  best  small  newspaper  markets? 

The  Spectrum,  a  21,000  circulation 
daily  based  in  St  George,  Utah,  is  look¬ 
ing  for  o  newsroom  leoder/  We've 
come  a  long  way  in  the  past  few  years 
and  are  ready  to  become  a  truly  great 
small  newspaper.  Those  interested  in 
maintaining  the  status  quo  need  not 
apply.  Interest  and  experience  in  niche 
product  development  a  major  plus. 

The  Spectrum  serves  Southwestern 
Utah  and  Mesquite,  Nevada,  in  an 
area  that  is  home  to  three  national 
parks,  two  national  monuments,  two 
national  recreational  areas  and  a 
Southwestern  climate.  Year-round  golf, 
hiking,  biking,  etc.,  only  an  hour  away 
from  famous  Utah  skiing.  Less  than  two 
hours  from  Las  Vegas. 

Send  cover  letter,  resume  with  salary 
history  and  copies  of  your  current 
newspaper  to:  Roger  Plowthow,  pub¬ 
lisher,  The  Spectrum,  275  E.  St. 
George  Blvd.,  St  George,  UT  84770. 
E-mail:  rplowthow@thespectrum.com. 

Competitive  salary  and  benefits, 
opportunity  for  advancement  within 
Thomson  newspapers. 

No  phone  calls,  please. 


It's  log,  its  log,  its  better  than  bad,  it's 
good 

Nick 


_ EDITORIAL _ 

AAANAGING  EDITOR 
Surf  Business/Miller  Freeman,  Inc. 

Laguna  Beach,  California 

One  of  the  world's  largest  business-to- 
business  publishing  companies  and 
trade  show  producers  is  seeking  a 
hands-on,  experienced  reporter  for  the 
managing  editor  position  of  its  2  year 
old  surfing  trade  publication,  SURF 
BUSINESS.  Business  reporting  experi¬ 
ence  a  plus,  knowledge/ interest  in  the 
sport  of  surfing  mandatory.  News 
reporting  and  feature  writing  required. 
Ten  issues  per  year.  Must  be  detail- 
oriented  in  respect  to  both  reporting 
and  layout  details.  Some  travel.  Salary 
to  mid-30's.  Fax  cover  letter,  resume, 
three  writing  samples  and  references  to 
Kate  Fry,  HR  manager,  (714)  497- 
5290  or  E-mail  to  kfry@mfi.com.  EOE 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fre^ance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Fleming,  P.O.  Box  5970, 
Denver,  CO  8021 7. 

ONLINE  JOURNALIST 
Aggressive,  hard-working  journalist 
who  knows  the  Net  and  loves  business 
needed  for  Review. Net,  award¬ 
winning  on-line  news  operation  in  Flor¬ 
ida.  Great  chance  to  learn  a  lot,  work 
hard  and  hove  a  heck  of  a  lot  of  fun. 
Resumes  to  mdonsky@review.net  or 
call  (561)  804-9505  in  West  Palm 
Beach,  FL. 


NEWS  EDITOR  sought  for  leading 
weekly  on  Maryland's  Atlantic  coast. 
Ocean  City  Today  needs  a  newsroom 
leader  who  is  a  meticulous  copy  editor, 
spirited  headline  writer  and  creative 
page  designer.  Solid  reporting  skills 
and  patience  to  coach  beginning  staff 
writers  desired.  Reporter  candidates 
also  sought.  Both  jobs  require  long 
hours  and  the  drive  to  create  a  quality 
newspaper.  Send  resume  and  work 
samples  to:  Editor,  P.O.  Box  180, 
Ocean  City,  MD  21842.  No  phone 
calls. 


NEWS  EDITOR:  The  Citizen,  award¬ 
winning  16,000  daily  seeks  news 
editor  to  carry  an  fine  design  tradition. 
Freedom  to  experiment  and  excel.  Pre¬ 
vious  NEs  have  leaped  directly  from 
here  to  metros  up  to  1  25,000,  with 
offers  from  larger.  You  can  get  there 
from  here.  Send  letter,  samples  to  Don 
Rogers,  managing  editor.  The  Citizen, 
25  Dill  Street,  Auburn,  NY  13021. 

OUTDOOR  WRITER/REPORTER 
Thrive  on  heavy  workloads  and  tough 
deadlines?  Outdoor  news  magazine 
needs  self-starter  who  is  self-sufficient, 
organized  and  fast  to  create  lots  of 
hard,  clean,  smart  copy  for  Michigan 
start-up.  Full-time  with  benefits. 
Extensive  fishing/hunting  experience 
required.  Mail  resume,  clips  (no  soft 
features)  and  letter  detailing  fishing/ 
hunting  experience  to  HR  Department, 
F&H  News,  P.O.  Box  19000,  Seattle, 
WA  98109  or  FAX  (206)  340-9816. 
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_ EDITORIAL _ 

PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  page 
editor  on  the  right  news  desk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beoutiful  southwest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  deputy 
managing  editor/presentation,  Naples 
Daily  News,  1075  Central  Ave., 
Naples,  FL  34102.  For  more  informa- 
Honcall  (941)263-4852. 


PR  &  ENTERTAINMENT 
Weekly  Jobs  Publication,  $16,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 


PRAGUE  POST  SEEKS 
DESIGN  EDITOR 

Oversee  all  aspects  of  design  and 
production  of  weekly  newspaper  includ¬ 
ing  advertisements  corporate  market¬ 
ing  materials  and  special  publications 
such  as  the  annual  Book  of  Lists. 
Manage  design  staff,  freelance 
designers  and  illustrators  when 
necessary.  Must  hove  minimum  5  years 
of  design  experience,  preferably  in 
publications.  Must  know  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
Competitive  salary  and  benefits 
package. 

Respond  with  resume  and  cover  letter 
to: 

The  Prague  Post 
Attn:  Nicki  Parham 
Na  Porici  12,  115  30,  Praha  1 
Czech  Republic 
Fax:  01 1  (42  2)  2487-5050 
Tel:  01 1  (42  2)  2487-5000 
E-mail:  prgpost@traveller.cz 

REPORTER:  Cover  police,  courts,  and 
some  general  assignment  (or  a  good  lit¬ 
tle  daily  in  Sierra  foothills.  You'll  need 
at  least  a  year's  experience  at  a  daily 
newspaper.  Send  a  resume,  your  three 
best  clips  and  a  statement  about  your 
vision  of  community  journalism  to  John 
Seelmeyer,  editor.  The  Union,  1 1 464 
Sutton  Way,  Grass  Valley,  CA  95945. 

EDUCATION  REPORTER 
The  Hobbs  News-Sun,  a  SE  New  Mex¬ 
ico  daily,  is  looking  (or  a  full-time  edu¬ 
cation  reporter  to  cover  area  high 
schools,  2  local  colleges,  and  produce 
the  weekly  education  page.  Please 
send  clips  and  resume  to:  News  Editor, 
P.O.  Box  860,  Hobbs,  NM  88240. 

REPORTER:  Twice-weekly  Maryland 
Gazette,  37,000-ABC,  seeks 
aggressive  college  graduate  with  good 
internships  and/or  college  newspaper 
experience.  Can  lead  to  job  on  48,000 
daily  owned  by  same  company. 
Located  in  Glen  Burnie,  MD,  stone's 
throw  from  Baltimore.  Write  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061. 


THE  SHELBY  STAR,  an  award-winning, 
mid-size  North  Carolina  daily  located 
near  Charlotte,  is  seeking  a  news 
editor  to  oversee  layout  and  design. 
Will  supervise  graphics  editor  and 
copy  editor.  Salary  and  benefits 
package.  Please  send  resume  to 
Roberta  Wilson,  managing  editor.  The 
Shelby  Star,  P.O.  Box  48,  Shelby,  NC 
28151. 

REPORTER 

At  least  three  years  of  daily  newspaper 
experience  with  emphasis  on  in-depth 
projects  and  breaking  news.  Position 
requires  enterprise,  accuracy,  and  the 
ability  to  put  developments  into 
perspective.  Fluency  in  Spanish  highly 
desirable. 

Send  clips,  resume,  references  and  a 
cover  letter  outlining  your  local  news 
philosophy  to:  J.  Bruce  Baumann, 
assistant  managing  editor. 
The  Monterey  County  Herald,  P.O.  Box 
271,  Monterey,  CA  93942.  Phone: 
(408)  646-4342,  Fax:  (408)  372- 

8401 .  EOE. _ 

REPORTERS  -  Award-winning  daily  in 
Big  Ten  university  town  seeks  reporters 
for  education  and  regioncl  reporting 
openings.  We're  looking  for  hard- 
charging  reporters  who  love  beat 
reporting,  can  develop  sources  in  all 
the  right  places  and  hate  to  get 
scooped  by  the  competition.  We  place 
a  premium  on  enterprise  reporting. 

Send  resume,  references  and  your  five 
best  clips  to  Rick  Fitzgerald,  metro 
editor.  The  Ann  Arbor  News,  P.O.  Box 
1 147,  Ann  Arbor,  Ml  48106-1 147. 


EDITORIAL 


_ EDITORIAL _ 

REPORTERS  needed  in  Indian  Country. 
The  Independent,  based  in  Gallup, 
New  Mexico,  seeks  two  aggressive, 
savvy,  tireless  self-starters.  One  posi¬ 
tion  as  bureau  reporter  living  in  Tuba 
City,  Arizona  covering  the  western 
part  of  the  Navajo  Nation  and  the  Hopi 
reservation.  Second  will  work  in  main 
office  in  Gallup.  Please  send  clips, 
resume,  references  to  The  Inde¬ 
pendent,  P.O.  Box  1210,  Gallup,  NM 
87301. 

REPORTERS 

Do  you  want  to  work  (or  a  newspaper 
that  consistently  wins  awards  for  news 
writing,  public  service,  investigative 
and  enterprise  reporting?  Would  you 
like  to  be  challenged  to  produce  qual¬ 
ity  work  while  making  a  difference  in 
your  beat?  If  so,  and  you  have  the 
daily  experience  and  talent,  we'd  like 
to  hear  from  you.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  in  Pottstown, 
PA.  Our  newspaper  stands  (or  quality 
writing  and  for  hard-hitting  journalism. 

We  offer  excellent  pay  and  benefits. 
Please  send  resume,  clips  and 
references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 

THE  MAIL  TRIBUNE,  a  30,000- 
circulation  daily  newspaper  in  southern 
Oregon,  is  looking  for  a  reporter  with 
daily  newspaper  experience,  a  love  of 
hard  news  and  a  flair  for  storytelling. 
Zone  9  applicants  preferred.  Send  a 
cover  letter,  resume  and  writing  sam¬ 
ples  by  Jan.  31  to  Editor  Bob  Hunter, 
P.O.  Box  1 1 08,  Medford,  OR  97501 . 


EDITORIAL 


FINANCIAL  NEWSWIRE  REPORTERS/ 

COPY  READERS 

THE  DOW  JONES  NEWS  SERVICE  is  seeking  reporters  and  copy  readers 
with  varied  levels  of  experience,  preferably,  but  not  essentially,  in 
business  journalism.  Recent  college  graduates  will  be  considered  for 
entry-level  positions.  Qualified  candidates  for  this  business  newswire 
must  have  strong  journalism  skills. 

Speed  and  accuracy  a  must. 

We  offer  responsible  positions  with  a  prestigious  publication  that  is 
expanding  its  staff,  career  advancement  opportunities,  competitive 
salaries  and  excellent  benefits. 

Send/fax  resume  with  cover  letter,  salary  history  and  requirements  in 
confidence  to: 

Employee  Relations  Department-RS 
DOW  JONES  &  COMPANY.  INC. 

Harborside  Financial  Center 
600  Plaza  Two 
Jersey  City,  NJ  07311 
FAX:  (201)  936-5034 
EOEM/F/DA' 

DowJone&^glcraio 


_ EDITORIAL _ 

REPORTER 

The  Rochester  Post-Bulletin,  Min¬ 
nesota's  largest  PM  daily,  is  looking  for 
an  aggressive,  experienced  reporter  to 
(ill  a  key  beat.  Top  candidate  will  hove 
at  least  3-5  years  of  daily  experience, 
the  ability  to  draw  reoders  into  high 
impact  stories,  online  and  CAR  skills. 
Send  clips,  cover  letter  and  resume  to 
Lynne  Miller,  human  resources  director, 
P.O.  Box  61  18,  Rochester,  MN 
55903-6118. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  is  sues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  ond 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  IfK. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  fram  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

ASSISTANT  SPORTS  EDITOR 

The  Times,  an  80,000  (100,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  (or  an  assis¬ 
tant  sports  editor  helping  supervise 
efforts  of  talented  staff. 

Our  coverage  includes  preps,  small  col¬ 
leges,  LSU,  the  Dallas  Cowboys  ond 
New  Orleans  Saints,  and  a  minor 
league  baseball  team.  But  we  want 
more  than  troditioTKil  coverage.  Recrea¬ 
tion,  the  outdoors,  women's  sports, 
enterprise  and  computer-assisted 
reporting  also  ore  important  to  us. 

Candidates  should  have  management 
experience,  strong  background  in  copy 
editing;  background  in  page  design 
and  pagination  also  desired.  Send  let¬ 
ter,  resume  and  work  samples  to  Exec¬ 
utive  Editor  Mike  Whitehead,  The 
Times,  22  Lake  Street,  Shreveport,  LA 
71130. 

EEOM/F/H/V 
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SPORTS  REPORTER 

PROGRESS  IN  MOTION:  Recentlv- 
hired  sports  editor  at  The  Brownsville 
Herald,  a  morning  daily  with  1 9,000 
circulation,  is  loolring  for  on 
enthusiastic  reporter  ready  to  help 
revitalize  a  sports  department  heading 
in  a  new  directian.  Responsibilities 
include:  writing  stories  and  features; 
keeping  stats;  creating  and  developing 
story  ideas;  and  laying  out  pages. 
Send  cover  letter,  resume,  clips,  layout 
samples  to  Andrew  Dubois,  sports 
editor.  The  Brownsville  Herald,  P.O. 
Box  351,  Brownsville,  TX  78520.  Or 
fox  information  to:  (210)  542-0840. 


SEASONED,  IMAGINATIVE  EDITOR 
wanted  for  successful  twice-weekly, 
rural,  east  coast  newspaper.  Solid 
leadership,  editing  and  layout  skills, 
and  lots  of  energy  required.  Your 
abilities  can  have  major  impact.  Send 
samples,  resume  and  salary  history  to 
Box  08059,  Editor  &  Publisher. 


SENIOR  EDITOR 

FT  position-responsible  for  issue  plan¬ 
ning,  writing,  editing,  freelance  assign¬ 
ments  &  heading  department  for  3 
boating  magazines.  5-t  years  experi¬ 
ence  required.  Send  salary  require¬ 
ments  &  writing  samples  to:  SEA  Mag¬ 
azine,  17782  Cowan,  Ste.  C,  Irvine, 
CA  9271 4  or  fax  to  (714)  660-61 72. 


SOLID  Weekly  newspaper  group  in 
Washington  DC  suburbs  seeks  general 
assignment/sports  reporter  with  talent 
and  experience  to  become  managing 
editor  within  six  months.  Photography, 
layout,  editing,  PageMaker  experience 
important  plus.  Resume,  cover  letter  to 
The  Observer  Newspapers,  P.O.  Box 
109,  Herndon,  VA  20172. 


REPORTERS 

If  you'd  like  o  challenging  position  with 
a  family-owned  group  of  newspapers 
in  the  mid-west  and  are  willing  to 
relocate,  please  respond  to  this  ad.  We 
have  positions  open  for  general  assign¬ 
ment  and  specialized  reporters  on  our 
dailies  and  weeklies.  You  must  have  a 
journalism  degree,  proven  skills  in  com¬ 
munity  based  journalism,  initiative, 
knowledge  of  AP  style  and  computer 
skills  to  be  considered.  Send  or  fax  a 
cover  letter,  resume,  clips  and  salary 
history  to  Kim  Ferguson,  Western  Pub¬ 
lishing  Co.,  P.O.  Box  1228,  North 
Platte,  NE  69103. 


THE  ATLANTA  JOURNAL  AND  CON¬ 
STITUTION  seeks  a  technical  support 
specialist  to  join  a  team  af  pagination 
editors.  This  person  will  assist 
newsroom  staff  by  troubleshooting  and 
maintaining  the  software  on  our 
rapidly  expanding  Macintosh  system. 


Applicants  should  have  a  thorough 
understanding  af  the  Macintosh  operat¬ 
ing  system  and  desktop  publishing 
software,  including  Phatoshop, 
Freehand  and  QuarkXPress.  Experi¬ 
ence  with  Digital  Technology  software 
would  be  a  plus.  At  least  three  years' 
experience  in  a  publishing  environment 
is  required,  and  a  news  background  is 
preferable. 

Applicants  should  have  excellent  writ¬ 
ten  and  verbal  communication  skills. 


All  final  selection  applicants  must  pass 
a  company  provide  pre-employment 
drug  test. 


THE  PACKER,  the  leading  business 
newspaper  covering  the  $65  billion 
fresh  produce  industry,  has  an 
immediate  opening  for  an  experienced 
staff  writer.  At  least  three  years  report¬ 
ing  experience  required;  experience  in 
business  journalism  preferred.  Based  in 
our  Kansas  City  offices,  this  position 
requires  a  significant  amount  of  travel. 
A  proven  ability  to  meet  frequent 
deadlines  is  essential,  as  is  the  ability 
to  be  self-motivated.  Photography  also 
is  a  regular  port  of  the  job.  Send  cover 
letter,  work  samples  and  salary  require¬ 
ments  to  Vance  Publishing  Carp., 
Human  Resaurces-SW,  10901  W. 
84th  Terr.,  #200,  Lenexa,  KS  66214. 


Please  e-mail  your  resume  detailing 
your  Web  experience  to: 

webjobs  ©tribune  .com 
or  fax  to: 
312-222-2595 
or  mail  to: 

Tribune  Interactive 
Suite  510 

435  N.  Michigan  Ave 
Chicago,  IL  60611 


We  are  an  Equal  Opportunity  Employer.  We  do  not 
discriminate  on  the  basis  of  race,  religion,  color,  sex,  age, 
national  origin,  citizenship,  disability,  or  any  protected 
category.  The  above  is  a  brief  description  that  may  not 
include  all  job  functions.  Non-smoking  work  environment. 


Tribune's  newspapers  and  television 
stations  have  immediate  openings  for 
tcilented  individuals  who  can  help  us 
create  dynamic  online  sites. 


One  of  America's  largest  publishers  and 
broadcasters.  Tribune  is  a  leader  in  blazing 
new  trails  online.  We're  looking  for  creative, 
experienced,  Web-sawy  individuals  to  help  us 
build  new  sites  on  the  Web  and  in  our  Digital 
City  areas  on  America  Online. 


We  currently  have  openings  for  producers, 
designers,  programmers  and  account  execu¬ 
tives.  These  jobs  are  primarily  based  in: 


#  Chicago 

#  South  Florida 

#  Orlando 

#  New  York 

#  Los  Angeles 


#  Boston 

#  Philadelphia 

#  Denver 
0  Atlanta 

#  Hampton  Roads 


SPORTS  DESK 

Aggressive,  mid-sized  New  Jersey 
newspaper  needs  energetic,  creative 
copy  editors  to  work  on  its  sports  desk. 
The  ideal  candidate  will  be  able  to  edit 
copy,  write  snappy  headlines  and 
design  exciting  pages.  QuarkXPress 
knowledge  preferred.  Send  resume 
and  clips  to  Box  08041,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  -  Growing  35,000  sub¬ 
urban  Philadelphia  AM/Sunday  seeks 
well-organized  leader  for  award¬ 
winning  department  (1994  APSE  Top 
10).  Design  Prowess  required,  pagina¬ 
tion  helpful.  Our  busy  sports  section  (6- 
10  pages  daily)  is  knovm  for  outstand¬ 
ing  lacal  coverage.  Current  sports 
editor  promoted  to  editor  of  own  daily. 
Send  resume  and  samples  to  Bruce 
Mowday,  managing  editor.  Daily  Local 
News,  250  N.  Bradford  Ave.,  West 
Chester,  PA  1 9382. 


THE  CENTRE  DAILY  TIMES,  a  26,000- 
circulation  Knight-Ridder  daily  in  the 
home  of  Penn  State  University,  has 
several  openings: 


•  NEWS  EDITOR  to  manage  a  four- 
person  desk  that  edits,  designs  and 
paginates  news  pages.  Five  years 
experience  and  knowledge  of 
QuarkXPress,  Free  Hand  and  Macs 

•  ITm^C  AFFAIRS  REPORTER  to 
cover  several  municipalities  in  the 
fastest  growing  part  of  the  county. 
One  to  two  years  experience. 

•  A  SENIOR  BUSINESS  REPORTER  to 
report,  write  and  help  design  a  new 
daily  business  page.  Two  years 
experience  preferred. 


Send  clips,  resume  and  references  to 
Human  Resources  Department,  Centre 
Daily  Times,  P.O.  Box  89,  State  Col- 

lege,  PA  1 6804. _ 

VETERAN  Editor/Reporter  for  a  small 
daily  in  North  Louisiana.  Send  resume 
to  P.O.  Elox  1339,  Minden,  LA  71058 
or  call  Nila  at  (318)  377-1866. 


Send  resume  and  cover  letter  to  Jack! 
Rudd,  chief  pagination  editor.  The 
Atlanta  Journal  and  Constitution,  P.O. 
Box  4689,  Atlanta,  GA  30302. 

E-mail:  jrudd@ajc.com. 
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_ EDITORIAL _ 

NORTHWEST  DAILY  needs  copy  editor 
with  news  judgment,  layout  skills  and  a 
flair  for  producing  graphics.  If  you  can 
learn  to  paginate,  create  news  graph¬ 
ics  and  update  a  web  site,  send  resume 
to  Bob  Gaston,  The  Daily  News,  P.O. 
Box  1 89,  Longview,  WA  98632. 
e-mail:  bgaston@tdn.com 

THE  VENTURA  COUNTY  STAR  is  seek- 
ing  experienced  Editorial  individuals  to 
join  our  newsroom  as: 

TEAM  LEADER 

Seeks  a  dynamic,  imaginative 
journalist  to  lead  a  team  of  six 
reporters  covering  local  government. 
We  want  to  cover  people,  not  institu¬ 
tions.  The  why  reporting  of  this  team  is 
more  important  than  the  what  hap¬ 
pened.  The  ideal  candidate  has  a  min¬ 
imum  five  years  of  reporting  experi¬ 
ence  and  a  couple  years  of  editing 
experience. 

SPORTS  COPY  EDITOR 
Needed  a  wordsmith  with  a  love  of 
sports!  We  have  high  standards  for  our 
sports  copy  desk  and  want  to  add  a 
dedicated  copy  editor  to  the  team. 
Design  experience  a  plus. 

COPY  EDITOR/PAGE  DESIGNER 
Dedicated,  enthusiastic,  copy  editor/ 
page  designer  needed  to  join  our  copy 
desk.  Exciting,  fast  paced  position  for 
experienced  (minimum  3  years)  copy 
editor  with  Mac.  QuarkXPress  experi¬ 
ence  to  design  pages. 

Live  on  the  coast  surrounded  by  moun¬ 
tains!  Ventura  County  Star  offers  a 
comprehensive  benefits  package 
(medical,  dental,  life  401  (k),  etc). 
Mail/fax  resume  to  Ventura  County 
Star,  5250  Ralston  Street,  Ventura,  CA 
93003.  Fax  (805)  644-5633,  Attn:  J. 
McKendry. 

THE  VALLEY  MORNING  STAR,  a 
30,000  award-winning  doily  newspa¬ 
per  in  Texas'  sunny  Rio  Grande  Valley, 
has  immediate  openings  for  two  copy 
editors. 

Applicants  should  have  a 
sound  grounding  in  spelling,  grammar, 
punctuation  and  AP  style,  as  well  as 
some  experience  in  headline  writing, 
page  design  and  pagination.  We  are 
currently  transitioning  to  a  Quark- 
based  pagination  system  and  are  will¬ 
ing  to  provide  training.  If  you  are 
creative,  enthusiastic  and  are  looking 
to  grow  professionally,  this  is  the  place 
for  you. 

The  Valley  Morning  Star  is 
located  in  Harlingen,  a  thriving  city  of 
55,000  about  30  miles  from  the  beau¬ 
tiful  Gulf  of  Mexico  and  about  10 
minutes  from  the  Mexican  border.  The 
area  is  booming  because  of  burgeon¬ 
ing  free  trade  with  Mexico  and  pres¬ 
ents  endless  opportunities  for  a  bud¬ 
ding  journalist. 

Send  inquiries  to  Editor  Patrick  Canty, 
1310  S.  Commerce,  Harlingen,  TX 
78551,  or  call  (210)  430-6230. 


THE  DERRICK  and  THE  NEWS-HERALD 
morning  newspapers  (circulation 
26,000)  in  northvrest  Pennsylvania  are 
seeking  skilled,  professional  reporters. 
This  is  an  opportunity  to  showcase  your 
ability  in  a  creative  environment. 
Excellent  benefits  and  competitive 
salary.  Ideal  candidate  will  have  1-2 
years  experience  in  community  journal¬ 
ism  and  be  able  to  show  initiative. 
Send  resume,  clips  and  references  to 
Charles  Gates,  executive  editor, 
Venango  Newspapers,  P.O.  Box  928, 
Oil  City,  PA  16301. 

WEEKLY  Newspaper  group  near 
Raleigh-Durham,  NC  seeks  talented 
hands-on  editor.  Resume  to  Suzette 
Rodriguez,  PO  Box  669,  Fuquay 
Varina,  NC  27526. 

INFORMATION  SYSTEAAS 

Oh. ..the  secret  is  out.. .Seattle  is  rated 
TOPS  in  the  U.S.  to  live  and  work... 

SYSTEMS  ANALYST/PROGRAAAMER 

The  Seattle  Times  is  seeking  a  systems 
professional  to  implement,  integrate 
and  support  circulation  systems  across 
multiple  platforms.  Minimum  require¬ 
ments  are: 

•  5-8  years  of  combined 
rogramming,  database  and 
usiness  systems  analyst 

experience 

•  IBM/MVS  and  PC/LAN  expertise 

•  Interest  and  self-motivation  to  learn 
and  apply  newer  technologies 

•  Package  implementation/ 
integration  experience 

•  Strong  technical,  communication, 
coordination  and  teomvrork  skills 

•  A  college  degree  or  equivalent 
experience 

•  Proven  technical  project 
management  ability 

•  cl  lent/ Server  experience 
preferred. 

We  offer  excellent  benefits!  The  salary 
range  is  $40-50K  DOE  plus  annual 
bonus.  To  apply,  send  resume  to  The 
Seattle  Times,  HR-SAP,  P.O.  Box  70, 
Seattle,  WA  98111. 

PBS  ADVERTISING  SUPPORT  SYSTEM 

The  Press-Enterprise  Newspaper  has 
an  immediate  opening  for  a  Senior 
Programmer  Analyst  with  PBS  experi¬ 
ence.  In-depth  knowledge  of  PBS  2.7 
and  PROGRESS  language  6.0  or  7.0, 
with  extensive  advertising  systems 
experience  required.  VAX/VMS, 
COBOL,  and  UNIX  knowledge  desired. 
Working  knowledge  of  Collier- Jackson 
software  a  plus.  Send  resume  in  con¬ 
fidence  to:  Robert  Weeks,  Information 
Systems  Manager,  The  Press- 
Enterprise,  3512  14th  Street,  Riverside, 
CA  92501  ore-mail:  rweeks@pe.com. 


SEND  E&PBOXREPUESTO: 

Editor  &  Pi^blisher 
Classified  A  J  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


SYSTEMS  SUPPORT  OPPORTUNITIES 
The  Columbus  Dispatch  currently  has 
two  great  opportunities  in  our  data 
processing  department. 

Our  User  Suprort  Speciaust  is  involved 
with  the  development,  maintenance 
and  user  support  of  computerized 
production  systems.  Applicant  is 
required  to  know  Macintosh  and  Unix 
networks;  will  consider  applicants  who 
may  have  a  strong  background  in 
either  area.  QuarkXPress  ond 
Photoshop  experience  needed.  Must 
have  a  flair  for  dealing  with  users  in 
deadline  situations.  Will  be  required  to 
work  primarily  night  hours. 

Our  Publishing  Support  Specialist  is 
involved  with  analyzing,  developing, 
maintenance  and  support  of  Electronic 
Publishing,  in  addition  to  ten  major  com¬ 
puterized  production  systems  both 
Downtown  and  at  the  plant.  Must  hove 
a  thorough  working  knowledge  of  the 
Internet  and  electronic  publishing,  in 
addition  to  all  new-generation  front- 
end  systems.  Will  be  required  to  work 
flexible  hours,  including  some  nights. 
Successful  candidates  for  both  posi¬ 
tions  will  have  a  bachelor's  degree  in 
journalism,  computer  science  or  an 
equivalent  combination  of  education 
and  experience.  Knowledge  of  Atex- 
based  systems  is  a  plus.  Interested 
applicant  may  apply  in  person  or  sub¬ 
mit  a  resume  with  salary  history  to: 

THE  COLUMBUS  DISPATCH 

Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 
EOE 

Sll  ADMINISTRATOR  -  NEWS 

The  St.  Petersburg  Times,  Florida's  Best 
newspaper,  is  seeking  a  systems 
administrator  for  the  News  System  in 
Data  Services. 

The  successful  candidate  will  enjoy  the 
challenge  of  project  nKinagement,  hove 
excellent  problem-solving  skills  and  a 
proven  ability  to  interact  with  departments 
with  solid  communication  skills. 

Responsibilities  will  include  performing  Sll 
software  updates;  style  programming  ond 
updates;  Coyote/Road  Runner  key¬ 
board  macros  and  programming,  PH, 
ICL,  Postscript  languages  and  general 
systems  administration. 

Candidates  should  have  working 
knowledge  of  III  Pagination,  Image 
Controllers,  RIP  Processing,  hyphenation 
and  justification  and  text  processing.  We 
desire  a  candidate  with  prior  experience 
in  Nevrs/Library,  Research,  News  Wires 
and  archival  systems.  Macintosh,  PCs, 
Unix,  Systems  7  and  Windows  '95 
experience  a  plus. 

If  you  desire  to  >vork  for  a  progressive 
leader  in  the  newspaper  industry,  and 
hove  a  proven  track  record,  please  submit 
your  resume:  mail  to  the  St.  Petersburg 
Times,  Human  Resources,  P.O.  Box 
1211,  St.  Petersburg,  FL  33731-1121; 
FAX  to  (813)  893-8185  or  E-Mail  to 
resumes@sptimes.com  (please  paste 
your  resume  in  the  body  of  your 
message.) 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  recorcT 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1.  Contact  Charles  wheeler,  PAC  418, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494. 

E-mail:  wheeler.charles@uis.edu 
PAR  HP:  www.uis.edu/-wheeler/ 

MAILROOM 

MAILROOM  MANAGER 
Zone  3  mid-size  daily  needs  experi¬ 
enced  mailroom  manager.  Effective 
leadership  and  organizational  skills 
required.  Good  mechanical  skills 
desired.  Knowledge  of  postal  regula¬ 
tions  and  experience  with  mailed 
profducts  is  a  plus.  This  is  a  hands-on 
working  manager  position.  Pay  in  mid- 
30's;  top-notch  corporate  benefits. 
Send  resume  with  cover  letter  to  Box 
08055,  Editor  &  Publisher. 

THE  PRINT  DIVISION  of  Gray  Commu- 
nications  Systems,  Inc.  is  in  search  of  a 
Mailroom  Manager  to  oversee  the 
mailroom  operations  of  tvro  daily  and 
one  tri-weekly  newspapers.  Qualified 
candidates  must  have  one  to  h«o  years 
mailroom  supervisory  experience 
including  scheduling,  inserting,  packag¬ 
ing,  zoning  and  equipment  operations 
and  maintenance  experience.  This  posi¬ 
tion  requires  a  hands-on  individual 
who  possesses  excellent  communica¬ 
tion,  people  and  team  leadership  skills. 
Competitive  salary  and  benefits  pro¬ 
gram  including  bonus  program  and 
401  (k).  Send  application  letter  to  Jim 
Brumbelow,  P.O.  Box  1 36,  Conyers, 
GA  30207.  FAX:  (770)  760-0282. 


PUBLIC  RELATIONS 


JOURNALIST 

WANTED 

Unique  opportunity  with 
college  public  relations  rirm  as 
senior  account  executive. 
Requires  professional  with 
strong  journalist  credentials  to 
take  reporter's  approach  to 
covering  client  campuses, 
identifying  and  developing 
stories  for  the  news  media  in 
every  field  from  the  performing 
arts  to  scientific  breakthroughs. 
Includes  interviewing,  feature 
writing,  working  closely  with 
the  press,  prepping  professors 
and  presidents  for  media 
exposure  including  editorial 
board  sessions,  serving  as 
communications  and  public 
relations  advisor.  Exceptionally 
stimulating,  enjoyable  and 
gratifying  career  for  someone 
with  proper  skills. 

Send  resume  to: 

John  McGauley/ 
GEHRUNG  ASSOCIATES 
222  Main  Street 
Keene,  NH  03431 
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HELP  WANTED 


_ MARKETING _ 

MARKET  RESEARCH  ANALYST 
Tlie  Las  Vegas  Review-Journal  is  seek¬ 
ing  a  Research  Analyst  to  analyze  and 
interpret  marketing  research  data.  This 
individual  will  assist  in  the  development 
of  sales/product  presentations,  conduct 
focus  groups  and  coordinate  other 
resear^.  The  selected  individual  will 
possess  a  college  degree  in  marketing 
or  a  related  field  and  have  5  years 
market  research  experience.  A  back¬ 
ground  in  newspaper  or  other  media  is 
preferred.  Familiarity  with  Ad  Director 
is  a  plus.  Forward  credentials  with 
salary  requirements  to  Human 
Resources  Director,  Las  Vegas  Review- 
Journal,  Box  70,  Las  Vegas,  NV 
89125-0070. _ 

_ NEW  MEDIA _ 

NEW  MEDIA  Representatives  available 
for  So.  Florida  and  Caribbean.  Fully, 
staffed,  experienced  and  professional. 
Join  Blue  Chip  Client  Base  for  represen¬ 
tation.  Contact  Mediamerica  (954) 
920-8505. 

WEB  SITE  ADMINISTRATOR 

The  St.  Petersburg  Times  newspaper  is 
looking  for  an  energetic  individual  to 
be  responsible  for  the  operation  of  its 
web  site,  ensuring  that  the  creative  and 
technical  blend  for  a  clean,  crisp  and 
lively  presence  on  the  World  Wide 
Web. 

Candidates  should  have  proven 
experience  in  all  aspects  of  online 
operations:  design,  content,  marketing 
and  technical.  Strong  newsroom  back¬ 
ground  desired.  Understanding  of  web 
technology  and  computer  systems  inte¬ 
gration  essential.  Strong  familiarity 
with  authoring/tool  development, 
multi-platform,  logic  design  and  multi- 
media  required. 

Administrator  will  conceptualize 
programming  needs,  test  software,  keep 
system  logs,  develop,  plan  and  manage 
online  projects  that  harmonize  with  the 
print  product's  presentation  of  news, 
information,  analysis  and  understanding. 

Send  resume  to  St.  Petersburg  Times  HR 
Dept.,  P.O.  Box  1121,  St.  Petersburg, 
FL  33731-1121. 

E-mail  to:  resumes@sptimes.com 

NIE 

THE  LEXINGTON  HERALD-LEADER, 
(120,000  daily/ 1 60,000  Sunday),  a 
Knight-Ridder  paper  in  the  heart  of 
Kentucky's  Bluegrass  horse  country 
needs  an  Educational  Outreach  Man¬ 
ager  to  manage  employees  and  pro¬ 
jects  including  NIE,  scholarships  and 
literacy  plus  manage,  implement  and 
coordinate  policies  dealing  with  educa¬ 
tion. 

College  degree  required;  master's 
degree,  3-5  years  teaching  and  2-4 
years  supervisory  experience  pre¬ 
ferred,  daily  newspaper  experience 
and  knowled^  of  KERA  helpful. 

Send  resume  including  salary  history  to 
E.  Arnold,  employment  manager,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  EOE  M/F. 


_ PREPRESS _ 

PREPRESS  PRODUaiON  MANAGER 
Zone  3  newspaper  seeks  hands-on 
manager  to  supervise  our  evening  shift 
ad  production,  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  will  possess  strong 
organizational  and  people  skills. 
Newspaper  production  experience  and 
some  management  experience  desired. 
Willing  to  train  the  right  candidate. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 

PRESSROOM 

SHADE  TREE  MECHANIC  NOT!! 

The  Huntsville  Times,  Huntsville,  AL, 
has  an  immediate  opening  for  on 
experienced  PRESSROOM  MACHINIST 
to  work  on  its  TKS  nine  unit  press. 
Excellent  salary  package  and  benefits. 
Huntsville  is  located  in  northern  Ala¬ 
bama  in  the  beautiful  Tennessee  River 
valley  offering  a  great  quality  of  life 
and  low  cost  of  living.  Send  resume  to: 
Martha  Reichold,  production  director. 
The  Huntsville  Times,  2317  S. 
Memorial  Parkway,  Huntsville,  AL 
35801 . 


PRODUCnON/TECH 


PRODUCTION 
MANAGER 
FOR  QUALITY 

Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knight-Ridder  Inc. 
seeks  executive  with  experience 
in  the  printing  and  publishing 
industry.  Position  involves  a 
consultative  role  developing 
strategic  initiatives  for  all  facets 
of  newspaper  production  quality, 
from  digital  imaging  through 
newspaper  packaging.  This 
individual  would  also  have 
oversight  responsibility  to 
ensure  optimal  use  of  newsprint 
and  other  commodities  utilized 
in  the  printing  and  packaging 
process. 

SlGNIHCANT  TRAVEL  REQLIIRED. 
To  be  a  compelling  candidate, 
you'll  need  a  4-year  degree, 
strong  general  business  skills,  3 
or  more  years  of  newspaper 
production  experience.  Project 
management,  consulting  and 
communications  skills  are 
critical. 

Located  in  Miami,  Florida,  with 
excellent  pay  and  benefits. 

Please  send  resume  and 
references  to: 

Box  08009 
Editor  &  Publisher 

We  are  an  equal  opportunity 
employer  and  welcome  diverse 
candidates. 


_ PRESSROOM _ 

ASSISTANT  PRESSROOM  MANAGER 
The  Wichita  Eagle,  a  Knight-Ridder 
newspaper,  seeks  an  energetic  and 
thoroughly  experienced  manager  to 
supervise  our  night  press  and 
paperhandling  operation. 

An  ideal  candidate  would  have 
extensive  knowledge  of  both  letterpress 
and  flexo  printing  processes.  Extensive 
supervisory  experience  required.  A  col¬ 
lege  degree  is  preferred. 

We  offer  a  very  competitive  salary,  out¬ 
standing  benefits,  and  an  environment 
that  encourages  individual  and  pro¬ 
fessional  growth. 

To  apply,  send  resume  to  Human 
Resources  Department,  825  East 
Douglas,  Wichita,  KS  67202.  Resumes 
may  be  faxed  to  us  at  (316)  268-6672 

PRODUCTION/TECH 

PLANT 

MANAGER 

The  Seattle  Times,  Washington  State's 
largest  daily  metro  newspaper,  and  the 
largest  independent  family-owned 
newspaper  in  the  country,  is  seeking 
an  experienced  newspaper  production 
professional  to  oversee  our  350,000 
sq.  ft.  state-of-the-art  production  facil- 
ily. 

We  have  four  Colorliner  presses 
with  on-line  inserting  to  four  A.M. 
Graphics  2299's.  We  produce  prod¬ 
ucts  twice  daily,  with  a  daily  press  run 
of  450,000  and  550,000  on  Sundays. 

This  position  reports  directly  to  the  Vice 
President  -  Operations  and  has  overall 
responsibility  for  press,  packaging  & 
assembly,  platemaking,  electrical  and 
systems  support,  machine  ship  and 
facilities. 

Qualified  condidates  will  have  mini¬ 
mum  five  years  production  manage¬ 
ment  experience  with  a  metropolitan 
daily  newspaper,  as  well  as  line 
supervision  experience.  College  degree 
in  related  field  preferred.  Excellent  writ¬ 
ten  and  verbal  communication  skills 
and  group  facilitation  skills  required. 
Demonstrated  experience  in  managing 
change  and  implementing  employee 
involvement  programs  preferred. 

The  Seattle  Times  offers  an  excellent 
salary,  bonus,  and  benefits  package, 
including  both  pension  and  401  (k) 
plans. 

Resumes  with  cover  letter  and  solary 
requirements  may  be  sent  to  The  Seat¬ 
tle  Times,  HR-Operations,  P.O.  Box 
70,  Seattle,  WA  981 1 1 . 

No  phone  calls,  please. 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pklets@maned.com. 


PUBUC  RELATIONS 

DIREaOR  OF  P/R 

Our  client,  a  sports  and  entertainment 
company  located  in  southwestern  Con¬ 
necticut  seeks  a  Director  of  P/R  with  a 
strong  publicist  background  in  the  TV, 
entertainment  and  cable  industry.  The 
individual  we  seek  will  possess  the 
ability  to  work  communications  at  a 
variety  of  levels  including  print,  trade, 
business  communications  as  well  as 
event  promotions  that  are  live  and  tele¬ 
vised  worldwide. 

We  are  looking  for  someone  hands  on 
and  comfortable  at  writing  a  press 
release  through  to  driving  advertising 
strategies  nationally.  This  50  year  old 
programmer  would  allow  an 
innovative  P/R  professional  the 
creative  opportunity  to  show  their  stuff. 
If  you're  looking  for  that  breakout 
opportunity,  send  resume  to  Morgan/ 
Webber,  Inc.,  5510  Merrick  Road, 
Massapequa,  NY  11758/Fax:  (516) 
799-5233,  ATTN:  Steven  M.  Lavender. 

SYSTEMS  PROJEg  ANALYST 

THE  SEATTLE  TIMES  is  seeking  an 
Advertising  Information  Systems  Project 
Analyst  for  our  customer  accounting 
department. 

This  position  is  responsible  for  imple¬ 
menting  new  systems  with  groups  of 
operating  department  liaisons,  IS  pro¬ 
grammers  and  technicians.  Analysis  is 
required  to  implement  new  systems 
and  enhance  existing  advertising 
information  systems,  which  include 
ensuring  all  codes,  components  and 
procedures  are  coordinated  across 
company-wide  business  functions  to 
support  the  flexibility  of  integrated 
systems. 

Qualified  candidates  must  have  a  BA 
or  Science  degree.  Also,  three  plus 
years  in  systems  related  project  work. 
VDU  and  microcomputer  use,  strong 
analytical  skills,  good  problem  solving 
skills  and  a  solid  understanding  or 
advertising  systems  and  issues.  Strong 
interpersonal  skills  as  well  as  technical 
and  non-technical  written  and  oral 
communication  are  also  required. 

The  Seattle  Times  offers  an  extremely 
competitive  salary  and  benefits 
package,  including  401(k)  and 
pension  plans.  Resumes  and  letters  of 
application  should  be  sent  to: 

The  Seattle  Times 

Employment  Manager 
P.O.  Box  70 
Seattle,  WA  981 1 1 

No  phone  calls,  please 

TRANSPORTATION 

TRANSPORTATION  MANAGER 
Mid-sized  Midwestern  Metro  in  Zone  5 
seeks  a  Transportation  Manager  to 
supervise  its  trucking  fleet,  unionized 
drivers,  and  zoned  delivery  operation. 
Reauires  experience  in  delivery  of  zip 
code  zoned  multiple  products.  Excellent 
salary  and  benefits.  Send  cover  letter 
and  resume  to  Box  08045,  Editor  & 
Publisher  by  January  31,1 997.  EOE. 

He's  not  really  a  Classified  Manager.  He 
just  plays  one  on  TV. 
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CLASSIFIED  ADVERTISNG  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


UNEADS 

1  week-$9.05  per  Hne 

2  weeks-SS.CD  per  Htie,  per  Issue. 

3  weel(s-$7.00per  Hne.  per  Issue. 

4  weelcs-$6.05  per  Hne.  per  Issue. 


POSITIONS  WANTED 

1  weel(-$4.S0  per  Hne 

2  weela-$3.80  per  Hne,  per  Issue. 

3  \Meeks-$3.1S  per  Hne.  per  Issue. 

4  weeks-  $2.90  per  Hne,  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  sen/ice.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  iHustrotions,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time.  $105;  2  to  6  times.  $100 
6  to  13  times,  $95:  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  availabie  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  ~ 

Company  _ 

Address  - 

City  _  _ 

State _ 

Zip 

Phone 

Classification 
Authorized  Signature 
Copy 


POSITIONS  WANTED 


ADMINISTRATIVE 

EDITORIAL 

ENERGETIC,  Dependable  and 
Imaginative  People  Person  wants  to  put 
his  management  experience  to  work 
for  vou!  1 2+  years  as  President  and 
Publisher  of  37,000  Circ.  Newspaper, 
with  Sales  and  Sales  Management 
experience  as  well  as  Computer  Tech 
capabilities.  Respond  to  Ron,  3891  N. 
Sawgrass  Place,  Boise,  ID  83704- 
4485. 

EXECUTIVE  EDITOR:  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  doily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 
Editor  &  Publisher. 

VERSATILE  WRITER  seeks  posiHon. 

Experience  in  features,  business 
basetxjll  and  nrK>re,  (505)  327-4006 

EXPERIENCED  PUBLISHER  of  award¬ 
winning  mid-80s  daily  and  Sunday 
with  niches  seeking  challenging  assign¬ 
ment.  Community  leader. 

Fax  (914)  291-7367 

FORMER  NEWSPAPER  Sports  Editor, 
now  outdoor  magazine  managing 
editor,  seeks  decent  paying  sports  posi¬ 
tion  in  southern  Zone  5,  8,  6,  3,  or  4. 
Box  08044,  Editor  &  Publisher. 

PUBUSHER  with  20  plus  years  experi¬ 
ence,  weekly,  TMC  and  daily,  skilled  in 
all  aspects  of  newspaper  operations; 
advertising,  circulation,  administra¬ 
tion/personnel,  plus  editorially  experi¬ 
enced  and  talented.  Knowledgeable  in 
both  quick  turnaround  techniques  and 
in  attaining  long-range  goals.  Able  to 
pinpoint  and  solv«  revenue,  distribution 
or  content  problems,  by  department,  or 
run  a  full  operation.  Also  able  to 
isolate  and  correct  personnel  problems 
and  increase  morale.  Available  for 
short  or  long-term  involvement,  or  for 
consulting,  review  and  analysis.  Call 
Michael  Bradley  at  (508)  563-7361 . 

PRESSROOM 

WEB  OFFSET  POSITION 

Vast  experience  in  plant,  sales  and 
general  management.  Strong  commu¬ 
nication  and  excellent  people  skills.  Pro¬ 
ven  bottom  line  achiever.  Looking  to 
relocate  to  U.S. 

R.  More  (519)  853-5810 

WORKING  PRESS  FOREAAAN 
Experience  in  all  phases  of  Offset 
Newspaper  production.  (Goss  Single/ 
Double  Width  Presses).  Places  strong 
emphasis  on  preventative  nraintenance, 
improves  print  quality  and  reduction  in 
newsprint  waste.  Ability  to  lead, 
motivate,  cammunicate  and  produce 
top  quality  product  efficiently  and  on 
time.  Box  07609,  Editor  &  Publisher. 

CIRCULATION 

AGGRESSIVE  CIRCULATION  MAN¬ 
AGER  experienced  in  all  aspects  of 
circulation  management  at  majar 
metros  and  small  dailies  seeks  position 
with  positive,  progressive  company. 

Call  Bill  (601)  675-2907 

Indulge  the  good  doctor:  what  is  the 
battlecry  ofHatware? 

Dr.  John  Thomas 

E&P*s  Classified 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editor 

PUBLISHER 


11  West  19th  street,  NY,  NY  10011.  212)675-4380,  FAX  (212)929-1259. 


The  newspaper  industry’s 
meeting  place.  (212)  6754380 
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Customers  Are 
Not  Commodities 


CAN  YOU  IMAGINE  return¬ 
ing  to  a  service  provider 
or  merchant  once  you’ve 
had  a  less-than-satisfactory’ 
experience? 

Can  you  imagine  doing  it  more  than 
once?  What  about  for  decades? 

Preposterous  you’d  say  ... .  Well, 
that’s  exactly  what  $17  billion  worth  of 
retail  advertising  expenditures  have 
been  doing  (it  used  to  be  more)  for 
decades. 

That’s  right,  retail  cus¬ 
tomers  have  relied  upon 
us  even  though  we’ve 
ignored  legitimate  feed¬ 
back  for  decades.  While 
we’ve  made  modest  im¬ 
provement,  anyone  in 
the  newspaper  industry 
would  admit  the  same 
issues  have  been  talked  about  for  an 
entire  generation.  I  ask  again,  “Would 
you  tolerate  such  indifference?”  Hell,  no. 

When  will  we  understand  at  both  an 
intellectual  and  visceral  level  it  is  a  priv¬ 
ilege,  not  a  right,  to  serve  advertisers? 

Heck,  when  you  add  all  customers  to 
the  equation,  we’re  talking  $35  billion 
worth  of  quasi-satisfied  customers  who 
are  frustrated,  since  we’re  apparently 
not  listening  and,  in  many  cases,  they 
don’t  have  a  choice.That’s  what  some 
of  us  delude  ourselves  into  thinking. 
That  won’t  always  be  the  case. 

But,  therein  lies  an  enormous  oppor¬ 
tunity.  Newspaper  advertising  works. 
Retail  advertisers  know  it.Their  requests 
for  approximate  parity  between  nation¬ 
al  and  retail  rates,  the  desire  for  elec¬ 
tronic  data  interchange  (EDI),  or  stan¬ 
dardization,  or  improved  color,  or  any¬ 
thing  else,  should  not  be  heard  as  com¬ 
plaining,  but  rather  as  cries  for  help. 

Since  we  can  provide  valuable,  suc¬ 
cessful  solutions  to  retail  marketing 
challenges,  shouldn’t  we  answer  those 
cries?  It’s  well  within  industry  capabili¬ 
ties.  Now  is  the  time  to  resf)ond  properiy 
since  retailers’  challenges  arc  tougher  and 
more  valid  than  ev'er.  They  need  solutions. 
One  more  observation;  Regardless  of 


Papert  is  president/COO  of  the 
Papert  Cos. 


who  is  reading  this,  I  can  accurately  tell 
you  who  the  most  important  customer 
you  have  is  —  do  you  believe  me?  It’s 
the  customer  you  already  have. 

Wouldn’t  you  do  everything  possible 
to  satisfy  your  most  important  customer? 

Of  course.  If  he  or  she  had  a  legiti¬ 
mate  complaint,  would  you  wait  years 
to  resolve  it?  No  way. 

Nothing  stated  could  be  considered 
new,  surprising  or  much  more  than  Tom 
Peters’ “blinding  flash  of  the  obvious.” 

The  real  question  is  what 
and  how  and  when  are 
we  going  to  do  any¬ 
thing  about  this  unac¬ 
ceptable  state  of  affairs? 

As  an  observer  very 
interested  in  newspa¬ 
per  success,  consider 
the  following  six 
points.  While  common  sensical  and  easy 
to  understand,  enormous  inertia  and 
obstacles  may  keep  many  communica¬ 
tions  companies  from  addressing  these. 
Our  customers  would  applaud  the 
appropriateness  of  looking  beyond  this 
quarter  and  well  into  the  next  century, 
wouldn’t  they?  That’s  not  unreasonable, 
is  it?  I  can  identify  17  billion  reasons  to 
say,  “Yes!” 

Rate 

The  best  of  all  worlds  would  offer 
commissionable  and  noncommissionable 
rates  with  identical  volume  discounts. 

We’re  not  just  talking  rate  differential, 
though  that  remains  one  of  the  most 
insidious  trends  damaging  our  industry. 
I  can’t  count  the  number  of  advertisers 
who  have  abandoned  our  medium, 
“even  though  it  works,”  because  a  few 
papers  critical  to  marketing  plans  gob¬ 
ble  up  such  a  disproportionate  volume 
of  the  allocated  doUars  that  overall  mar¬ 
keting  objectives  were  compromised 
—  other  media  had  to  be  considered. 

Just  consider  the  simplicity  and  ease 
which  such  a  system  would  provide. 
Imagine  a  world  in  which  entities  like 
NNN.TNN,  NSA,  NSM,  etc.  faded  to 
evolve.  None  would  have,  had  we  han¬ 
dled  rate  and  related  issues  fairly. 

WTiile  there’s  no  question  such  com¬ 
panies  (with  more  on  the  horizon) 


very  effectively  fill  a  market  niche,  their 
genesis  resulted  from  newspaper  indif¬ 
ference. 

And,  as  long  as  we’re  talking  rate,  to 
the  extent  possible,  increases  should  be 
tied  to  growth,  not  the  phases  of  the 
moon.That’s  growth  in  readership  — 
let’s  do  what  we  can  to  level  the  media 
comparison  playing  field  and  market 
our  product  based  upon  the  number  of 
valuable  consumers  extracting  informa¬ 
tion,  not  just  the  number  of  copies 
sold.That’U  mean  research  supporting 
such  commitment. 

Sooner  or  later,  the  greatest  potential 
within  communications  companies  will  be 
realized  by  better  balancing  profitable 
volume,  not  solely  relying  on  margin. 

Appreciation 

Thank  customers.  Not  just  upon  exe¬ 
cution  of  a  new  contract  at  year-end, 
but  with  regular  heartfelt  expressions 
of  appreciation  from  the  highest  levels. 

It  rarely,  if  ever,  occurs. 

The  entertainment  extravagance 
often  lavished  upon  advertisers  by  our 
magazine  or  broadcast  contemporaries 
perhaps  borders  on  overkill,  but  isn’t 
there  a  lesson  to  be  learned?  Ever  notice 
the  number  of  times  a  significant  sche¬ 
dule  was  placed  on  the  heels  of  such 
thanks?  I  can’t  believe  such  a  coincidence 
happens  again  and  again  and  again. 

Make  sure  all  interaction  invoicing, 
newsletters,  even  subscriptions  — 
reflect  our  gratitude  ....  It  really 
should  be  a  relationship. 

Everything  Is  local 

WTiile  it’s  true  the  bulk  of  advertising 
support  comes  from  centralized  organi¬ 
zations  with  decision  makers  hundreds 
or  even  thousands  of  miles  away,  it’s 
equally  true  not  a  single  one  of  these 
companies  “operate  in  a  vacuum.”They 
rely  on  the  eyes  and  ears  of  retail  outlets, 
travel  agents,  branch  managers  of  banks, 
distribution  houses,  you  name  it.  We 
must  recognize  that  every  one  of  our 
“neighbors”  might  have  the  potential  to 
influence  decisions  emanating  elsewhere. 

And,  that  very  same  person  may  also 
be  promoted  to  a  decision-making 

(See  Shop  Talk  on  page  29) 


Newspaper  ad 
rep  firm  owner 
offers  advice  to 
improve  business 
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I  V  S'  ■  lill ajor  changes  have  hit  the  newspaper 

B  m  I  IHIIIII  III  B  *  I  industry  in  recent  years.  This  sp^ial 
^0  m  I  V  ■  I  I  ^0  ■  I  V  will  fcx:us  on  employment  opportunities 

produced  by  these  changes,  opportunities 
M  young  journalists,  minority  recruiting 

rGDlUary  ^^^more 

This  annual  iiewspaper  operations  and  tech-  A  ■»  m 

nology  conference,  March  11-13  in  Hershey,  A  m  t  A  W  i 

PA,  will  include  a  wide  range  of  vendors  dis-  /  |  /■  /m  g  j  M  W  m ^  M  V  M  ' 

playing  their  products  and  promoting  their  ser-  ^^^|  f  m/ m  m  m  /  M  m  »  m 

vices.  Drawing  more  than  1,500  attendees  from  a  ■  /  W  m  m  J  m  m.  m  m  J/  B  m  J/  Bi  #  m 
the  region,  it's  the  largest  annual  show  of  its  kind  t*  a.  o  t 

on  the  East  Coast.  Attendees  will  learn  about  the  COIlterenCe  and  rOSt-COnterenCe  ISSUCS 

latest  developments  in  newspaper  equipmerrt  b  a  ■  ■ 

and  technology.  E&P  readers  will  want  to  check  1^  Jl  ^  m  1 

the  conference  and  post  conference  issues  for  Ifl  I 

news  about  the  show  and  these  developments, 
plus  informative  ads  from  vendors.  (Advertisers: 

Get  bonus  distribution  of  your  ad  in  our  March 
8  issue  at  America  East!)  ^  ^ 

igital  photography  is  a  hot  topic  today. 

■  As  more  and  more  newspapers  ado^ 

_ _ this  new  process,  professionals  are  learning 

^|H^Sj  H  #  about  advantages,  problems,  and  tech- 

H  B  H  J^^BBay  I  niques.  This  E&P  editorial  section  will  report 

"  W  some  new  experiences  with  digital  pho- 

— Ik  ■  _  _  tographyandalsotakealookatotherimpor- 

tant  photography  issues:  How  digital 
I  cameras  are  being  used  in  the  field,  new 

I  I  software  for  processing  photos,  photo  cov- 

B  B  1  erage  of  the  presidential  inauguration  with 

electronic  cameras,  the  role  of  auto-focus 
B  I  cameras  at  newspapers .... 

...all  part  of  your  regular  Editor  &  Publisher  subscription. 

Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Newspaper  Recruitment  •  America  East  Conference  Issue  •  America  East  Post-confererKe  •  Photography  in  Newspapers 

Space  Deadline:  February  1 1  Space  Deadline:  February  26  Space  Deadline:  March  5  Space  Deadline:  March  10 

Material  Deadline:  February  14  Material  Deadline:  February  28  Material  Deadline:  March  7  Material  Deadline:  March  14 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates  _ 

Full  Page  . $3,800  1/3  Page . $1,600  1  J  *  A  ^ 

2/3  Page . $2,965  1/4  Page . $1,330  J  H.l  ilJ 

1/2  Page . $2,240  ...or  your  E&P  contract  rate  applies.  B  B  B 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605  the  foi  rth  f.state 

Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5, 165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-(X)41  •  San  Francisco  (510)  888-9640 
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COYNE  TEXTILE  SERVICES 


Associates,  Inc. 
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IRVING  FOREST  PRODUCTS 


I  lolMl  Press  Sales 


Wt  couldn't  have  done 


it  without  them 


W  alcom 
to  our 

f  U  t  I 


The  next  millennium  ts  just  a  few  years  away. 
•And  we  couldn’t  be  more  prepared  for  it. 


Introducing  our  brand-new,  state-of-the-art  production 
plant.  190,000  square  feet  of  space  —  the  equivalent  of 
four  football  fields.  The  very  latest  in  presses,  inserters 
and  printing  technology. 


It’s  designed  to  provide  our  855,000  readers  in 
Monmouth,  Ocean  and  Middlesex  counties  with  the 
highest  quality  newspaper  available.  And  it  will  no  doubt 
keep  us  —  the  second  largest  newspaper  group  in  the 
state  —  at  the  forefront  of  media  in  the  country. 


AGFA 

CEP 

GARDEN  STATE  RARER  COMRANY,  INC. 


CABLE  & 

r^' WIRELESS.  INC. 

Anitec 


DONOHUE 

'  CNriiigtar«M/|/fi//r 

- ^ 

MCI. 


-HEIDELBE^ 

RNISHING  SYSTEMS  ^  —  *  ' 

L.OCKWOOD  GREENe  Pacesetter 

Consulting  *  Design  •  Construction  QrdpniC  ScrVlCC  ji 


ABN  AMRO  Bank 


r?  BINSKY 
^  SNYDER 

MECHANICAL  CONTRACTORS 

HWPP 


Sedgwick 


SDA 


Parascan 
Technologies  Inc. 


Mellon 

Bank 


But  we  didn’t  do  it  alone. 
The  following  business 
partners  were  among  the 
many  that  provided  their 
experience  and  expertise 
to  this  monumental 
project. 


■{Jh  Tlie  Eastern  GnHip 


MmEt 


Abbmeton  Associates,  Inc 


WESTBW  UTHOTECH 


If  you’d  like  to  visit  our  new  plant,  or  learn  more  about  It,  contact  Tim  Zeiss,  Corporate  Communications  Manaser  (908)  922-6000,  x3235. 
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